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In order to be well-governed, a democracy needs voters who are fluent in the language
of economics and who can do some quantitative analysis of social and economic policy.
We also need a well-trained cadre of researchers and journalists who have more
advanced skills in these fields. Many students in other disciplines are drawn to
economics so that they can engage with policy debates on environmental sustainability,
inequality, the future of work, financial instability, and innovation. But, when they begin
the study of economics, they find that courses appear to have little to do with these
pressing policy matters, and are designed primarily for students who want to study the
subject as their major, or even for those destined to go on to post-graduate study in the
field. The result: policy-oriented students often find they have to choose between a
quantitative and analytical course of study - economics - that is only minimally policy
oriented in content and that downplays the insights of other disciplines, or a policy and
problem-oriented course of study that gives them little training in modelling or
quantitative scientific methods. Economy, Society, and Public Policy changes this. It
has been created specifically for students from social science, public policy, business
studies, engineering, biology, and other disciplines who are not economics majors. If
you are one of these students, we want to engage, challenge, and empower you with
an understanding of economics. We hope you will acquire the tools to articulate
reasoned views on pressing policy problems. You may even decide to take more
courses in economics as a result. The book is also being used successfully in courses
for economics, business, and public policy majors, as well as in economics modules for
masters' courses in Public Policy and in Philosophy, Politics and Economics (PPE).
This textbook--the print complement to CORE's open-access online eBook--is the result
of a worldwide collaboration among researchers, educators, and students who are
committed to bringing the socially relevant insights of economics to a broader audience.
Written primarily for students taking courses in managerial economics in Britain and
Europe, The Business Economics and Managerial Decision Making analyses the
growth and development of privately owned firms and also the decisions made by firms
operating in both private and public sector enterprises. Coverage is clear and concise,
and avoids specialist techniques such as linear programming, which in a European
context tend to belong in courses dealing with operations research. The book also
avoids straying into areas of industrial economics, instead retaining a sharp focus on
relevant issues such as the theory of the firm and the varying objectives that may be
adopted in practice. Key sections are supported by case studies of real firms and actual
decisions made.
Principles of Economics and Management for Manufacturing Engineering combines key
engineering economics principles and applications in one easy to use reference.
Engineers, including design, mechanical, and manufacturing engineers are frequently
involved in economics-related decisions, whether directly when selecting materials or
indirectly when managers make order quantity decisions based on their work. Having a
knowledge of the management and economic activities that touch on engineering work
is a core part of most foundational engineering qualifications and becomes even more
important in industry. Covering a wide range of management and economic topics from
the point-of-view of an engineer in industry, this reference provides everything needed
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to understand the commercial context of engineering work. Covers the full range of
basic economic concepts as well as engineering economics topics Includes end of
chapter questions and chapter summaries that make this an ideal self-study resource
Provides step-by-step instructions for cost accounting for engineers
The New York Times bestseller that gives readers a paradigm-shattering new way to
think about motivation from the author of When: The Scientific Secrets of Perfect
Timing Most people believe that the best way to motivate is with rewards like
money—the carrot-and-stick approach. That's a mistake, says Daniel H. Pink (author of
To Sell Is Human: The Surprising Truth About Motivating Others). In this provocative
and persuasive new book, he asserts that the secret to high performance and
satisfaction-at work, at school, and at home—is the deeply human need to direct our
own lives, to learn and create new things, and to do better by ourselves and our world.
Drawing on four decades of scientific research on human motivation, Pink exposes the
mismatch between what science knows and what business does—and how that affects
every aspect of life. He examines the three elements of true motivation—autonomy,
mastery, and purpose-and offers smart and surprising techniques for putting these into
action in a unique book that will change how we think and transform how we live.
What do economists know that business executives find useful? Economics ought to be
indispensable for business decision-makers because it deals with the issues executives
face daily: what to pro duce, how and how much, at what price, how best to use
resources (time, labor, capital), how to understand markets. Why, then, do managers
often think that economists' theories are ivory-tower and impractical? Perhaps because
most economics texts are mystifying, jargon-rid den, and written from every perspective
except that of the line manager. In Executive Economics: Ten Essential Tools for
Managers, Shlomo Maital brings economics down to earth, back to the hard day-to-day
decisions that executives have to make. He shows how all decisions can be organized
around two key questions: What is it worth? What must I give up to get it? Answering
these questions depends upon finding and maintaining the right relation in the "triangle
of profit" -- cost, price, and value. Each of Executive Economics ten chapters focuses
on one or more legs of the triangle of profit, defines a decision tool, and illustrates how
it can be used to improve the quality of executive decisions. Drawing on recent
examples from both Fortune 500 firms and smaller companies, Maital shows why
economics main contribution is to deepen executives' understanding of the structure of
their costs, and to explain why some of a business's highest expenses are those that
never appear on a check stub or in a profit-and-loss statement. Executive Economics is
written for executives, about executives, and by an author who has both taught
executives at MIT's Sloan School of Management for over a decade and served as a
consultant to small and large businesses. It is must reading for executives who need
simple, effective decision-making tools to give them an edge in today's competitive
global economy.
Forestry Economics introduces students and practitioners to all aspects of the
management and economics of forestry. The book adopts the approach of managerial
economics textbooks and applies this to the unique processes and problems faced by
managers of forests. While most forestry economics books are written by economists
for future economists, what many future forest and natural resource managers need is
to understand what economic information is and how to use it to make better business
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and management decisions. John E. Wagner draws on his twenty years of experience
teaching and working in the field of forest resource economics to present students with
an accessible understanding of the unique production processes and problems faced
by forest and other natural resource managers. There are three unique features of this
book: The first is its organization. The material is organized around two common
economic models used in forest and natural resources management decision making.
The second is the use of case studies from various disciplines: Outdoor and
Commercial Recreation, Wood Products Engineering, Forest Products, and Forestry.
The purpose of these case studies is to provide students with applications of the
concepts being discussed within the text. The third is revisiting the question of how to
use economic information to make better business decisions at the end of each
chapter. This ties each chapter to the preceding ones and reinforces the hypothesis
that a solid working knowledge of these economic models and the information they
contain are necessary for making better business decisions. This textbook is an
invaluable source of clear and accessible information on forestry economics and
management for not only economics students, but for students of other disciplines and
those already working in forestry and natural resources.
Developed over a ten year period at the Stanford Business School, this textbook
underscores the connections between microeconomics and business. Its full-length,
integrated case studies reveal how economic models can yield answers to practical
problems.

Thinking like a health economist -- The relationship between health and wealth -The production of health -- The production of health-related goods and services -The demand for healthcare -- Perfect competition and other market structures -Physician behavior -- The insurance market -- Cost-effectiveness analysis
Dominick Salvatore once again offers you an opportunity to provide an
international perspective to your managerial economics course in his latest
edition of the popular Managerial Economics in a Global Economy. Salvatore
unifies the theme of managerial decision making around the theory of the firm.
This edition offers 28 new case studies and several new chapters that will allow
you to present the most current and exciting coverage available in a managerial
economics text.
This book analyzes the economics of the food industry at every stage between
the farm gate and the kitchen counter. Central to the text are agricultural
marketing problems such as the allocation of production between competing
products (such as fresh and frozen markets), spatial competition, interregional
trade, optimal storage, and price discrimination. Topics covered will be useful to
students who expect to have careers such as food processing management, food
sector buying or selling, restaurant management, supermarket management,
marketing/advertising, risk management, and product development. The focus is
on real world-relevant skills and examples and on intuition and economic
understanding above mathematical sophistication, although the text does draw
on the nuances of modern economic theory.
The third edition of this practical textbook provides an introduction to the world of
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new and emerging ventures and to the fundamentals of effective new venture
management, including such diverse activities as planning, marketing, financing,
and growth. This textbook is divided into four distinct parts, guiding readers
through the entire new venture management process and focusing in turn on
ideas and opportunities, planning, finance, and management challenges. All
chapters of this revised edition feature international cases, and the complete
business plan has been replaced with a contemporary version. Other new
elements to the third edition include: Expanded coverage of the Lean Startup
methodology Improved focus on the development and importance of teams A
new section on the emergence of equity crowdfunding Further discussion of
ethics and the dangers of dramatic scaling Presented in an easy-to-understand
style, this book will be a valuable resource for undergraduate and postgraduate
students in entrepreneurship and new venture management classes as well as
active new venture owners and managers. Online resources include an
instructor’s manual, test bank, PowerPoint slides, and additional materials to aid
instructors and students in applying their knowledge.
A sophisticated yet non-technical introduction to microeconomics for MBA
students, now in its third edition.
This book introduces the principles of economics with enticing, real-life
applications. The goal is to help readers understand how their lives are immersed
in economics as they learn critical concepts.
Business and Economics of Port Management is a comprehensive but concise
textbook and reference for insights into the workings of port industry from the
business and economics perspectives. The book examines port management
from various entities which include the government, port operator, shipping line,
logistics companies and other port service providers. It provides in-depth
discussions on strategic issues, challenges and disruptions that are faced by this
industry. Given the uniqueness of each port and international nature of the port
business, the book comes with useful case studies and lessons from different
port regions around the world. Key lessons on challenges and issues faced by
port managers, developers and regulators are highlighted and discussed using a
combination of professional insights and publicly available information sources.
The aim is to illustrate the decision-making process with the purpose of
contributing to better outcomes for the industry, government and the public at
large. Anyone who is approaching the subject matter will gain utmost
understanding of how ports are critical in the global economy and societal wellbeing.
Future economic growth lies in the value of experiences and
transformations--good and services are no longer enough. We are on the
threshold, say authors Pine and Gilmore, of the Experience Economy, a new
economic era in which all businesses must orchestrate memorable events for
their customers. The Experience Economy offers a creative, highly original, and
yet eminently practical strategy for companies to script and stage the
Page 4/11

Read Online Core Economics For Managers By Gans
experiences that will transform the value of what they produce. From America
Online to Walt Disney, the authors draw from a rich and varied mix of examples
that showcase businesses in the midst of creating personal experiences for both
consumers and businesses. The authors urge managers to look beyond
traditional pricing factors like time and cost, and consider charging for the value
of the transformation that an experience offers. Goods and services, say Pine
and Gilmore, are no longer enough. Experiences and transformations are the
basis for future economic growth, and The Experience Economy is the script from
which managers can begin to direct their own transformations.
The only introductory economics text to equip students to address today's
pressing problems by mastering the conceptual and quantitative tools of
contemporary economics. OUP has partnered with the international collaborative
project of CORE researchers and teachers to bring students a book andlearning
system that complements and enhances CORE's open-access online e-book.The
Economy is a new approach that integrates recent developments in economics
including contract theory, strategic interaction, behavioural economics and
financial instability. It challenges students to address inequality, climate change,
economic instability, wealth creation and innovation andother problems. It has
been adopted as the standard principles course at University College London,
Sciences Po Paris and the Toulouse School of Economics.A new economics for
the principles course The Economy begins with social interactions using
elementary game theory and institutions modelled as rules of the game. This
provides the basis for a modern treatment of markets including price-making as
well as price-taking, the exercise of power, and the importance of social norms
and adjustmentto disequilibria. Introducing labour and credit markets with
incomplete contracts allows a consistent treatment of aggregate employment and
fluctuations without the need for ad hoc sticky price and wage assumptions.
Banks create money by extending credit and a central bank seeks to implement a
target inflation rate. Growth and instability are illustrated from the Great
Depression, through the post-war golden age of capitalism through to the
financial crisis and ensuing uncertainties. Students acquire an understanding of
the past and current evolution of the economy in its social and environmental
context,equipping them to marshal evidence and articulate positions about
contemporary policy issues.
Economic principles inform good business decision making. Although economics
is sometimes dismissed as a discourse of practical relevance to only a relatively
small circle of academicians and policy analysts who call themselves economists,
sound economic reasoning benefits any manager of a business, whether they are
involved with production/operations, marketing, finance, or corporate strategy.
Along with enhancing decision making, the field of economics provides a
common language and framework for comprehending and communicating
phenomena that occur within a business, as well as between a business and its
environment. This text addresses the core of a subject commonly called
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managerial economics, which is the application of microeconomics to business
decisions. Key relationships between price, quantity, cost, revenue, and profit for
an individual firm are presented in form of simple conceptual models. The text
includes key elements from the economics of consumer demand and the
economics of production. The book discusses economic motivations for
expanding a business and contributions from economics for improved
organization of large firms. Market price quantity equilibrium, competitive
behavior, and the role of market structure on market equilibrium and competition
are addressed. Finally, the text considers market regulation in terms of the
generic problems that create the need for regulation and possible remedies for
those problems. Although the academic literature of managerial economics often
employs abstract mathematics and large corporations create and use
sophisticated mathematical models that apply economics, this book focuses on
concepts, terminology, and principles, with minimal use of mathematics. The
reader will gain a better understanding of why businesses and markets function
as they do and how those institutions can function better.
Markets -- Cost -- Price -- Structure -- Failure -- Power -- Labor -- Property -Investment -- Systems.
How Behavioral Economics Influences Management Decision-Making: A New
Paradigm critically reexamines the management function in 21st century
workplaces. The book seeks to examine and explain the real-world behaviors of
employees and acknowledge the human nature that binds us all together and
how to appeal to these characteristics in order to help organizations prosper. It
explores well-observed but rarely understood features of employee cognition and
irrationality, challenging the dominant discourse and offering an alternative to
gain greater competitive advantage in today's complex markets. It also provides
an effective new framework on the best ways to develop relevant management
skills as they pertain to hiring, performance management, change management,
employee engagement, and goal setting. As the knowledge economy continues
to grow, the social bonds within companies will prove to be a key differentiation to
deliver on the next big idea. Developing productive decisions with staff in the
talent-driven global economy increasingly requires the development of "intrinsic"
meaning in work, a human-centered work-place culture, and human-focused
working practices. This book tackles these topics in comprehensive and efficient
detail. Provides a framework to simply and effectively apply behavioral principles
in organizations of any size Focuses on agent motivations and behavior and how
they directly impact talent management in the knowledge economy Highlights
empirical studies, detailing the impact of heuristics on hiring, performance
management, change management, employee engagement, and goal-setting
decisions
In this engaging text Joshua Gans turns economic teaching on its head.
Specifically aimed at the management or MBA student, Core Economics for
Managers covers the essentials but does so in ways that build on and reinforce
Page 6/11

Read Online Core Economics For Managers By Gans
the student's work experiencesBeginning with the tools of decision-making, this
book does not shy away from the complexities of managerial decisions but
embraces them to consider both uncertainty and strategic interaction in a readily
accessible way. This allows the student to move with ease to considering the
principles of negotiated exchange and how prices are formed when parties
interact face to face rather than anonymously in markets. This provides a natural
way of talking about competition and the gains from cooperation.The traditional
topics of economics and competitive strategy can then be introduced by
considering pricing; that is, how a firm chooses its price, how a firm can innovate
in pricing, how prices are constrained by competition and how prices can act as
signals for investment. Finally, with all of these tools in hand, the student can
seamlessly move on to topics of contracting, outsourcing, the provision of
incentives and the building of relationships.No other single book covers this
multitude of topics in such an accessible way. Gone are unnecessary jargon from
economics and strategy. All that remains is the core. And that core can be taken
with the student back into their studies and commercial life.
Neil Grigg presents the core issues of economics and finance that relate directly
to the work of civil engineers, construction managers, and public works and utility
officials.
"Schragenheim, Camp and Surace, three leaders of TOC community, are
tackling one of value destroyers of corporations—the misuse and abuse of
traditional cost accounting. This book develops a practical methodology for better
decision making by looking at the impact of certain types of decisions on a
company’s bottom line. This well-defined methodology allows mid-managers,
higher level managers and financial staff to create real value by concentrating on
what truly matters." Boaz Ronen, Professor Emeritus, Coller School of
Management, Tel Aviv University, Tel Aviv, Israel "Throughput Economics is a
must read for entrepreneurs and managers who want to make their organizations
more and more antifragile." Andrea Zattoni, CEO of Antifragility, Italy
"Management accounting is a dry topic. Throughput Economics is not—managers
can learn a lot they can apply to their company from it." Rudolf Burkhart,
Business Development Director, Vistem Gmbh, Germany Throughput Economics
challenges the current thinking of how to evaluate cost, risks and rewards of any
deal or any other new market opportunity being considered, especially the
practice of calculating cost-per-unit. Instead, this book offers a process that
directly answers the critical question: If we accept the proposed decision, will the
performance of the organization improve? The process involves the intuition of
the key people in the organization, together with the relevant data, to come up
with the best available information from which to form a reasonable range of net
profit, when the considered decision is added on top of all the other activities
undertaken by the organization. The process is explained and demonstrated
using a variety of cases where the organization faces a new non-trivial idea,
along with a detailed explanation of how it should work, including software
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support that provides very quick response to many what-if suggestions. This
book offers a new and well-defined process, applicable to every organization,
that considers both financial impacts and capacity limitations and, also, includes
the impact of uncertainty by providing the range of reasonable results rather than
one number, which is always proven wrong in the end. Overall, the book provides
a holistic method for simplified decision making in seemingly complex or shifting
environments using a constraints mindset to facilitate companies’ realization, for
the first time, their true potential.
Peter F. Drucker argues that what underlies the current malaise of so many large
and successful organizations worldwide is that their theory of the business no
longer works. The story is a familiar one: a company that was a superstar only
yesterday finds itself stagnating and frustrated, in trouble and, often, in a
seemingly unmanageable crisis. The root cause of nearly every one of these
crises is not that things are being done poorly. It is not even that the wrong things
are being done. Indeed, in most cases, the right things are being done—but
fruitlessly. What accounts for this apparent paradox? The assumptions on which
the organization has been built and is being run no longer fit reality. These are
the assumptions that shape any organization's behavior, dictate its decisions
about what to do and what not to do, and define what an organization considers
meaningful results. These assumptions are what Drucker calls a company's
theory of the business. The Harvard Business Review Classics series offers you
the opportunity to make seminal Harvard Business Review articles a part of your
permanent management library. Each highly readable volume contains a
groundbreaking idea that continues to shape best practices and inspire countless
managers around the world—and will have a direct impact on you today and for
years to come.
The tools of environmental economics guide policymakers as they weigh
development against nature, present against future, and certain benefits against
uncertain consequences. From reluctant-but-necessary calculations of the value
of life, to quandaries over profits at the environment’s expense, the policies and
research findings explained in this textbook are relevant to decisions made daily
by individuals, firms, and governments. The fourth edition of Environmental
Economics and Natural Resource Management pairs the user-friendly
approaches of the previous editions with the latest developments in the field. A
story-based narrative delivers clear, concise coverage of contemporary policy
initiatives. To promote environmental and economic literacy, we have added
even more visual aids, including color photographs and diagrams unmatched in
other texts. Ancillaries include an Instructor’s Guide with answers to all of the
practice problems and downloadable slides of figures and tables from the book.
The economy is a subset of the environment, from which resources are obtained,
workers and consumers receive sustenance, and life begins. Energy prices and
environmental calamities constrain economic growth and the quality of life. The
same can be said about overly restrictive environmental policies. It is with an
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appreciation for the weighty influence of this discipline, and the importance of
conveying it to students, that this textbook is crafted.
Today’s news media displays an intense fascination with the global
economy—and for good reason. The degree of worldwide economic integration is
unprecedented. Rising globalization has lifted living standards and reduced
poverty, while foreign markets and new technologies continue to present
opportunities for entrepreneurs and corporations. Still, economic shocks can
spread across the world in minutes, impacting billions of lives. The political
framework supporting globalization is now under scrutiny, and recent elections
suggest economic policies may be readjusted in the coming years. This book will
help you learn about economics in everyday language, using little or no math,
giving you better tools to interpret current events as well as long-term economic
and political developments. Modern economics offers a powerful framework for
understanding globalization, international trade, and economic growth. You may
possess years of hands-on experience dealing with business cycles and foreign
competitive pressures, but lack a solid grounding in economic concepts that shed
light on the forces of globalization. This book is here to help.
This textbook provides future data analysts with the tools, methods, and skills
needed to answer data-focused, real-life questions; to carry out data analysis;
and to visualize and interpret results to support better decisions in business,
economics, and public policy. Data wrangling and exploration, regression
analysis, machine learning, and causal analysis are comprehensively covered, as
well as when, why, and how the methods work, and how they relate to each
other. As the most effective way to communicate data analysis, running case
studies play a central role in this textbook. Each case starts with an industryrelevant question and answers it by using real-world data and applying the tools
and methods covered in the textbook. Learning is then consolidated by 360
practice questions and 120 data exercises. Extensive online resources, including
raw and cleaned data and codes for all analysis in Stata, R, and Python, can be
found at www.gabors-data-analysis.com.
Forestry has long been in a rather favourable position in offering a valuable raw
material source in high demand. However, with rapidly changing end-user
demands and cost competitiveness within the forest and wood chain as a whole,
the industry is needing to adapt. Explaining entrepreneurial action as part of a
chain of comprehensive value-added processes leads to a new perception of
forest production and wood processing. This book applies the main concepts of
modern managerial science to the world of forestry and is the perfect book for
students studying forestry and wood processing, as well as entrepreneurs and
managers within the sector. Topics are covered from an entrepreneurial
perspective and include perspectives from accounting, finance, economics,
supply chain management, marketing and strategy.
For one semester MBA Managerial Economics courses Economics for Managers
presents the fundamental ideas of microeconomics and macroeconomics and
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integrates them from a managerial decision-making perspective in a framework
that can be used in a single-semester course. To be competitive in today’s
business environment, managers must understand how economic forces affect
their business and the factors that must be considered when making business
decisions. This is the only book that provides business students and MBAs with a
thorough and applied understanding of both micro- and macroeconomic concepts
in a way non-economics majors can understand. The third edition retains all the
same core concepts and straightforward material on micro- and macroeconomics
while incorporating new case material and real-world examples that relate to
today’s managerial student.
A 2002 survey of economics of contracts appealing to scholars in economics, management
and law.
Now in its third edition, this highly readable, non-technical introduction to the essential
microeconomic principles is perfect for business managers. The new edition retains its global
focus and economic rigor, with an emphasis on the role of information in decision-making. The
text has been extensively updated and rewritten to include new and recent cases and
examples from a multitude of countries and economic systems, applied to managerial
situations. Utilizing economic analysis to spotlight topics in accounting, finance, human
resources, and marketing, Managerial Economics, 3e employs a simple, pedagogic model,
providing the most up-to-date and relevant foundation in the field. Written for managers rather
than economists Each chapter begins with a real-world mini-case. Chapters are reinforced with
progress checks, review questions, and discussion questions New coverage of oligopoly, time
value of money, behavioral economics, experience curve, R&D strategy, and more Uses
mathematics only where necessary Extensive online resources are available at
http://www.comp.nus.edu.sg/~ipng/mecon.htm including updates to the book, PowerPoint
slides, an Instructor’s Manual, and answers to discussion questions A wiki site at
http://manecon.pbwiki.com/ provides additional examples as well as contributions from readers
and instructors
For one semester MBA Managerial Economics courses Economics for Managers presents the
fundamental ideas of microeconomics and macroeconomics and integrates them from a
managerial decision-making perspective in a framework that can be used in a single-semester
course. To be competitive in today's business environment, managers must understand how
economic forces affect their business and the factors that must be considered when making
business decisions. This is the only book that provides business students and MBAs with a
thorough and applied understanding of both micro- and macroeconomic concepts in a way noneconomics majors can understand. The third edition retains all the same core concepts and
straightforward material on micro- and macroeconomics while incorporating new case material
and real-world examples that relate to today's managerial student.
Geared toward executives and managers, a revised guide explains important concepts in
macroeconomics using detailed examples from history and helps break down how the
economy really works and what impact it has on the business world. 12,500 first printing.
This new edition of Friedman's landmark book explains the flattening of the world better than
ever- and takes a new measure of the effects of this change on each of us.
The essays in this volume discuss the theory of the business firm and its applications in
economics.
Instructor Resources: Test bank, PowerPoint slides and a lesson plan for each chapter,
answers to the study questions, guides to the case studies, and a transition guide to the new
edition. Good management requires a fundamental understanding of economics. In the rapidly
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changing healthcare landscape, economics can provide a road map for managers looking to
effectively navigate strategic, goal-oriented decisions while also improving population health
outcomes. Economics for Healthcare Managers provides the practical guide that healthcare
managers need to simplify and strengthen the decision-making process for everyday issues.
Written for those with little or no background in economics, the book is designed to engage
readers in today's policy and management challenges. The author references classic studies
while also drawing on current research and emphasizing contemporary analyses. As the
purview of healthcare managers has expanded significantly, this edition has been updated to
reflect their evolving role. Featuring 17 new case studies, the book incorporates recent
changes in health policy and research, including new and revised content on: Realizing the
Triple Aim Profits, market structure, and market powerRegulations of the Affordable Care Act
Health insurance and the move toward value-based paymentsThe healthcare financing system
and alternative payment mechanismsThe book and its companion materials combine multiple
cases, class activities, and special features to engage students and facilitate active learning.
These resources give students in the classroom the opportunity to tackle the kinds of
challenging economic issues they can expect to face during their careers as healthcare
managers.
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