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Communication B En Cultures
Rev. ed. of: Communication & organizational culture. c2005.
The world of brands is undergoing a sea of change in the domain of consumer culture and it
has become a challenge to cater to the minds of audiences. As such, effective branding has
moved from being product- and service-oriented to organizational- and social movementoriented. Holistic Approaches to Brand Culture and Communication Across Industries is a
pivotal reference source for the latest research findings on the use of theoretical and applied
frameworks of brand awareness and culture. Featuring extensive coverage on relevant areas
such as consumer behavior, observational research, and brand equity, this publication is an
ideal resource for professionals, researchers, academics, students, managers, and
practitioners actively involved in the marketing industry.
The book is a handbook of cultural discourse analysis, a theory developed by Donal Carbaugh,
and celebration of his work. The book features an explanation of the theory and sixteen
chapters using the theory to examine communication issues across the globe
This book is about communicating for health and social change. With a clear focus on public
health and health promotion practice, it provides a unique introduction to media and cultural
studies perspectives on health communication. Health Communication explores the dynamic
world of contemporary mass media and diverse forms of alternative, mobile and social media:
• How are communities using media to communicate about health and advocate for social
change? • What are the challenges and opportunities involved with using the media for health
communication? • How can health promotion practitioners utilise media to create opportunities
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for more participatory and empowering approaches to health communication? This
indispensable guide to health communication provides readers with detailed and practical
insights into the role of media and culture in contemporary health issues. Accessible theory is
blended with case studies from around the world giving students, academics, and practitioners
an invaluable framework for practice and a rich source of material for discussion.
This volume offers unique interdisciplinary views on issues in communication and culture with
a central focus on Chinese perspectives as China and the world face the 21st century. These
perspectives are based upon comparative data and East-West cross-cultural experience.
Seventeen chapters, plus an introductory chapter that places the topics in perspective, report
and interpret data here for the first time. The majority of the contributors are Chinese scholars
from various disciplines, who now share their research on communication with Western as well
as Eastern readers. The common thread of the essays is the way in which communication
influences culture and cultural dimensions impact the processes of communication. The
authors represent scholars from education, communication studies, mass communication,
intercultural communication, sociology, rhetoric, literature, law, linguistics, telecommunications,
international relations, journalism, and sociolinguistics. Part I presents cultural perspectives on
ethics, East-West relations, translation issues, cross-cultural competence, persuasion,
journalistic acculturation, and gender representation in advertisements. Part II addresses
international and intercultural communication as seen in comparative campus cultures, crosscultural interaction between Chinese and Americans, the practice of taijiquan, the media
depiction of watching, the legal implications of the internet, and the issues of nation building.
Part III focuses on mediated communication issues in Chinese films, China's media campaign
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for the olympics, Chinese youth's use of Western media, talk radio in China, and the use of
new technologies in the post-Cold War era.
Exercises to facilitate effective communication across a wide range of cultural differences
Communication styles and patterns differ vastly among people from different cultures. Every
culture has a "communication style norm" and when that style mixes with another, stereotypes
and misperceptions arise. 52 Activities for Improving Cross-Cultural Communication explores
cross-cultural communication issues with an eye toward increasing understanding and
effectiveness. 52 Activities for Improving Cross-Cultural Communication is a practical trainer's
manual that includes applications from many sectors, such as business, diversity, crosscultural fields, and from many trainers in the U.S., Europe, Asia, the Middle East and Latin
America. Exercises are organized according to audience, time required to perform and the risk
level for participants, a unique feature created by the authors, and are easily adaptable to the
user's particular need and situation. Many of the exercises are written with instructions that
address requirements for a specific audience (e.g., gender or generation). There is something
for everyone: those who like hands-on, practical activities; those who prefer experiential
exercises; and those who learn best through reflection.
An analysis of the extent to which culture plays a part in communication. This title explores
topics such as context and culture in theoretical issues in intercultural communication, and
incorporates a number of case studies from East and West German communication,
collaboration and pleasure at work, and negotiation to address the relation of culture to
communication.
Packed with current research and examples, bestselling COMMUNICATION BETWEEN
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CULTURES, 9E equips readers with a deep understanding and appreciation of different
cultures while helping them develop practical communication skills. Part I introduces the study
of communication and culture; Part II focuses on the ability of culture to shape and modify our
view of reality; Part III puts the theory of intercultural communication into practice; and Part IV
converts knowledge into action. This is the only text to consistently emphasize religion and
history as key variables in intercultural communication. Compelling examples help readers
examine their own assumptions, perceptions, and cultural biases--so they can understand the
subtle and profound ways culture affects communication. The ninth edition offers expanded
discussions of the impact of globalization, a new chapter on intercultural communication
competence, and more coverage of new technology. Important Notice: Media content
referenced within the product description or the product text may not be available in the ebook
version.

Organized around basic questions related to intercultural interaction, this text
explores how culture and communication are intimately related. The author
discusses the roles of rituals and social dramas not typically found in other texts
and provides an extensive and relevant discussion of differing worldviews.
Making extensive use of narrative to help promote interest and learning, the text
is geared to practical applications which students can incorporate into their own
lives and interactions with others.
Sous l’influence de la mondialisation, les contacts entre cultures et l’hybridation
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culturelle ne cessent de croître, projetant l’interculturalité au centre de l’espace
public. Alors que certaines approches exclusivement focalisées sur les
différences culturelles décrivent comment se comporter auprès de groupes
étrangers, Communication et interculturalité analyse la manière dont les individus
s’adaptent en tenant compte des différentes cultures et identités
(professionnelles, organisationnelles, ethniques, régionales, familiales, etc...) qui
constituent des repères sémiotiques et symboliques pouvant être mis au service
du sens. Il explore ainsi la relation entre cultures, identités et communication
interpersonnelle pour comprendre les dynamiques de construction de sens qui
émergent dans une interaction réelle. Destiné à un public scientifique mais
également à toute personne qui s’interroge sur les relations entre cultures et
communication, cet ouvrage développe une approche sémiopragmatique
novatrice de la communication interculturelle, inscrite dans le champ naissant de
la culture-interaction.
An examination of culture, conflict and communication in a rural/urban setting.
Striking a unique balance between skills and theory, Intercultural Competence
provides readers with the background and confidence to succeed in today's multicultural environment. Blending both the practical and the theoretical, the concrete
and the abstract, this book is both enjoyable to read and thoroughly researched.
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By clearly explaining different theories and the significance of cultural patterns
and having readers practice what they learn via examples in the book,
Intercultural Competence better prepares readers to interact in intercultural
relationships. The book also provides a discussion of important ethical and social
issues relating to intercultural communication. The authors cover American
multiculturalism as well as global cultural issues.
In Theorizing About Intercultural Communication, editor William B. Gudykunst
brings together key theories that have shaped and influenced human intercultural
communication. This text provides an excellent overview of the major theories
currently in use and examines how these theories will also support the foundation
for future research in this area. Contributors to this text include individuals who
actually developed the theories covered in the book. Each contributor highlights
the evolution, development, and application of the theory to provide a thorough
and contemporary view of the field.
Communication in Personal Relationships Across Cultures examines the
communication practices of non-Western cultures. The international cast of
contributors assembled here leaves behind the biases typical of most research
and theorizing done in this area of communication and enables the reader to
develop a thorough understanding of how people communicate in non-Western
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societies. Chapters focus on communication practices in China, Japan, Korea,
Mexico, Brazil, Iran, Africa, and totalitarian societies. Through both emic and etic
approaches, this groundbreaking volume explores how members of a culture
understand their own communication, and compares the similarities and
differences of specific aspects of communication across cultures. --From
publisher's description.
What does it mean to live in the Communication Age? What has happened to
culture in the Communication Age? What is the nature of culture today? Culture
in the Communication Age brings together some of the world's leading thinkers
from a range of academic disciplines to discuss what 'culture' means in the
modern era. They describe key features of cultural life in the 'communication
age', and consider the cultural implications of the rise of global communication,
mass media, information technology, and popular culture. Individual chapters
consider: * Cultures of the mind * Rethinking culture in a global context * Rethinking Culture, from 'ways of life' to 'lifestyle' * Gender and Culture * Popular
Culture and Media Spectacles * Visual Culture * Star Culture * Computers, the
Internet and Virtual Cultures * Superculture in the Communication Age
The authors examine the theoretical influence of culture on interpersonal
communication. They provide a framework for guiding future, and for interpreting
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past, research in the field. Because cross-cultural comparisons of interpersonal
communication must be theoretically based, culture must be treated as a variable
in research. This concept is presented in the first two chapters and then applied
to specific areas of research. Previous research is reinterpreted in the light of this
concept, and explanations are provided on how culture has influenced specific
areas such as situational factors, verbal and nonverbal communication styles,
interpersonal and intergroup relationships.
The Cultural Context in Business Communication focuses on differences and similarities in
business negotiations and written communication in intercultural settings. To set the scene,
Edward T. Hall looks back at “culture” as an evolutionary concept and Charles Campbell
explains the value of classical rhetoric in contemporary cultures. Further contributions present
case studies of cross-cultural encounters and discourse aspects in various settings. Steven
Weiss explores the proper character of six cultures: Chinese, French, Japanese, Mexican,
Nigerian, and Saudi. Other chapters contrast English with cultures such as Chinese, German,
Dutch, Finnish, and Irish. The book closes with two chapters on training for effective business
communication and provide models in participatory training and gaming.
"This book provides readers with in-depth information on the various linguistic, cultural,
technological, legal, and other factors that affect interactions in online exchanges. It provides
information that implements effective decisions related to the uses and designs of online media
when interacting with individuals from other cultures"--Provided by publisher.
"Cross-Cultural Communication" is a collection of essays that examines how practitioners can
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improve the acceptance of their documentation when communicating to cultures other than
their own. The essays begin by examining the cross-cultural issues relating to quality in
documentation. From there, the essays look at examples of common documents, analysing
them from several perspectives. Specifically, the author uses communication theories (such as
Bernstein's Elaborated and Restricted Code theory and Marwell and Schmidt's ComplianceGaining theory) to show how documents used by readers who are not native speakers of
English can be written and organized to increase their effectiveness. The principal assumption
about how practitioners create their documents is that, while large organizations can afford to
write, translate, and then localize, small- to medium-size organizations produce many
documents that are used directly by people in other cultures-often without translating and
localizing. The advantage the writer gains from these essays is in understanding the strategies
and knowing the kinds of strategies to apply in specific situations. In addition, the essays can
serve as a valuable resource for students and teachers alike as they determine ways to
understand how cross-cultural communication is different and why it makes a difference. Not
only do students need to be aware of the various strategies they may apply when creating
documents for cross-cultural settings, they also need to see how research can apply theories
from different areas-in the case of these essays, communication and rhetorical theories.
Another value of the essays is to show the students the role standards play in cross-cultural
communication; standards are written by committees that follow style rules developed by the
International Standardization Organization in Geneva. Thus, both students and practitioners
can find valuable cross-cultural communication advice in these essays.
Winner of ABC's award for Distinguished Publication for 2006 This book explores effective
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written communication across cultures both theoretically and practically. Specifically it
conceptualizes cross-cultural genre study and compares English and Chinese business writing
collected from Australia, New Zealand and China. It is also one of those inspired by contrastive
rhetoric but has contributed innovatively and uniquely by incorporating research findings from
genre analysis, in particular, the sociocognitive genre perspective into this cross-cultural study.
On the one hand, the endeavor represents an in-depth theoretical exploration by considering
not only discourse community and cognitive structuring, but also the deep semantics of genre
and intertextuality, while broadening genre study by integrating insights from cross-cultural
communication as well as the Chinese perspectives. On the other hand, the book also
addresses pragmatic issues. As a particular feature, it solicits professional members’
intercultural viewpoints; thus confirming the shared social "stock of knowledge" employed in
the culturally defined writing conventions. Last but not least, this book explores the implications
for genre education and training, and develops an appropriate model for cross-cultural genre
learning, which encourages learning through legitimate peripheral participation and intercultural
learning in business organizations.
James M. Wilce's new textbook introduces students to the study of language as a tool in
anthropology. Solidly positioned in linguistic anthropology, it is the first textbook to combine
clear explanations of language and linguistic structure with current anthropological theory. It
features a range of study aids, including chapter summaries, learning objectives, figures,
exercises, key terms and suggestions for further reading, to guide student understanding. The
complete glossary includes both anthropological and linguist terminology. An Appendix
features material on phonetics and phonetic representation. Accompanying online resources
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include a test bank with answers, useful links, an instructor's manual, and a sign language
case study. Covering an extensive range of topics not found in existing textbooks, including
semiotics and the evolution of animal and human communication, this book is an essential
resource for introductory courses on language and culture, communication and culture, and
linguistic anthropology.
The global market means that many organizations now have offices, affiliates, suppliers, call
centres, clients and customers in a wide range of countries and cultures. Employees at a
variety of levels are expected to have as good skills in cross-cultural working as in any other
key competency. The Cross-Cultural Communication Trainer's Manual provides a complete
toolkit for the trainer/facilitator needing to design and deliver cross- or inter-cultural training, for
both mono- and multicultural audiences. Volume One: Designing Cross-Cultural Training The
first volume in this two-volume set opens with an outline of useful information on cross-cultural
training content, design and delivery. This is followed by a series of readings that flesh out
many of the concepts important for trainers and learners alike and provide important facts,
theory and practical background on an area in question. They can be used as a basis for
facilitator presentations or given to learners as reading exercises. The manual concludes with
(1) a series of action planning activities to help consolidate what learners have experienced
and (2) evaluation forms for assessing and evaluating the effectiveness of any cross-cultural
training events. The Appendix offers outline designs for seven half-day, one-day and two-day
workshops using activities from Volume Two: Activities for Cross-Cultural Training along with a
detailed bibliography. Volume Two: Activities for Cross-Cultural Training With 80 activities
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awareness, cultural influences, barriers to communication) this varied and imaginative
collection is a must-have resource for anyone involved in cross- or inter-cultural training. The
collection concludes with a detailed bibliography of further reading and references.
Accessible and lively introduction to the management of cross-cultural communication for
undergraduate and postgraduate business students. Drawing on the latest research and
incorporating the author's own extensive experience of working in different cultural settings, it
addresses the core theory and practice. An essential course companion.
Communication, Culture, and Human Rights in Africa provides a comprehensive and
interdisciplinary analysis of the interface between human rights and civil society, the media,
gender, education, religion, health communication, and political processes, weaving theory,
history, policy, and case analyses into a holistic intellectual and cultural critique while offering
practical solutions.

In this major new work, Thompson develops an original account of ideology and
relates it to the analysis of culture and mass communication in modern Societies.
Thompson offers a concise and critical appraisal of major contributions to the
theory of ideology, from Marx and Mannheim, to Horkheimer, Adorno and
Habermas. He argues that these thinkers - and social and political theorists more
generally - have failed to deal adequately with the nature of mass communication
and its role in the modern world. In order to overcome this deficiency, Thompson
undertakes a wide-ranging analysis of the development of mass communication,
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outlining a distinctive social theory of the mass media and their impact.
A collection of case studies from nonwestern countries that offers an analysis of
the significant role culture plays in crisis communication Culture and Crisis
Communication presents an examination of how politics, culture, religion, and
other social issues affect crisis communication and management in nonwestern
countries. From intense human tragedy to the follies of the rich, the chapters
examine how companies, organizations, news outlets, health organizations,
technical experts, politicians, and local communities communicate in crisis
situations. Taking a wider view than a single country’s perspective, the text
contains a cross-cultural and cross-country approach. In addition, the case
studies offer valuable lessons that organizations that wish to operate or are
operating in those cultures can adopt in preparing and managing crises. The
book highlights recent crisis events such as Syria’s civil war, missing Malaysia
Flight MH370, andJapan’s Fukushima Daiichi nuclear power plant disaster. Each
of the case studies examines how culture impacts communication and responses
to crises. Authoritative, insightful, and instructive, this important resource:
Analyzes how nonwestern cultures respond to crises Covers the role of culture in
crisis communication in recent news events Includes contributions from 18
international authors who provide insight on nonwestern culture and crisis
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communication Written for communication professionals, academics, and
students, Culture and Crisis Communication presents an insightful introduction to
the topic of culture and crisis communication and then delves into illustrative case
studies that explore intra-cultural and trans-boundary crisis communication.
The increasingly global nature of the World Wide Web presents new challenges
and opportunities for technical communicators who must develop content for
clients or colleagues from other cultures and in other nations. As international
online access grows, technical communicators will encounter a range of
challenges related to culture and communication in cyberspace. These
challenges include how to design content and develop services for online
distribution to a culturally diverse audience of users; how to address cultural and
linguistic factors effectively when collaborating with international colleagues and
clients via online media; and how to develop effective online teaching and
training practices and materials for use in learning environments comprised of
culturally diverse groups of students. The contributors to Culture, Communication
and Cyberspace examine these challenges through chapters that explore the
different aspects of international online communication. The contributing authors
use a range of methodologies to review a variety of topics related to culture and
communication in cyberspace. In so doing, the authors also examine how
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business trends, such as international outsourcing, content management, and the
use of open source software (OSS), are affecting and could change practices in
the field of technical communication as related to online cross-cultural
interactions.
Rethinking Culture in Health Communication An interdisciplinary overview of
health communication using a cultural lens—uniquely focused on social
interactions in health contexts Patients, health professionals, and policymakers
embody cultural constructs that impact healthcare processes. Rethinking Culture
in Health Communication explores the ways in which culture influences
healthcare, introducing new approaches to understanding social relationships
and health policies as a dynamic process involving cultural values, expectations,
motivations, and behavioral patterns. This innovative textbook integrates theories
and practices in health communication, public health, and medicine to help
students relate fundamental concepts to their personal experiences and develop
an awareness of how all individuals and groups are shaped by culture. The
authors present a foundational framework explaining how cultures can be
understood from four perspectives—Magic Consciousness, Mythic Connection,
Perspectival Thinking, and Integral Fusion—to examine existing theories, social
norms, and clinical practices in health-related contexts. Detailed yet accessible
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chapters discuss culture and health behaviors, interpersonal communication,
minority health and healthcare delivery, cultural consciousness, social
interactions, sociopolitical structure, and more. The text features examples of
how culture can create challenges in access, process, and outcomes of
healthcare services and includes scenarios in which individuals and institutions
hold different or incompatible ethical views. The text also illustrates how cultural
perspectives can shape the theoretical concepts emerged in caregiver-patient
communication, provider-patient interactions, social policies, public health
interventions, and other real-life settings. Written by two leading health
communication scholars, this textbook: Highlights the sociocultural,
interprofessional, clinical, and ethical aspects of health communication Explores
the intersections of social relationships, cultural tendencies, and health theories
and behaviors Examines the various forms, functions, and meanings of health,
illness, and healthcare in a range of cultural contexts Discusses how cultural
elements in social interactions are essential to successful health interventions
Includes foundational overviews of health communication and of culture in healthrelated fields Discusses culture in health administration, moral values in social
policies, and ethics in medical development Incorporates various aspects and
impacts of the COVID-19 pandemic as a cultural phenomenon through the lens
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of health communication Rethinking Culture in Health Communication is an ideal
textbook for courses in health communication, particularly those focused on
interpersonal communication, as well as in cross-cultural communication, cultural
phenomenology, medical sociology, social work, public health, and other healthrelated fields.
Communication across Cultures explores how cultural context affects the use
and (mis)interpretation of language. It provides an accessible and
interdisciplinary introduction to language and language variation in intercultural
communication by drawing on both classic and cutting-edge research from
pragmatics, discourse analysis, sociolinguistics, linguistic anthropology and
politeness studies. This new edition has been comprehensively updated to
incorporate recent research, with an emphasis on the fluid and emergent practice
of intercultural communication. It provides increased coverage of variation in
language within and between cultures, drawing on real-world examples of spoken
and written communication. The authors review classic concepts like 'face',
'politeness' and 'speech acts', but also critique these concepts and introduce
more recent approaches. Each chapter provides a set of suggested readings,
questions and exercises to enable the student to work through concepts and
consolidate their understanding of intercultural communication. This is an
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excellent resource for students of linguistics and related disciplines.
A comprehensive survey of the key areas of research in cross-cultural
communication, based on the authors' experience in organizing and delivering
courses for undergraduate and postgraduate students and in business training in
the UK and overseas.
Among CulturesThe Challenge of CommunicationWadsworth Publishing
Company
This handbook takes a multi-disciplinary approach to offer a current state-of-art
survey of intercultural communication (IC) studies. The chapters aim for
conceptual comprehension, theoretical clarity and empirical understanding with
good practical implications. Attention is mostly on face to face communication
and networked communication facilitated by digital technologies, much less on
technically reproduced mass communication. Contributions cover both cross
cultural communication (implicit or explicit comparative works on communication
practices across cultures) and intercultural communication (works on
communication involving parties of diverse cultural backgrounds). Topics include
generally histories of IC research, theoretical perspectives, non-western theories,
and cultural communication; specifically communication styles, emotions,
interpersonal relationships, ethnocentrism, stereotypes, cultural learning, cross
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cultural adaptation, and cross border messages;and particular context of
conflicts, social change, aging, business, health, and new media. Although the
book is prepared for graduate students and academicians, intercultural
communication practitioners will also find something useful here.
Today, students are more familiar with other cultures than ever before because of
the media, Internet, local diversity, and their own travels abroad. Using a social
constructionist framework, Inter/Cultural Communication provides today's
students with a rich understanding of how culture and communication affect and
effect each other. Weaving multiple approaches together to provide a
comprehensive understanding of and appreciation for the diversity of cultural and
intercultural communication, this text helps students become more aware of their
own identities and how powerful their identities can be in facilitating change—both
in their own lives and in the lives of others.
This book has the chapters from the Handbook of International and Intercultural
Communication, Second Edition relating to the structure and growth of crosscultural and intercultural communication. With an expanded forward by William
Gudykunst it is an invaluable resource for students and lecturers of
communications studies
A new textbook exploring communication in international management. Provides
Page 19/21

File Type PDF Communication B En Cultures
a comprehensive overview of the field, summarising the key theoretical
perspectives and introducing students to the multi-cultural 'big picture' in which
global business operates. Experts provide a wealth of cases and other learning
and teaching resources.
Using data from cultures and languages throughout the world to highlight both
similarities and differences in human languages, Language, Culture and
Communication, Eight Edition, explores the many interconnections among
language, culture, and communicative meaning.
"This book offers a unique opportunity in both the social sciences, humanities,
and communication fields to provide concrete concepts and notions in the areas
of inter-religious and inter-cultural dialogue"-How is cultural identity accomplished interactively? What happens when different
cultural identities contact one another? This book presents a series of papers,
from classic essays to original expositions, which respond to these questions.
The view of communication offered here -- rather than ignoring culture, or making
it a variable in an equation -- is based on cultural patterns and situated
communication practices, unveiling the multiplicity of factors involved in particular
times and places. The contributors to this unusual volume represent a wide range
of fields. Their equally diverse offerings will serve to clarify cultural distinctiveness
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in some communication phenomena, and lay groundwork for the identification of
cross-cultural generalities in others.
Communication has often been understood as a realm of immaterial,
insubstantial phenomena—images, messages, thoughts, languages, cultures, and
ideologies—mediating our embodied experience of the concrete world.
Communication Matters challenges this view, assembling leading scholars in the
fields of Communication, Rhetoric, and English to focus on the materiality of
communication. Building on the work of materialist theorists such as Gilles
Deleuze, Michel Foucault, Friedrich Kittler, and Henri Lefebvre, the essays
collected here examine the materiality of discourse itself and the constitutive
force of communication in the production of the real. Communication Matters
presents original work that rethinks communication as material and situates
materialist approaches to communication within the broader "materiality turn"
emerging in the humanities and social sciences. This collection will be of interest
to researchers and postgraduate students in Media, Communication Studies, and
Rhetoric. The book includes images of the digital media installations of
Francesca Talenti, Professor, Department of Communication Studies, University
of North Carolina at Chapel Hill.
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