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Canadian Communication Policy and Law provides a uniquely Canadian focus and perspective on telecommunications
policy, broadcasting policy, internet regulation, freedom of expression, censorship, defamation, privacy, government
surveillance, intellectual property, and more. Taking a critical stance, Sara Bannerman draws attention to unequal power
structures by asking the question, whom does Canadian communication policy and law serve? Key theories for analysis
of law and policy issues—such as pluralist, libertarian, critical political economy, Marxist, feminist, queer, critical race,
critical disability, postcolonial, and intersectional theories—are discussed in detail in this accessibly written text. From
critical and theoretical analysis to legal research and citation skills, Canadian Communication Policy and Law encourages
deep analytic engagement. Serving as a valuable resource for students who are undertaking research and writing on
legal topics for the first time, this comprehensive text is well suited for undergraduate communication and media studies
programs.
"This book provides exploration of the opportunities, benefits and costs associated with virtual work, addressing several
communicative, relational and practical issues associated with virtual work"--Provided by publisher.
The UNHCR assures us that never before have there been so many people on the move at the same time, mainly
because of war-inflicted circumstances. Authors from different reputed institutions share their knowledge on this openaccess platform to disseminate their knowledge at the global level. This book captures issues involved in meeting the
challenges of people's movements in the twenty-first century. It explores attitudes of previously colonized people in a
post-colonial period, analyses food insecurity in Canada, quality of life of elderly Turkish and Polish migrants in Germany,
suicidal behaviours of immigrants admitted to an Italian-teaching hospital, and migration from a public healthcare
perspective and points to the problem of tuberculosis among immigrants. Challenges of a more personal nature relate to
second-language learning and acculturation of Brazilian migrants in Portugal and Asians as model minorities. Empirical
evidence of why immigrants leave Norway is provided, and there is a discussion on the new actors of international
migration (foreign students). This book closes with the voices of trailing women when it comes to the decision to
emigrate. The collective contributions from experts attempt to provide updates regarding ongoing research and
developments pertaining to migration.
A concise, practical guide to writing effectively in the world of business. ¿ This eighth edition of Impact: A Guide to
Business Communication continues to offer a direct, concrete approach and an opportunity for hands-on application of
effective writing strategies. ¿¿¿¿¿¿¿¿¿¿¿ Impact will help you build confidence and competence to speak in public,
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create and give oral presentations, handle a job interview, or run a meeting. It offers advice on writing, including letters,
memos, and reports and specific strategies for attacking common business-writing problems. Its practical approach
covers tips for collaboration and teamwork and contains explanations and exercises to give you better results.
In today's fast-paced, multi-tasking work environments, successful communication means more than getting the message
across: it means getting noticed and getting results. Communicating for Results: A Canadian Student's Guide offers
practical, classroom-tested instruction not only in grammar but in the rhetorical techniques and persuasive strategies that
students need to become effective writers and speakers. Its hands-on, skills-based approach uses models,
organizational plans, workshops, discussion forums, quick-reference guides, and checklists to simplify the writing process
while banishing writer's block and easing fears about public speaking. Designed to make effective communication
achievable in even the most demanding workplace environment, Communicating for Results is equally suitable for
classroom use and personal desktop reference.
Estimates indicate that as many as 1 in 4 Americans will experience a mental health problem or will misuse alcohol or
drugs in their lifetimes. These disorders are among the most highly stigmatized health conditions in the United States,
and they remain barriers to full participation in society in areas as basic as education, housing, and employment.
Improving the lives of people with mental health and substance abuse disorders has been a priority in the United States
for more than 50 years. The Community Mental Health Act of 1963 is considered a major turning point in America's
efforts to improve behavioral healthcare. It ushered in an era of optimism and hope and laid the groundwork for the
consumer movement and new models of recovery. The consumer movement gave voice to people with mental and
substance use disorders and brought their perspectives and experience into national discussions about mental health.
However over the same 50-year period, positive change in American public attitudes and beliefs about mental and
substance use disorders has lagged behind these advances. Stigma is a complex social phenomenon based on a
relationship between an attribute and a stereotype that assigns undesirable labels, qualities, and behaviors to a person
with that attribute. Labeled individuals are then socially devalued, which leads to inequality and discrimination. This report
contributes to national efforts to understand and change attitudes, beliefs and behaviors that can lead to stigma and
discrimination. Changing stigma in a lasting way will require coordinated efforts, which are based on the best possible
evidence, supported at the national level with multiyear funding, and planned and implemented by an effective coalition of
representative stakeholders. Ending Discrimination Against People with Mental and Substance Use Disorders: The
Evidence for Stigma Change explores stigma and discrimination faced by individuals with mental or substance use
disorders and recommends effective strategies for reducing stigma and encouraging people to seek treatment and other
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supportive services. It offers a set of conclusions and recommendations about successful stigma change strategies and
the research needed to inform and evaluate these efforts in the United States.
It explores place and challenges of communication interviewing and counselling skills within context of social work and
human service practice. In so doing it encourages reader to reflect upon their own communication style and to develop
good communication skills in order to work constructively with others about their needs and rights.
When is it appropriate to return individual research results to participants? The immense interest in this question has
been fostered by the growing movement toward greater transparency and participant engagement in the research
enterprise. Yet, the risks of returning individual research resultsâ€"such as results with unknown validityâ€"and the
associated burdens on the research enterprise are competing considerations. Returning Individual Research Results to
Participants reviews the current evidence on the benefits, harms, and costs of returning individual research results, while
also considering the ethical, social, operational, and regulatory aspects of the practice. This report includes 12
recommendations directed to various stakeholdersâ€"investigators, sponsors, research institutions, institutional review
boards (IRBs), regulators, and participantsâ€"and are designed to help (1) support decision making regarding the return
of results on a study-by-study basis, (2) promote high-quality individual research results, (3) foster participant
understanding of individual research results, and (4) revise and harmonize current regulations.
How do you build successful professional connections with colleagues from Mexico? While most books focus simply on how to avoid
common communication mistakes, this book leads its readers to an understanding of how to succeed and thrive within the three cultures,
Mexico, the US, and Canada. Kelm, Hernandez-Pozas and Victor present a set of practical guidelines for communicating professionally with
Mexicans, both in Mexico and abroad, providing many photographs as examples. The Seven Keys to Communicating in Mexico follows the
model of presenting key cultural concepts used in the earlier books by Kelm and Victor on Brazil and (with Haru Yamada) on Japan. Olivia
Hernandez-Pozas, Orlando Kelm, and David Victor, well-respected research professors and seasoned cross-cultural trainers for
businesspeople, guide readers through Mexican culture using Victor's LESCANT Model (an acronym representing seven key cross-cultural
communication areas: Language, Environment, Social Organization, Contexting, Authority, Nonverbal Behavior, and Time). Each chapter
addresses one of these topics and demonstrates how to evaluate the differences among Mexican, US, and Canadian cultures. In the final
chapter the authors bring all of these cultural interactions together with a sample case study about business interactions between Mexicans
and North Americans. The case study includes additional observations from North American and Mexican business professionals who offer
related suggestions and recommendations.
A New York Times Most Anticipated Book of the Summer A taboo-busting romp through the shame, stink, and strange science of sweating.
Sweating may be one of our weirdest biological functions, but it’s also one of our most vital and least understood. In The Joy of Sweat, Sarah
Everts delves into its role in the body—and in human history. Why is sweat salty? Why do we sweat when stressed? Why do some people
produce colorful sweat? And should you worry about Big Brother tracking the hundreds of molecules that leak out in your sweat—not just the
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stinky ones or alleged pheromones—but the ones that reveal secrets about your health and vices? Everts’s entertaining investigation takes
readers around the world—from Moscow, where she participates in a dating event in which people sniff sweat in search of love, to New
Jersey, where companies hire trained armpit sniffers to assess the efficacy of their anti-sweat products. In Finland, Everts explores the
delights of the legendary smoke sauna and the purported health benefits of good sweat, while in the Netherlands she slips into the sauna
theater scene, replete with costumes, special effects, and towel dancing. Along the way, Everts traces humanity’s long quest to control
sweat, culminating in the multibillion-dollar industry for deodorants and antiperspirants. And she shows that while sweating can be annoying,
our sophisticated temperature control strategy is one of humanity’s most powerful biological traits. Deeply researched and written with great
zest, The Joy of Sweat is a fresh take on a gross but engrossing fact of human life.
Effective risk communication is essential to the well-being of any organization and those people who depend on it. Ineffective communication
can cost lives, money and reputations. Communicating Risks and Benefits: An Evidence-Based User’s Guide provides the scientific
foundations for effective communications. The book authoritatively summarizes the relevant research, draws out its implications for
communication design, and provides practical ways to evaluate and improve communications for any decision involving risks and benefits.
Topics include the communication of quantitative information and warnings, the roles of emotion and the news media, the effects of age and
literacy, and tests of how well communications meet the organization’s goals. The guide will help users in any organization, with any budget,
to make the science of their communications as sound as the science that they are communicating.
Grandmother Andre told stories in front of a campfire. Elizabeth Goudie wrote a memoir in school scribblers. Phyllis Knight taped hours of
interviews with her son. Today's families rely on television and video cameras. They are all making history. In a different approach to that old
issue, 'the Canadian identity,' Gerald Friesen links the media studies of Harold Innis to the social history of recent decades. The result is a
framework for Canadian history as told by ordinary people. Friesen suggests that the common peoples' perceptions of time and space in what
is now Canada changed with innovations in the dominant means of communication. He defines four communication-based epochs in
Canadian history: the oral-traditional world of pre-contact Aboriginal people; the textual-settler household of immigrants; the print-capitalism of
the nineteenth and twentieth centuries; and the screen-capitalism that has emerged in the last few decades. This analysis of communication
is linked to distinctive political economies, each of which incorporates its predecessors in an increasingly complex social order. In each
epoch, using the new communication technologies, people struggled to find the political means by which they could ensure that they and their
households survived and, if they were lucky, prospered. Canada is the sum of their endeavours. "Citizens and Nation" demonstrates that it is
possible to find meaning in the nation's past that will interest, among others, a new, young, and multicultural reading audience.
Important Notice: Media content referenced within the product description or the product text may not be available in the ebook version.
A Strategic Guide to Technical Communication incorporates useful and specific strategies for writers to create aesthetically appealing and
usable technical documentation. These strategies have been developed and tested on a thousand students from a number of different
disciplines over twelve years and three institutions. The second edition adds a chapter on business communication, reworks the discussion
on technical style, and expands the information on visual communication and ethics into free-standing chapters. Particular attention is paid
throughout to the needs of Canadian students.
Designed to equip students with the skills for effective business communication, Communicating for Results offers practical, classroom-tested
instruction not just in grammar but in the rhetorical techniques and persuasive strategies that students need to become effective writers and
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speakers.Supplemented with abundant group and individual activities to reinforce key principles and help students hone their skills, this
invaluable text will teach students to communicate with confidence.
Students learning math are expected to do more than just solve problems; they must also be able to demonstrate their thinking and share
their ideas, both orally and in writing. As many classroom teachers have discovered, these can be challenging tasks for students. The good
news is, mathematical communication can be taught and mastered. In Teaching Students to Communicate Mathematically, Laney Sammons
provides practical assistance for K–8 classroom teachers. Drawing on her vast knowledge and experience as a classroom teacher, she
covers the basics of effective mathematical communication and offers specific strategies for teaching students how to speak and write about
math. Sammons also presents useful suggestions for helping students incorporate correct vocabulary and appropriate representations when
presenting their mathematical ideas. This must-have resource will help you help your students improve their understanding of and their skill
and confidence in mathematical communication.

Whether you are already working in a business setting or starting out on a new career path, writing and speaking
effectively are crucial skills for today's competitive technology-driven business world. Using clear, everyday language,
Business Communication presents techniques and strategies for becoming a more confident and more capable business
communicator. Business Communication uses a focused modular format with a variety of built-in learning resources to
help you focus your studies and learn at your own pace.
The Canadian federal election of 2019 is extensively analyzed in this collaborative volume edited by Jon Pammett and
Christopher Dornan. Bringing together leading political scientists and media scholars, the book examines the strategies,
successes, and failures of each of Canada's major political parties, with special attention given to the pressing question
of climate change. In Canadian elections, the context of the campaign is vital. Here, contributors consider in detail the
way public opinion polls were reported leading up to the election, how traditional media portrayed events, why the
electorate waited to make up their minds, and the means by which social media dealt with fears of a disinformation wave.
The book uses data to identify the important factors in determining the voting behaviour of Canadians in 2019 and the
ways these factors combined to produce a minority Liberal government. The Canadian Federal Election of 2019 is the
essential resource for every interested political observer wanting to dissect the last election and required reading to
prepare for the next one.
Attention Safety Communicators: Do you want everyone Speaking the Same Language on Safety?Your workforce is
going to give you about one minute to convince them to work safely.Do you know what to say, or write, in those first 60
seconds?Employees quickly tune out when they hear bland, irrelevant safety messages. For too long they have been fed
complicated, legalistic communication written for compliance that totally ignores that people actually want to feel safe at
work.What is needed is a new and easy way to create compelling, targeted risk communication that catches attention
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and keeps it. Yet, at the same time builds a safe, thriving and productive environment. This new way is “Transform Your
Safety Communication.”This is the book for you, if you want to:• Create clear, consistent safety messages, so everyone
works to a common standard.• Understand the psychology behind why people don't listen. • Engage workers on safety,
no matter how cynical.• Learn how to produce authentic and heart felt communication that builds trust.• Quickly generate
relevant safety communication with easy to use frameworks and templates.• Accelerate your communication skills to
boost your career prospects.””” What other Safety Leaders are Saying:“A thoroughly enjoyable read and will now take
the place of my dictionary as the most used book on my desk.”Michael Carney, HSE Manager Sydney,
StarTrack“Simple sound theory backed up with experience, filled with tips and examples of the good, the bad, and the
ugly of safety communication, finishing with a “how to” guide.” Rachel Murphy, Health Safety and Compliance
Coordinator, IHBI Queensland University of Technology"If you want to engage others and change their behaviour
through effective communication, then this book is for you." Paul Harper, CEO/Principal Mining Engineer, AMC
ConsultantsYou'll Wish You Could Have Read it Years Ago!If you want to be the inspirational safety leader that you've
always dreamed of being, then get your copy today.
"This book is designed to help students organize their thinking about psychology at a conceptual level. The focus on
behaviour and empiricism has produced a text that is better organized, has fewer chapters, and is somewhat shorter than
many of the leading books. The beginning of each section includes learning objectives; throughout the body of each
section are key terms in bold followed by their definitions in italics; key takeaways, and exercises and critical thinking
activities end each section"--BCcampus website.
A concise, practical guide to writing effectively in the world of business. Impact will help readers build confidence and
competence to speak in public, create and give oral presentations, handle a job interview, or run a meeting. It offers
advice on writing, including letters, memos, and reports and specific strategies for attacking common business-writing
problems. Its practical approach covers tips for collaboration and teamwork and contains explanations and exercises to
give its users better results.
The responsibilities of the Department of Homeland Security (DHS) range from preventing foreign and domestic terrorist
attacks; securing the nation's borders; safeguarding transportation systems; responding to natural disasters; nuclear
detection; and more. Created in 2002 from a merger that rapidly incorporated parts of eight cabinet departments and 22
government agencies, DHS has struggled to integrate its numerous components and their unique cultures. While DHS is
very accomplished at performing its many missions, the nature of the DHS work environment is inherently stressful, and
employees suffer from low morale. A Ready and Resilient Workforce for the Department of Homeland Security:
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Protecting America's Front Line reviews current workforce resilience efforts, identifies gaps, and provides
recommendations for a 5-year strategy to improve DHSTogether, the current DHS workforce resilience program. This
report stresses the importance of strong leadership, communication, measurement, and evaluation in the organization
and recommends content for a 5-year plan that will promote centralized strategic direction and resource investment to
improve readiness and resilience at the department. While all DHS component agencies share a common mission, each
have distinct roles with different stressors attached, making implementation of an organization-wide resilience or wellness
program difficult. The recommendations of A Ready and Resilient Workforce for the Department of Homeland Security
outline how DHS can focus its efforts on creating a common culture of workforce readiness and resilience, while
recognizing the distinct, proud, celebrated cultures of its component agencies.
This textbook describes the approaches to phonology that are most relevant to communication disorders. It examines
schools of thought in theoretical phonology, and their relevance to description, explanation and remediation in the clinical
context. A recurring theme throughout the book is the distinction between phonological theories that attempt elegant,
parsimonious descriptions of phonological data, and those that attempt to provide a psycholinguistic model of speech
production and perception. This book introduces all the relevant areas of phonology to the students and practitioners of
speech-language pathology and is a companion volume to the authors’ Phonetics for Communication Disorders.
How often do you battle the desires of what you want your spouse to do and what actually happens? Each year couples
begin the disastrous journey of divorce that might have been averted by better communication over the little stuff.
Learning how to communicate with your spouse in the way that gets them to want to see your perspective is key to a
successful connection. In his book The Connection Principle: 3 Essential Communication Tools for Getting What you
Want from Your Spouse, Chuck Taylor combines engaging story telling with practical steps to help you move your
spouse from working against you to working with you. This book will teach you to help your spouse to engage in
conversations, to desire to hear what you are saying, and to create a meaningful environment for communication.
Mass Communication in Canada examines the past, present, and future of mass communication and its effects on
society. The book investigates all media from print media, film, radio, and television, to digital media such as the internet
and e-mail, providing a framework for understanding therapidly changing field of mass communication. Themes include
media theories, the mass media, media culture and politics, media content, media and audiences, law and policy, the
structure and role of media ownership, journalists as content producers, technology and current issues, andglobalization.
Informed by decades’ worth of agency experience, Bernard Gauthier prepares aspiring public relations professionals to
think strategically about communication and to plan and implement effective campaigns. Strategic Communication in
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Canada is grounded upon a simple yet comprehensive framework called the CARE model, which teaches readers how to
strategically select goals and objectives that bring about change, identify and engage key audiences, determine their
strongest resources as well as those needing improvement, and scan the external environment for opportunities and
threats. Brimming with examples from the Canadian context, this highly accessible text demonstrates how to develop a
communication strategy, from building an action plan and amassing content, to implementing the campaign and
evaluating the results. Easy to follow, this step-by-step guide to strategic planning features practical advice and study
tools such as learning objectives, key terms and concepts, questions for critical reflection, and an original, detailed case
study of a successful campaign. This insightful read is essential for students in public relations, marketing
communication, and business strategy.
Communicating in the Third Space aims to clarify Homi K. Bhabha’s theory of the third space of enunciation by
reconstructing its philosophical, sociological, geographical, and political meaning with attention to the special advantages
and ambiguities that arise as it is applied in practical--as well as theoretical--contexts. The idea of "third space" conceives
the encounter of two distinct and unequal social groups as taking place in a special third space of enunciation where
culture is disseminated and displaced from the interacting groups, making way for the invention of a hybrid identity,
whereby these two groups conceive themselves to partake in a common identity relating to shared space and common
dialogue. The essays collected in Communicating in the Third Space--including a preface by Bhabha himself--brilliantly
introduce readers to this exciting topic in Cultural and Post-Colonial theory and offers insightful elaboration and critique of
the meaning and relevance of life in the "third space." With a preface by Homi K. Bhabha.
The Gutenberg Galaxy catapulted Marshall McLuhan to fame as a media theorist and, in time, a new media
prognosticator. Fifty years after its initial publication, this landmark text is more significant than ever before. Readers will
be amazed by McLuhan’s prescience, unmatched by anyone since, predicting as he did the dramatic technological
innovations that have fundamentally changed how we communicate. The Gutenberg Galaxy foresaw the networked,
compressed ‘global village’ that would emerge in the late-twentieth and twenty-first centuries — despite having been
written when black-and-white television was ubiquitous. This new edition of The Gutenberg Galaxy celebrates both the
centennial of McLuhan’s birth and the fifty-year anniversary of the book’s publication. A new interior design updates The
Gutenberg Galaxy for twenty-first-century readers, while honouring the innovative, avant-garde spirit of the original. This
edition also includes new introductory essays that illuminate McLuhan’s lasting effect on a variety of scholarly fields and
popular culture. A must-read for those who inhabit today’s global village, The Gutenberg Galaxy is an indispensable road
map for our evolving communication landscape.
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This cutting-edge work critiques today's global mediascape through feminist perspectives, highlighting concerns of policy,
power, labor, and technology. Starting with the state of international communications, a top-notch author group covers
cases on online news, pornography, democracy, policies for women's development, violence against women, information
workers, print media, 'telecentres,' media coverage of HIV/AIDS, and more. This essential book provides fresh feminist
insights into international communication, showing the important strides taken toward women's justice in these areas and
how far there is yet to go.
McCourt sees public broadcasting as increasingly under siege as the marketplace undermines public goods and services
and as politics and culture are beset by fragmentation. In this first full-length scholarly examination of National Public
Radio, he contrasts NPR's mission and its practices.
NEW YORK TIMES BEST SELLER • From the world's leading forest ecologist who forever changed how people view
trees and their connections to one another and to other living things in the forest—a moving, deeply personal journey of
discovery Suzanne Simard is a pioneer on the frontier of plant communication and intelligence; she's been compared to
Rachel Carson, hailed as a scientist who conveys complex, technical ideas in a way that is dazzling and profound. Her
work has influenced filmmakers (the Tree of Souls of James Cameron's Avatar) and her TED talks have been viewed by
more than 10 million people worldwide. Now, in her first book, Simard brings us into her world, the intimate world of the
trees, in which she brilliantly illuminates the fascinating and vital truths--that trees are not simply the source of timber or
pulp, but are a complicated, interdependent circle of life; that forests are social, cooperative creatures connected through
underground networks by which trees communicate their vitality and vulnerabilities with communal lives not that different
from our own. Simard writes--in inspiring, illuminating, and accessible ways—how trees, living side by side for hundreds of
years, have evolved, how they perceive one another, learn and adapt their behaviors, recognize neighbors, and
remember the past; how they have agency about the future; elicit warnings and mount defenses, compete and cooperate
with one another with sophistication, characteristics ascribed to human intelligence, traits that are the essence of civil
societies--and at the center of it all, the Mother Trees: the mysterious, powerful forces that connect and sustain the others
that surround them. Simard writes of her own life, born and raised into a logging world in the rainforests of British
Columbia, of her days as a child spent cataloging the trees from the forest and how she came to love and respect
them—embarking on a journey of discovery, and struggle. And as she writes of her scientific quest, she writes of her own
journey--of love and loss, of observation and change, of risk and reward, making us understand how deeply human
scientific inquiry exists beyond data and technology, that it is about understanding who we are and our place in the world,
and, in writing of her own life, we come to see the true connectedness of the Mother Tree that nurtures the forest in the
Page 9/11

Online Library Communicating For Results A Canadian Student Guide Carolyn Meyer
profound ways that families and human societies do, and how these inseparable bonds enable all our survival.
Designed to equip students with the skills for effective business communication, Communicating for Results offers
practical, classroom-tested instruction not just in grammar but in the rhetorical techniques and persuasive strategies that
students need to become effective writers and speakers. Supplemented with abundant group and individual activities to
reinforce key principles and help students hone their skills, this invaluable text will teach students to communicate with
confidence.
In today's fast-paced, multi-tasking work environments, successful communication means more than getting the message across: it means
getting noticed and getting results. Communicating for Results: A Canadian Student's Guide offers practical, classroom-tested instruction not
only in grammar but in the rhetorical techniques and persuasive strategies that students need to become effective writers and speakers. Its
hands-on, skills-based approach uses models, organizational plans, workshops, discussion forums, quick-reference guides, and checklists to
simplify the writing process while banishing writer's block and easing fears about public speaking. A bonus CD packaged with the text
features an invaluable package of additional resources, including information on and examples of informational and analytical reports and 26
full-text models of different kinds of professional communication. Designed to make effective communication achievable in even the most
demanding workplace environment, Communicating for Results is equally suitable for classroom use and personal desktop reference.
What is Violent Communication? If "violent" means acting in ways that result in hurt or harm, then much of how we communicate—judging
others, bullying, having racial bias, blaming, finger pointing, discriminating, speaking without listening, criticizing others or ourselves, namecalling, reacting when angry, using political rhetoric, being defensive or judging who's "good/bad" or what's "right/wrong" with people—could
indeed be called "violent communication." What is Nonviolent Communication? Nonviolent Communication is the integration of four things: •
Consciousness: a set of principles that support living a life of compassion, collaboration, courage, and authenticity • Language:
understanding how words contribute to connection or distance • Communication: knowing how to ask for what we want, how to hear others
even in disagreement, and how to move toward solutions that work for all • Means of influence: sharing "power with others" rather than using
"power over others" Nonviolent Communication serves our desire to do three things: • Increase our ability to live with choice, meaning, and
connection • Connect empathically with self and others to have more satisfying relationships • Sharing of resources so everyone is able to
benefit
Communicating for ResultsA Canadian Student's GuideOxford University Press, USA
From climate to vaccination, stem-cell research to evolution, scientific work is often the subject of public controversies in which scientists and
science communicators find themselves enmeshed. Especially with such hot-button topics, science communication plays vital roles.
Gathering together the work of a multidisciplinary, international collection of scholars, the editors of Ethics and Practice in Science
Communication present an enlightening dialogue involving these communities, one that articulates the often differing objectives and ethical
responsibilities communicators face in bringing a range of scientific knowledge to the wider world. In three sections—how ethics matters,
professional practice, and case studies—contributors to this volume explore the many complex questions surrounding the communication of
scientific results to nonscientists. Has the science been shared clearly and accurately? Have questions of risk, uncertainty, and appropriate
representation been adequately addressed? And, most fundamentally, what is the purpose of communicating science to the public: Is it to
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inform and empower? Or to persuade—to influence behavior and policy? By inspiring scientists and science communicators alike to think more
deeply about their work, this book reaffirms that the integrity of the communication of science is vital to a healthy relationship between
science and society today.
Discover the blueprint to connect with any audience! Need to speak and make a great impression? If you want to go from fearful to confident,
and average to outstanding, then this is the book that will take you to a standing ovation.Acclaimed speaker Ron Tsang shows you 15
powerful public speaking lessons in this practical and entertaining book, From Presentation to Standing Ovation.You'll discover how to:*
Overcome public speaking anxiety so that your expertise can shine* Win over hearts and minds using your natural speaking personality*
Master the art of storytelling with 10 Hollywood secrets* Create captivating keynotes, seminars, and presentations* Present with more
influence, power, and poise This quick read is for everyone from experts and business owners, to students and employees, who want to sell
their ideas and wow their audiences. The book includes access to additional free online resources, giving you all the help you need for your
speaking success.
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