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This work is a brief yet comprehensive introduction to the
thought-provoking field of business ethics. It is organized
into three parts that cover the role of business in society,
the ethics of internal management, and the challenges of
international business.
Corporations have a social responsibility to assist in the
overall well-being of their communities through the
compliance of moral business standards and practices.
However, many societies still face serious issues related
to unethical business practices. Business Ethics and
Diversity in the Modern Workplace investigates the
ethical frameworks within modern corporations and their
impact on the communities they serve. With a focus on
autonomous decision making in complex quandaries,
this book is an all-inclusive reference source for
students, researchers, practitioners, and managers who
are concerned with the various ethical dilemmas within
businesses, as well as evaluating moral issues impacting
societal welfare.
The array of literature on ethical behaviour tends to focus
on what's happening at the extremes - either owner
managers of start-ups on a strong moral crusade, or
large corporations undergoing change due to the
personal epiphany of a forward-thinking CEO. This book
is directed at the middle ground - individuals who want
their companies to adopt more ethical and sustainable
practices. Each of the 50 thoughts provide direction to
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help society and the planet whilst preserving the bottom
line. A more thoughtful business practice is also highly
commercial. An ethical journey should become central to
the company's communications strategy - helping to set
you apart from your competition. Ethical practices must
be supported from the top down and be a true part of a
company's culture, and this book will provide you with
the tools to adopt a more ethical approach to the
business.
Do you want to make sure you · Don't invest your money
in the next Enron? · Don't go to work for the next
WorldCom right before the crash? · Identify and solve
problems in your organization before they send it
crashing to the ground? Marianne Jennings has spent a
lifetime studying business ethics---and ethical failures. In
demand nationwide as a speaker and analyst on
business ethics, she takes her decades of findings and
shows us in The Seven Signs of Ethical Collapse the
reasons that companies and nonprofits undergo ethical
collapse, including: · Pressure to maintain numbers ·
Fear and silence · Young 'uns and a larger-than-life CEO
· A weak board · Conflicts · Innovation like no other ·
Belief that goodness in some areas atones for
wrongdoing in others Don't watch the next accounting
disaster take your hard-earned savings, or accept the
perfect job only to find out your boss is cooking the
books. If you're just interested in understanding the (notso) ethical underpinnings of business today, The Seven
Signs of Ethical Collapse is both a must-have tool and a
fascinating window into today's business world.
Packed with cases, exercises, simulations, and practice
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tests, the market-leading BUSINESS ETHICS: ETHICAL
DECISION MAKING AND CASES, 11th Edition,
thoroughly covers the complex environment in which
managers confront ethical decision-making. Using a
proven managerial framework, this accessible, applied
text addresses the overall concepts, processes, and best
practices associated with successful business ethics
programs --?helping you see how ethics can be
integrated into key strategic business decisions.
Thoroughly revised, this edition incorporates coverage of
new legislation affecting business ethics, the most up-todate examples, and the best practices of high-profile
organizations. It also includes 20 new or updated original
case studies. Important Notice: Media content
referenced within the product description or the product
text may not be available in the ebook version.
Business Ethics: Best Practices for Designing and
Managing Ethical Organizations, Second Edition focuses
on how to create organizations of high integrity and
superior performance. Author Denis Collins shows how
to design organizations that reinforce ethical behavior
and reduce ethical risks using his unique Optimal Ethics
Systems Model that outlines how to hire and train ethical
employees, make ethical decisions, and create a
trusting, productive work environment. Taking a practical
approach, this text is packed with tips, strategies, and
real-world case studies that profile a wide variety of
businesses, industries, and issues. New to This Edition:
Premium Ethical Dilemma videos located in the
Interactive eBook challenge students to practice their
ethical reasoning and ethical decision-making skills. New
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case studies tackle complex ethical issues through realworld companies such as the NFL, Wells Fargo, Exxon
Mobil, and Volkswagen. New chapter-opening ethical
dilemmas based on real situations allow students to
grapple with the grey areas of business ethics. Optimal
Ethics System Check-Up surveys summarize the best
practices discussed in the chapter to allow students to
assess, benchmark, and continuously improve their own
organization. Ethics in the News activities profile realworld events such as United Airlines’ removal of a
passenger on an overbooked flight to challenge students
to think critically about how they would respond in a
particular situation. Up for Debate features highlight
contentious issues that students encounter in real life
(such as Facebook privacy).
This book can be an integrated learning vehicle for all
working professionals who aspire to become an Ethics &
Compliance officer in their respective organization. In
first few chapters, it has been defined business ethics as
the principles and standards that determine acceptable
conduct in business organizations. The acceptability of
behaviour in business is determined by corporate
governance, as well as each individual's personal moral
principles and values. Basic ethical and corporate social
responsibility concerns have been codified as laws and
regulations that encourage businesses to conform to
society's standards, values, and attribution. Codes of
ethics, policies on ethics, and business ethics training
programs to advance ethical behaviour because that
prescribes which activities are acceptable and which are
not, and limit the opportunity for misconduct in business
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processes. An ethical issue is a situation, or opportunity
that requires a person to choose among several actions
that may be evaluated as right or wrong, causes
potential dilemma between ethical or unethical decision
making which has been covered in ethical decision
making chapter. To help you understand ethical issues
that perplex businesspeople today, department wise
ethical challenges has been captured and this book also
talks about ethical leadership and organizational thought
processes on ombudsman ship & dedicated full time
office of ethics and compliance. This book covers latest
trends and data’s on global perception index, most
ethical companies, best companies in CSR activities
2016 etc. for readers.
Providing a vibrant new four-color design, market-leading
BUSINESS ETHICS: ETHICAL DECISION MAKING
AND CASES, Eighth Edition, delivers an accessible,
applied text that thoroughly covers the complex
environment in which managers confront ethical decision
making. Using a proven managerial framework, the
authors address the overall concepts, processes, and
best practices associated with successful business
ethics programs--helping students see how ethics can be
integrated into key strategic business decisions.
Thoroughly revised, the exciting new eighth edition
incorporates comprehensive and rigorous updates that
reflect the recent economic crisis and the ever-increasing
academic and governmental attention being given to this
area. It also includes nine all-new case studies, while all
other cases have been completely updated. Packed with
real-world examples, cases, exercises, simulations, and
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practice tests, BUSINESS ETHICS: ETHICAL
DECISION MAKING AND CASES, Eighth Edition, gives
students an abundance of opportunities to master text
material through hands-on application. Important Notice:
Media content referenced within the product description
or the product text may not be available in the ebook
version.
Business Ethics: New Challenges in a Globalized World
provides a comprehensive account of the challenges facing
businesses as they pursue global business activities. The
importance of business ethics as an academic subject and
business priority has increased significantly, as companies
have increasingly been placed in the moral spotlight by
shareholders, consumers, employees and governments. The
growing complexities of the global economy demand a
broader and a deeper view of business ethics than that
offered by current management approaches that focus on
reforming corporate behaviour. This book places business
ethics in a richer contextual setting, focusing on the
challenges that business must now confront, such as
inequality, financial risk, migrant labour, climate change and
human rights, and exploring how these challenges can be
met by a rethinking of business models, goals and strategies.
Key benefits: • Up-to-date overview of ethical issues in an
international business context • Includes lively cases and
examples from emerging economies which bring the subject
to life • Encourages critical thinking skills in students Janet
Morrison, now retired, was a senior lecturer in strategic and
international management at Sunderland University Business
School, UK 'Business Ethics: New Challenges in a Globalised
World offers a practical look at the issues under
consideration, and will contribute to a student gaining real
insight and entering into critical dialogue on the topic of ethics
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in international business. Students using this text will be
reminded of the fact that ethical issues are broader and
deeper than we would like to think, and are encouraged to
work out for themselves what they might do, or what they
think others should do, in less than clear-cut situations.' –
Andrea McLachlan, University of Waikato, New Zealand 'This
book discusses the legal, social, political and international
issues that set the context for some of the great ethical
challenges we face in the world today. The integration of real
life case studies and ethical theory provides practical
application that will enable students to gain a much broader
understanding of the issues involved.' - Carole Parkes, Aston
University, UK 'Introducing a topic as complex and as widely
discussed as business ethics is a very difficult task. However,
Morrison succeeds in presenting a concise and well-written
account of the field and its current issues. The book is a
particularly good read for undergraduate students who want
to be introduced to the field of business ethics.' – Berend van
der Kolk, University of Groningen, The Netherlands 'This is an
expertly written textbook. I am impressed by the international
outlook of the book, the clear writing style and the excellent
contemporary cases and examples' Marianna Fotaki,
Warwick Business School, UK
In 1973, Daniel Bell argued that corporations in post-industrial
societies increasingly needed to behave in accord with widely
accepted social norms, particularly in terms of ethical
behavior and social responsibility. Yet widespread criticism of
business behavior was not an invention of the 1960s and 70s
or a product of changing commercial norms. The key feature
historically has been business scandal. Understandings of
how the field of business ethics has emerged are
undeveloped, however. This book is the first attempt to
explain the conditions which saw a focus develop on
business ethics especially in the 1960s and 70s, and how the
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broader field developed to encompass related notions such
as corporate governance, corporate social responsibility,
ethical leadership, sustainable business and responsible
management education. The Rise of Business Ethics
provides an introduction and analysis of the key
developments in contemporary business ethics by examining
them in terms of their diachronic development – the key
thinkers, the key issues, the key institutions and how they
each contributed to contemporary understandings of business
ethics, governance and practice. Addressing the topic from a
European as well as North American perspective, The Rise of
Business Ethics will be of interest to researchers, academics,
and students in the fields of business ethics, business and
society, business history, organization studies and political
economy.
Business Ethics: An Ethical Decision-Making Approach
presents a practical decision-making framework to aid in the
identification, understanding, and resolution of complex
ethical dilemmas in the workplace. Focuses exclusively on
three basic aspects of ethical decision making and
behavior—how it actually takes place, how it should take
place, and how it can be improved Uses real-life examples of
moral temptations and personal ethical dilemmas faced by
employees and managers Discusses the biases,
psychological tendencies, moral rationalizations, and impact
of self-interest as impediments to proper ethical decision
making Includes relevant examples of ethical misconduct and
scandals appearing in the news media
A clear and concise roadmap for ethical business behavior
using commonsense moral principles Business Ethics for
Better Behavior concisely answers the three most pressing
ethical questions business professionals face: What makes
business practices right or wrong?; Why do normal, decent
businesspeople of good will sometimes do the wrong thing?;
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and How can we use the answer to these questions to get
ourselves, our coworkers, our bosses, and our employees to
behave better? Bad behavior in business rarely results from
bad will. Most people mean well much of the time. But most of
us are vulnerable. We all fall into moral traps, usually without
even noticing. Business Ethics for Better Behavior teaches
business professionals, students, and other readers how to
become aware of those traps, how to avoid them, and how to
dig their way out if they fall in. It integrates the best work in
psychology, economics, management theory, and normative
philosophy into a simple action plan for ensuring the best
ethical performance at all levels of business practice. This is a
book anyone in business, from an entry-level employee to
CEO, can use.
Take a seat in the boardroom. What will you decide?
Corporations make difficult decisions about the right thing to
do every day, but as an organization made up of people with
different perspectives and values, how can a business
behave ethically? This is Business Ethics offers a dynamic
and engaging introduction to the study of corporate morality.
Offers real-world practical advice for navigating ethical
dilemmas in business, developed and explained through
illustrative high-profile case studies like the Ford Pinto case,
Enron, Walmart and British Petroleum. Explores how ethical
theory informs business policy and practice. Presents
unresolved contemporary case studies for consideration,
inviting readers to participate in the decision-making and offer
their own recommendations. The latest in the This is
Philosophy series, This is Business Ethics features
supplemental online resources for instructors and students at
www.thisisphilosophy.com.
Delve into the core of ethics today in your course with the
latest practical, applied coverage found in
Ferrell/Fraedrich/Ferrell's BUSINESS ETHICS 2009
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UPDATE. Whether you use this book as a supplement or
primary text in your undergraduate or graduate course, the
accessible, up-to-date approach provides unmatched insights
into the complex environment in which contemporary
managers make ethical decisions. The book's solid
managerial framework and new updates highlight the latest
developments in ethics and how they relate to overall ethics
concepts, processes, and best practices used throughout
successful business ethics programs. Your students see how
ethics can play a critical role in key strategic business
decisions. Captivating new cases and engaging examples
reflect today's most recent business developments and
crises. Rather than focusing on intellectual reasoning alone or
a philosophical discussion of ideas, the book's proven
learning features help students prepare and practice
confronting the types of actual ethical dilemmas they will face
in today's business world. Important Notice: Media content
referenced within the product description or the product text
may not be available in the ebook version.
Perhaps the fundamental question in CSR is: What are the
responsibilities of businesses and business leadership to
society? Moreover, do the responsibilities of business change
in times of social and political turmoil? The chapters in this
book tackle several aspects of these questions with chapters
on business and politics, the environment, technology, and
immigration; along with broader questions about leadership,
governance, and the very nature of CSR.
The many recent high profile corporate scandals highlight the
need for companies to do a better job of integrating ethics
and responsibility into business decisions - and for business
schools to integrate ethics awareness and training into their
curricula. This volume sets the agenda for business ethics
and corporate responsibility in the future. It brings together
ideas, challenges, and proposed solutions for thinking about Page 10/25
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and implementing - effective ethics programs in business
schools and business organizations. Edited by two highly
regarded business educators, and featuring contributions by
leading scholars and administrators, Business Ethics: New
Challenges for Business Schools and Corporate Leaders
covers all dimensions of ethical decision making - individual,
organizational, and societal. The thirteen original chapters
offer new and emerging perspectives for creating ethical
business leadership and developing organizational ethics
initiatives.

This book equips readers with the knowledge, insights
and key capabilities to understand and practice business
activities from ethical and sustainable vantage points. In
our interconnected global business environment, the
impacts of business activities are under increased ethical
scrutiny from a wide range of stakeholders. Written from
an international perspective, this book introduces the
theory and practice of ethical and sustainable business,
focusing in particular on eco-environmental
sustainability, intergenerational responsibilities, current
disruptive technologies, and intercultural values of the
business community and consumers. Written by an
expert author who also brings to the fore non-Western
concepts and themes, this book: features positive case
studies, as well as transferrable and applicable key
insights from such cases; highlights the importance of
taking cultural differences into account; takes a
transdisciplinary approach which considers findings from
research fields including conceptual and empirical
business ethics, behavioral economics, ecological
economics, environmental ethics, and the philosophy of
culture; weaves in pedagogical features throughout,
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including up-to-date case studies, study questions,
thought experiments, links to popular movies, and key
takeaways. Written in an accessible and student-friendly
manner, this book will be of great interest to students of
business ethics, environmental ethics, applied ethics,
and sustainable development, as well as business
practitioners striving toward ethical, sustainable, and
responsible business practice.
Learn to make successful ethical decisions in the midst
of the new business realities of 2020 and 2021 with
Ferrell/Fraedrich/Ferrell's market-leading BUSINESS
ETHICS: ETHICAL DECISION MAKING AND CASES,
13E. Packed with current examples and exercises, this
edition demonstrates how to integrate ethics into key
strategic business decisions as reorganized chapters
clearly present the ethical decision-making process in
today's complex ethical, legal, social and political
environments. New scenarios highlight 2020 economic
and pandemic realities and preview ethical challenges
you are most likely to encounter as a new manager.
Updates address the processes and best practices
behind successful business ethics programs as well as
the latest legislation and new coverage of global
sustainability and corporate social responsibility. New
and original cases provide insights into ethics in familiar
organizations, such as Tesla and TOMS, while exercises
reinforce concepts with hands-on applications. Important
Notice: Media content referenced within the product
description or the product text may not be available in
the ebook version.
Business Ethics and Ethical BusinessOxford University
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Press, USA
This book takes a look at how and why individuals
display unethical behavior. It emphasizes the actual
behavior of individuals rather than the specific business
practices. It draws from work on psychology which is the
scientific study of human behavior and thought
processes. As Max Bazerman said, "efforts to improve
ethical decision making are better aimed at
understanding our psychological tendencies."
Managing Business Ethics: Making Ethical Decisions
teaches students how to navigate ethical issues they will
encounter using the weight-of-reasons approach applied
throughout the book. This decision-making framework’s
goal is not to faithfully apply particular philosophical
perspectives on what is right, but rather to solve ethical
problems. Authors Alfred A. Marcus and Timothy J.
Hargrave underscore the need for employees at all
levels to carefully consider the ethical implications of
their actions using this approach and it can be applied at
the individual, organizational, and stakeholder levels.
Each chapter provides a case to walk through application
of the framework and mini-cases allow students to
practice applying this framework on their own. A wide
range of real-world case studies are presented, featuring
companies such as Facebook, Google, Wells Fargo,
Volkswagen, and Amazon. This practical, down-to-earth
text also delves into topics not covered extensively by
other books such as slow and fast thinking, the inherent
conflict between the individual and organization,
conformity, and the difficulties of speaking truth to power.
Students are offered ample opportunity to engage in
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thoughtful reflection, discussion, and application as they
grapple with ethical issues big and small.
Packed with cases, exercises, simulations, and practice
tests, the market-leading BUSINESS ETHICS: ETHICAL
DECISION MAKING AND CASES, Tenth Edition,
thoroughly covers the complex environment in which
managers confront ethical decision making. Using a
proven managerial framework, this accessible, applied
text addresses the overall concepts, processes, and best
practices associated with successful business ethics
programs--helping readers see how ethics can be
integrated into key strategic business decisions.
Thoroughly revised, the new tenth edition incorporates
coverage of new legislation affecting business ethics, the
most up-to-date examples, and the best practices of highprofile organizations. It also includes 20 all-new or
updated original case studies. Important Notice: Media
content referenced within the product description or the
product text may not be available in the ebook version.
This volume is intended as a reference for those
interested in the relationship between business strategy
and business ethics, broadly conceived. Several articles
have been selected from various leading journals in
management, strategy and ethics. An introductory
chapter provides an overview of the articles but it also
relates them systematically to a fundamental dualism
involving values, ethics and politics, all viewed from the
perspective of business and business studies.
There's no such thing as business ethics. How can that
be? Because a single standard applies to both your
business and personal life-and it's one we all know and
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trust: the Golden Rule. Now bestselling author John C.
Maxwell shows you how this revered ideal works
everywhere, and how, especially in business, it brings
amazing dividends. There's No Such Thing As
"Business" Ethics offers: * Stories from history, business,
government, and sports that illustrate how talented
leaders invoked this timeless principle * Examples of
difficult business decisions-layoffs, evaluations, billing
clients, expansion-and how the Golden Rule applies to
each * The five most common reasons people
compromise their ethics-and how you can prevail over
such moral obstacles * How applying the Golden Rule to
business builds morale, increases productivity,
encourages teamwork, lowers employee turnover, and
keeps clients coming back. John C. Maxwell not only
reveals the many ways the Golden Rule creates the
perfect environment for business success, but does it
with great wisdom, warmth, and humor. Backed by
flawless research and the ideas of history's best thinkers,
this engaging book brilliantly demonstrates how doing
the right thing fosters a winning situation for all, with
positive results for employees, clients, investors, and
even your own state of mind. Business runs much more
smoothly, profits increase, and you know that you've set
the groundwork for years of future prosperity...and it's all
thanks to the tried-and-true Golden Rule.

Events such as Trafigura's illegal dumping of toxic
waste in Côte d’Ivoire and BP's environmentally
disastrous oil spill in the Gulf of Mexico have
highlighted ethical issues in international business at
a time when businessPage
leaders,
academics and
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business schools were reflecting on their own
responsibilities following the global financial crisis.
The scope and scale of the global operations of
multinational businesses means that decisions taken
in different parts of the world have far reaching
consequences beyond the national settings where
employees are located or where firms are registered
and as such, an awareness of these responsibilities
needs to be integrated into all levels and all subjects.
Using four guiding principles – a critical multi-level
approach rooted in the tradition of European social
theory, a comparative and international perspective,
a global rather than just a European or American
stand point and engaging with subject-specific
issues this book aims to 'mainstream' business
ethics into the work of teachers and students in
business schools. This comprehensive volume
brings together contributions from a range of experts
in different areas of business studies thereby
facilitating and encouraging a move away from
business ethics being a box to be ticked to being an
integrated consideration across the business
disciplines. This impressive book brings ethical
considerations back to the heart of the business
curriculum and in doing so, provides a companion for
the progressive business student throughout their
university career.
Ethical aspects of business and the economy are of
increasing concern in business practice, higher
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education, and society in general. This concern
results from significant business scandals and
economic crises, such as the financial crisis of 2008
and the following great recession, as well as from
pressing current and future challenges for the
economy, such as sustainability and globalization.
As a result, there is a growing demand for normative
analysis and orientation for business and the
economy, where business ethics has become a
crucial part of organizational management, risk
management, branding, and strategic management.
Business Ethics: Methods and Application provides a
new systematic approach to normative business
ethics that covers the complex and various ethical
challenges of modern business. It aims to train
analytical thinking skills in the field of business ethics
and to approach ethical issues in business in a
rational and systematic way. The book develops a
number of specific methods for business ethics
analysis that are tailored for ethical decision-making
in business and for analyzing complex ethical topics
in business. The book discusses fundamental ethical
questions regarding the meaning of business and
the economy for the individual person, society, the
environment, and people around the world. As a
result, Business Ethics: Methods and Application
develops normative guidelines for business in the
21st century and its fundamental challenges and will
be key reading for undergraduate, postgraduate, and
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MBA students of business ethics, business strategy,
business and society, and related fields.
A less-expensive grayscale paperback version is
available. Search for ISBN 9781680923018.
Business Law I Essentials is a brief introductory
textbook designed to meet the scope and sequence
requirements of courses on Business Law or the
Legal Environment of Business. The concepts are
presented in a streamlined manner, and cover the
key concepts necessary to establish a strong
foundation in the subject. The textbook follows a
traditional approach to the study of business law.
Each chapter contains learning objectives,
explanatory narrative and concepts, references for
further reading, and end-of-chapter questions.
Business Law I Essentials may need to be
supplemented with additional content, cases, or
related materials, and is offered as a foundational
resource that focuses on the baseline concepts,
issues, and approaches.
Over the past several years a cascade of corporate
scandals have erupted. Savings and provisions for
retirement have shrunk drastically. Jobs have been
lost. One of the world's largest and best-known
accounting firms is gone. Ordinary people have been
hurt and they have lost confidence in business
leaders. The on-going public debate over business
ethics and corporate reform points to one common
conclusion: Things cannot be corrected by simply
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adding more laws and new rules. The solution will
come from high moral leadership. The Heart of A
Business Ethic is based on the Hansen-Wessner
Lectureship Series established by the ServiceMaster
Foundation to consider the source of moral authority
and ethical behavior in business. The eight lectures
in this series were presented at major universities in
the U.S. and Britain, and brought together some of
the most distinguished business experts of our time.
What they have to say is important for business
teachers and students, and business leaders at
every level. The scandals at Enron, Tyco and others
have generated many books on business ethics, but
none offer the expertise or breadth of thinking that
this volume does. The Heart of A Business Ethic is
useful to professors, students, and practitioners who
not only want to understand what has happened, but
who also want to think through the basis for a new
standard of morality in business.
Ethics in business is not a new topic and has been
intensely discussed since the emergence of the socalled limited companies. However, privatization,
technological and digital innovation, changes in
moral perception, economic and financial crises and
globalization stir a more recent debate on how
companies should behave in our societies. This book
starts from the position that ethics in business should
imply an open debate on norms and values, using a
sound methodology to get there. Ethics should cross
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borders: not only the borders of a country, but also
the borders of someone’s moral imagination. Ethics
should not only be about harmony but also about
conflict (and how to deal with that). Ethics should be
realistic and well substantiated by academic
research. Ethics should be used to understand the
complexity of the world, and the challenges
companies struggle with on various levels.
Therefore, this book is composed of three parts in
which ethics is discussed at different levels. In part
one we discuss ethics at the level of the individual. In
part two we discuss ethics and business. In the third
part, ethics is discussed in the context of a
globalized world. In each chapter, we discuss the
ethical complications of each topic from various –
and preferably opposing – perspectives. Each
perspective is methodologically and academically
substantiated. Each chapter ends with an extensive
literature list in which the original sources are listed
for further reading. Furthermore, at the end of each
chapter, a summary is written in which the most
important definitions and viewpoints are highlighted.
The frequent use of colorful and bold examples
make this an accessible read for bachelor and
master students at business schools and
professionals in international business.
In the modern business environment, companies
strive to create a sense of moral obligation within
their employees in an effort to foster a concern for
Page 20/25

Read Free Business Ethics And Ethical Business
Robert Audi
social welfare and justice among global
organizations. Despite the efforts of managers and
directors, many companies continue to find it difficult
to overcome the moral dilemmas of the corporate
sector. International Business Ethics and Growth
Opportunities presents the necessary methods and
resources for managers and directors to be
successful in leading their corporations in a
responsible and morally conscious manner.
Examining the dangers of unethical behavior, this
book provides the strategies and tools for proper
management to encourage company strength and
success. This publication is an essential resource for
academicians, researchers, officials, post-graduate
students, and professionals in the fields of business
and business education interested in ethical decision
making on the individual and company level.
This text provides an up-to-date, critical analysis of
contemporary issues in business ethics. The authors
begin with an overview of the major, broad themes in
business ethics, then move to a more practical
discussion of ethics in key management functions.
The second edition of The Ethical Business has
been updated to address current thinking and new
problems faced, with new chapters focusing on the
symbiotic relationship between business and the
environment and new case studies. An essential
core text for today's business students, bringing
ethical dilemmas into context to provide the
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foundation of good management practice. Key
Features: An up to date look at contemporary issues
in business ethics, an area of huge importance in
today's business world Critical analysis of
contemporary issues in business ethics Case studies
demonstrate the practical application of ethical
themes Pedagogical features such as boxed
vignettes on current ethical dilemmas aid
understanding and learning A companion website
with topical and interactive features
The tools you need to deal with ethical dilemmas in
business In today's world, it's increasingly important
for all businesses and government agencies to
implement ethical conduct in the workplace.
Therefore, business ethics has become required
coursework for most students in undergraduate and
postgraduate business programs. Mapping to a
business ethics course, Business Ethics For
Dummies examines ethical theory and discusses the
moral issues facing corporate America. It covers
topics such as conflicts of interest, trade secrets and
insider trading, product safety and product liability,
hiring, drug testing, sexual harassment, diversity,
and much more. The basics of ethics and making
ethical decisions How-tos on incorporating business
ethics in the workplace A discussion of moral issues
facing corporate America Packed with easy-tounderstand explanations and examples, Business
Ethics For Dummies is a helpful resource for
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students, professors, business owners, managers,
and CEOs who seek a clear understanding of the
importance of ethics.
Business Ethics will equip students with the strategies
necessary to analyse and improve the broad scope of
business ethics today.
TRY (FREE for 14 days), OR RENT this title:
www.wileystudentchoice.com Linda Treviño and Kate Nelson
bring together a mix of theory and practice in Managing
Business Ethics: Straight Talk about How to Do It Right, 7th
Edition. In this new edition, the dynamic author team of Linda
Treviño, prolific researcher and Distinguished Professor, and
Kate Nelson, Professor and longtime practitioner of strategic
organizational communications and human resources, equip
students with the pragmatic knowledge they need to identify
and solve ethical dilemmas, understand their own and others'
ethical behavior, and promote ethical behavior in their
organization. Managing Business Ethics is the perfect text to
prepare students for a range of roles in the business
world--managers across business functions, communications
professionals, compliance officers, corporate counsels,
human resources managers, and senior executives.
This book provides a short introduction to the philosophy of
humanism and discusses how and why it is being applied to
business and why it is so effective when you do so. You can’t
understand humanistic business management unless you
understand what humanism is. This book provides a short
introduction to the philosophy of humanism and discusses
how and why it is being applied to business and why it is so
effective when you do so. Humanism helps us prioritize
human value as important. It supports positive interpersonal
relationships and collaborative and respectful decisionmaking. Since all businesses are in the business of solving
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problems, good problem solving is essential to good
business. Humanism has already transformed many other
disciplines including psychology, medicine, nursing, and
more. Additionally, humanism is foundational to the practice
of human resources, without which businesses cannot
operate. It is important for business managers to understand
the philosophy fully so they can understand how to not only
manage people more effectively, but how to operate their
businesses in a way that helps the communities in which they
operate. This book will provide the primer they need to create
more effective and ethical businesses.
The Oxford Handbook of Business Ethics is a comprehensive
treatment of the field of business ethics as seen from a
philosophical approach. The volume consists of 24 essays
that survey the field of business ethics in a broad and
accessible manner, covering all major topics about the
relationship between ethical theory and business ethics.
Previous research on corporate cultures and ethical business
cultures has focused almost exclusively on studies of
multinational corporations from a handful of developed
countries. This book addresses the intersection of human
resource development and human resource management
with ethical business cultures in the four BRIC countries, and
four other fast-growing emerging economies: those of Mexico,
Indonesia, South Africa and Turkey. Drawing on longitudinal
large-scale survey-based studies, it compares managers' and
employees' perceptions of ethical business cultures in these
countries, contrasting them with the US economy. It then
discusses the economic and socio-cultural context and
current research on business ethics in each of these
countries, including implications for research and practice.
This significant study will appeal to scholars, researchers and
students in business ethics, management, human resource
management and development, and organization studies,
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and addresses issues faced daily by business executives and
practitioners working in emerging market countries.
This guide to business ethics provides key terms and
concepts related to business ethics in a short, easy-to-use
format. It provides objective coverage of theories, corporate
social responsibility, human resources issues, consumer
protection, and ethical issues in marketing and advertising. It
is an ideal supplement for business ethics courses or as a
reference for students and practitioners who would like to
learn more about the basics of business ethics.
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