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This book constitutes the refereed proceedings of the 7th International
Conference on Games and Learning Alliance, GALA 2018, held in Palermo, Italy,
in December 2018. The 38 revised regular papers presented together with 9
poster papers were carefully reviewed and selected from 68 submissions. The
papers cover the following topics: games for skills training; game design;
methods and tools; gamification and innovative game approaches.
Using an integrated strategic management process to explain what organisations
should do to increase strategic competitiveness and achieve higher performance,
the 4th Asia Pacific edition of Strategic Management: Competitiveness and
Globalisation continues to provide a systematic skill-building coverage of
strategy. With an emphasis on global advantage, the text offers a comprehensive
examination of regional and international issues to provide a complete, accurate
and up-to-date explanation of the strategic management process. New coverage
on environmental concerns and emerging technologies as well as examples and
cases from Australia, New Zealand and Asia-Pacific serve to engage students
while updated international content demonstrates how strategic management is
used in the global economy. Recognising the importance of relating theory to
practice, Strategic Management: Competitiveness and Globalisation 4e provides
13 new case studies and a raft of online cases supported by a case matrix.
Electronic commerce has the potential to radically alter some economic activities
and the surrounding social environment. It changes the business environment,
accelerates changes under way, increases interactivity, encourages openness,
and alters the notion of time.This book examines such issues as the potential for
growth of electronic commerce, its impact on the efficiency of the economy, its
effects on how business is organized, and on markets, on jobs, and on society. It
points out that countries will dismantle barriers to global electronic commerce at
different rates, and that this may raise competitive concerns. It also discusses the
electronic commerce's impacts on the costs of owning a "store," carrying
inventory, conducting sales, placing and processing orders, customer support,
and product distribution.
A comprehensive history of the international movie industry during the 20th
century. Essays examine the film industries of 19 countries focusing on individual
national movie industries' economic, social, aesthetic, technological and
political/ideological development within an international context.
This open access book explores the collision between the sustainable energy
transition and the Internet of Things (IoT). In that regard, this book’s arrival is
timely. Not only is the Internet of Things for energy applications, herein called the
energy Internet of Things (eIoT), rapidly developing but also the transition
towards sustainable energy to abate global climate is very much at the forefront
of public discourse. It is within the context of these two dynamic thrusts,
digitization and global climate change, that the energy industry sees itself
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undergoing significant change in how it is operated and managed. This book
recognizes that they impose five fundamental energy management change
drivers: 1.) the growing demand for electricity, 2.) the emergence of renewable
energy resources, 3.) the emergence of electrified transportation, 4.) the
deregulation of electric power markets, 5.) and innovations in smart grid
technology. Together, they challenge many of the assumptions upon which the
electric grid was first built. The goal of this book is to provide a single integrated
picture of how eIoT can come to transform our energy infrastructure. This book
links the energy management change drivers mentioned above to the need for a
technical energy management solution. It, then, describes how eIoT meets many
of the criteria required for such a technical solution. In that regard, the book
stresses the ability of eIoT to add sensing, decision-making, and actuation
capabilities to millions or perhaps even billions of interacting “smart" devices.
With such a large scale transformation composed of so many independent
actions, the book also organizes the discussion into a single multi-layer energy
management control loop structure. Consequently, much attention is given to not
just network-enabled physical devices but also communication networks,
distributed control & decision making, and finally technical architectures and
standards. Having gone into the detail of these many simultaneously developing
technologies, the book returns to how these technologies when integrated form
new applications for transactive energy. In that regard, it highlights several eIoTenabled energy management use cases that fundamentally change the
relationship between end users, utilities, and grid operators. Consequently, the
book discusses some of the emerging applications for utilities, industry,
commerce, and residences. The book concludes that these eIoT applications will
transform today’s grid into one that is much more responsive, dynamic, adaptive
and flexible. It also concludes that this transformation will bring about new
challenges and opportunities for the cyber-physical-economic performance of the
grid and the business models of its increasingly growing number of participants
and stakeholders.
Fundamentals of Marketing provides a sound appreciation of the fundamentals of
the theory and practice of marketing. Using case studies drawn from a cross
section of sectors, in particular the banking, hospitality, retail and public service
sectors this textbook critically evaluates the effectiveness of different marketing
strategies and approaches. Exploring the principles of marketing this volume
engages the reader, not only in theory but also in practice, using a broad range of
real-life case studies such as Coca Cola, Apple, FCUK, Virgin, Amazon.com,
Barnes and Noble, Dyno Rod and New Zealand wool. The text analyzes the
marketing mix: product development, pricing, promotion (and communications
marketing) and place (channels of distribution). It also emphasizes the role of
Marketing Information Systems (MIS) using internal reporting, marketing
intelligence and marketing research including the contribution from marketing
research agencies and reviews the role of technology, e-commerce and the
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Internet in supporting successful marketing. Featuring a support website that
provides student and lecturer resources, Fundamentals of Marketing conveys the
main principles of marketing in a challenging yet accessible manner and provides
the reader with insights into the workings of marketing today. Visit the
Companion website at www.routledge.com/textbooks/9780415370974
A radical shift in perspective to transform your organization to become more
innovative The Design Thinking Playbook is an actionable guide to the future of
business. By stepping back and questioning the current mindset, the faults of the
status quo stand out in stark relief—and this guide gives you the tools and
frameworks you need to kick off a digital transformation. Design Thinking is about
approaching things differently with a strong user orientation and fast iterations
with multidisciplinary teams to solve wicked problems. It is equally applicable to
(re-)design products, services, processes, business models, and ecosystems. It
inspires radical innovation as a matter of course, and ignites capabilities beyond
mere potential. Unmatched as a source of competitive advantage, Design
Thinking is the driving force behind those who will lead industries through
transformations and evolutions. This book describes how Design Thinking is
applied across a variety of industries, enriched with other proven approaches as
well as the necessary tools, and the knowledge to use them effectively. Packed
with solutions for common challenges including digital transformation, this
practical, highly visual discussion shows you how Design Thinking fits into agile
methods within management, innovation, and startups. Explore the digitized
future using new design criteria to create real value for the user Foster radical
innovation through an inspiring framework for action Gather the right people to
build highly-motivated teams Apply Design Thinking, Systems Thinking, Big Data
Analytics, and Lean Start-up using new tools and a fresh new perspective Create
Minimum Viable Ecosystems (MVEs) for digital processes and services which
becomes for example essential in building Blockchain applications Practical
frameworks, real-world solutions, and radical innovation wrapped in a whole new
outlook give you the power to mindfully lead to new heights. From systems and
operations to people, projects, culture, digitalization, and beyond, this invaluable
mind shift paves the way for organizations—and individuals—to do great things.
When you’re ready to give your organization a big step forward, The Design
Thinking Playbook is your practical guide to a more innovative future.
(Black & White version) Fundamentals of Business was created for Virginia
Tech's MGT 1104 Foundations of Business through a collaboration between the
Pamplin College of Business and Virginia Tech Libraries. This book is freely
available at: http://hdl.handle.net/10919/70961 It is licensed with a Creative
Commons-NonCommercial ShareAlike 3.0 license.
"This book provides comprehensive coverage of all areas (people, process, and
technology) necessary to become a knowledge-based enterprise. It presents several
frameworks facilitating the implementation of a KM initiative and its ongoing
management so that pertinent knowledge and information are always available to the
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decision maker, and so the organization may always enjoy a sustainable competitive
advantage"--Provided by publisher.
The health of scientific enterprise has become a critical political and social issue as
nation states tackle austerity, diversity, global challenges, whilst simultaneously
supporting a competitive and innovative national economy. A key asset in achieving
such ambitions is for a scholarly information system which enables the fruits of the
research effort to be disseminated efficiently. As the information support system
struggles with adapting from a print-based to a digital process, the dysfunctionality
current within STEM publishing in particular becomes evident. New ways of supporting
research are emerging which require a new approach to publishing, an approach which
takes on board the many demographic, social, technical and administrative changes
taking place in both science itself and society. A radical strategic assessment is
required and this book tracks key aspects required for any new future strategy. This
book provides a catalogue of issues to which a future STEM information industry will
need to adapt. They range from the effects of technology on the neurological processes
of research to the growing use of technology to speed up the exchange of information
among groups and collaboratories; from considerations about quality control yet
maintaining intellectual ownership; from changing from an elitist STEM system
favouring academics to a more democratic process with wider appeal. There is the
neglected non-academic market and its need to share in the results of the research
effort, often through partnership and being part of a ‘hive mind’. This is the large world
of the unaffiliated knowledge workers, of which academia is numerically but a small
part. The many changes taking place in scholarly information dictate that the future is
unlikely to be a smooth and gradual evolution from the past. Radical new approaches
are required, a revolution which takes on board the perfect storm of changes listed in
this book. Just as such changes have changed the face of industries such as music and
retail in recent years, so similar dramatic changes are likely to result in a restructuring
of STEM into a more technologically-focused industry within the next decade. The
implications for the current STEM stakeholders are profound.
An introduction to marketing concepts, strategies and practices with a balance of depth
of coverage and ease of learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and capture consumer value.
Practical content and linkage are at the heart of this edition. Real local and international
examples bring ideas to life and new feature 'linking the concepts' helps students test
and consolidate understanding as they go. The latest edition enhances understanding
with a unique learning design including revised, integrative concept maps at the start of
each chapter, end-of-chapter features summarising ideas and themes, a mix of mini
and major case studies to illuminate concepts, and critical thinking exercises for
applying skills.
This second decade of the millennium finds the world changing at a once unimaginable
pace. Businesses, tangled in the interwoven threads of galloping globalization,
technological advances, cultural diversity, economic recession and deep-rooted human
social evolution, struggle to keep up with incessant changes; consequently and
inexorably experiencing severe difficulties and disorientation. Executives, much
bewildered, habitually turn to conventional, time-honoured strategies and practices,
which increasingly fail to offer the much-sought answers and means to survival,
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competitiveness and growth. We are currently experiencing a business era of
turbulence and dynamic change – an era that inherently rejects conventionality and
orthodox business theory to reward businesses embracing agility, reflex-style
adaptability, innovation and creativity. This turbulence is, however, not a parenthesis or
even a pattern, but the new reality in which each business must reinvent and redefine
itself. This is a new reality of stakeholders that shift focus from the external to the
internal, from the tangible to the intangible, and from fact to perception. This book
presents research and paradigms that transcend classical theory in order to examine
how business practice is positively affected by these conditions. Across a multitude of
sectors and organisational types, scholars of different business specialisations set the
theoretical foundations of contemporary thinking and present their practical
implementations.
This open access book discusses how the involvement of citizens into scientific
endeavors is expected to contribute to solve the big challenges of our time, such as
climate change and the loss of biodiversity, growing inequalities within and between
societies, and the sustainability turn. The field of citizen science has been growing in
recent decades. Many different stakeholders from scientists to citizens and from policy
makers to environmental organisations have been involved in its practice. In addition,
many scientists also study citizen science as a research approach and as a way for
science and society to interact and collaborate. This book provides a representation of
the practices as well as scientific and societal outcomes in different disciplines. It
reflects the contribution of citizen science to societal development, education, or
innovation and provides and overview of the field of actors as well as on tools and
guidelines. It serves as an introduction for anyone who wants to get involved in and
learn more about the science of citizen science.
This text brings managers the latest ideas on branding, marketing and strategic
change. It includes a step-by-step guide to developing marketing strategies and advice
on pricing decisions, advertising and communications plans.
The circular economy offer opportunities to reduce resource use and waste whilst
providing business opportunities. This is also true in the mobile phone industry that has
been characterised by high rates of product obsolescence. The emergence of the smart
phone has changed the landscape, making repair, refurbishment and resell attractive to
businesses and consumers. Moreover, emerging modular phone design should allow
functional upgrades with low resource wastage. This report investigates the adoption of
circular business models within Nordic markets. Producers, retailers, refurbishers,
recyclers and resellers tell of their motivation, experiences and the challenges that they
face. A special look is taken at consumer and waste law and the challenges and
opportunities they represent. The report ends with 17 policy proposals that can
accelerate the adoption of circularity in the sector.
This book explains how an organization can measure and manage performance with
the Balanced Scorecard methodology. It provides extensive background on
performance management and the Balanced Scorecard, and focuses on guiding a team
through the step-by-step development and ongoing implementation of a Balanced
Scorecard system. Corporations, public sector agencies, and not for profit organizations
have all reaped success from the Balanced Scorecard. This book supplies detailed
implementation advice that is readily applied to any and all of these organization types.
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Additionally, it will benefit organizations at any stage of Balanced Scorecard
development. Regardless of whether you are just contemplating a Balanced Scorecard,
require assistance in linking their current Scorecard to management processes, or need
a review of their past measurement efforts, Balanced Scorecard Step by Step provides
detailed advice and proven solutions.

The Global Innovation Index 2020 provides detailed metrics about the innovation
performance of 131 countries and economies around the world. Its 80 indicators
explore a broad vision of innovation, including political environment, education,
infrastructure and business sophistication. The 2020 edition sheds light on the
state of innovation financing by investigating the evolution of financing
mechanisms for entrepreneurs and other innovators, and by pointing to progress
and remaining challenges – including in the context of the economic slowdown
induced by the coronavirus disease (COVID-19) crisis.
This accessible text provides a lively introduction to the essential skills of creative
problem solving. Using extensive case-studies and examples from a range of
business situations, it explores various problem-solving theories and techniques,
illustrating how these can be used to solve a range of management problems.
Thoroughly revised and redesigned, this new edition retains the accessible and
imaginative approach to problem-solving skills of the first edition. Contents
include: * blocks to creativity and how to overcome them * key techniques
including lateral thinking, morphological analysis and synectics * computerassisted problem solving * increased coverage of group problem-solving
techniques and paradigm shift. As creativity is increasingly recognized as a key
skill for successful managers, this book will be welcomed as a comprehensive
introduction for students and practising managers alike.
For Making Sense of Investing Today...the Fully Revised and Expanded Edition
of the Bestselling The Motley Fool Investment Guide Today, with the Internet,
anyone can be an informed investor. Once you learn to tune out the hype and
focus on meaningful factors, you can beat the Street. The Motley Fool Investment
Guide, completely revised and updated with clear and witty explanations,
deciphers all the new information -- from evaluating individual stocks to creating a
diverse investment portfolio. David and Tom Gardner have investing ideas for
you -- no matter how much time or money you have. This new edition of The
Motley Fool Investment Guide is built for today's investor, sophisticate and novice
alike, with updated information on: Finding high-growth stocks that will beat the
market over the long term Identifying volatile young companies that traditional
valuation measures may miss Using Fool.com and the Internet to locate great
sources of useful information
You can achieve your business dream. Beat the odds as you learn from the best
- including Henry Ford, Steve Jobs, and Bill Gates - and turn your idea into an
amazing and profitable enterprise. The Business Book helps you over the hurdles
facing every new business, such as finding a gap in the market, securing finance,
employing people, and creating an eye-catching brand. It is a plain-speaking
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visual guide to 80 of the most important commerce theories including chaos
theory, critical path analysis, market mapping, and the MABA matrix. Its graphics
and flow diagrams demystify complicated concepts and explain the ideas of
seminal business thinkers, such as Malcolm Gladwell's "tipping point" or Michael
Porter's "five forces". It shows that you can succeed with stories of rags-to-riches
entrepreneurs, including the founders of Hewlett-Packard, who began their global
enterprise from their garage. Whether you are a student, a CEO, or a would-be
entrepreneur, The Business Book will inspire you and put you on the inside track
to making your goal a reality. Series Overview: Big Ideas Simply Explained series
uses creative design and innovative graphics along with straightforward and
engaging writing to make complex subjects easier to understand. With over 7
million copies worldwide sold to date, these award-winning books provide just the
information needed for students, families, or anyone interested in concise,
thought-provoking refreshers on a single subject.
The overall success of an organization is dependent on how marketing is able to
inform strategy and maintain an operational focus on market needs. With an
array of examples and case studies from around the world, Lancaster and
Massingham offer an alternative to the traditional American focused teaching
materials currently available. Topics covered include: consumer and
organizational buyer behaviour product and innovation strategies direct
marketing e-marketing Designed and written for undergraduate, MBA and
masters students in marketing management classes, The Essentials of Marketing
Management builds on successful earlier editions to provide a solid foundation to
understanding this core topic. An extensive companion website, featuring a vast
and rich array of supporting materials, including extended cases and multiple
choice questions is available at:
http://cw.routledge.com/textbooks/9780415553476/
'eMarketing eXcellence' offers an exciting new approach to help you build a
customer-driven e-business. As the core text for the CIM's E-marketing award,
the book offers a highly structured and accessible guide to a critical subject,
providing a useful reference point for all students and managers involved in
marketing strategy and implementation. A practical guide to creating and
executing e-marketing plans, this book combines established approaches to
marketing planning with the creative use of new e-models and e-tools. It is
designed to support both marketers who are integrating e-marketing into their
existing marketing and communications strategies and experienced e-marketers
looking to optimise their e-marketing. The book shows how to: · Draw up an
outline e-marketing plan · Evaluate and apply e-marketing principles & models ·
Integrate online and offline communications · Implement customer-driven emarketing · Reduce costly trial and error · Measure and enhance your emarketing · Drive your e-business forward As the core text for the CIM's new
professional E-marketing Award, it provides comprehensive, critical coverage of
the key areas of e-marketing planning for marketing professionals. Established
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marketing concepts such as customer relationship management, the marketing
mix and the widely adopted SOSTAC® planning system, are re-examined in the
new media context - and new approaches are defined, including business
models, traffic building and web site design.
International Hospitality Management: issues and applications brings together the
latest developments in global hospitality operations with the contemporary
management principles. It provides a truly international perspective on the
hospitality and tourism industries and provides a fresh insight into hospitality and
tourism management. The text develops a critical view of the management theory
and the traditional theories, looking at how appropriate they are in hospitality and
tourism and in a multicultural context. The awareness of cultural environments
and the specifications imposed by those cultures will underpin the whole text.
International Hospitality Management is designed to instil a greater awareness of
the international factors influencing the strategies and performances of hospitality
organisation. The approach focuses on a critical analysis of the relevance and
application of general management theory and practice to the hospitality industry.
Consisting of three 3 parts divided into 14 chapters, each of which deals with a
major topic of international management, the book has been thoroughly
developed with consistent learning features throughout, including: Specified
learning outcomes for each chapter International case studies including major
world events such as the September 11 Terrorist Attacks, the Argentine Financial
Crisis, The SARS virus, The Institution of Euro, the accession of China to the
World Trade Organization., and the expansion of European Union, as well as
international corporations such as Marriott, Hilton, Intercontinental, McDonalds,
Starbucks etc. It introduces the global market situation, including Americas,
Europe, Asia Pacific, and Middle East. Study questions and discussion questions
to consolidate learning and understanding. Links to relevant websites at the end
of each chapter On-line resources and a test bank is available for lecturers and
students
This textbook provides students with real-world social marketing case studies
from different countries and regions around the world, taking learners from
classroom theory to practice. The primary objective is to clearly portray to
students distinct, identifiable steps that are essential for successful social
marketing campaigns. Core social marketing practices are applied to each case
to help students master social marketing principles and apply them to their own
real world social marketing activities in order to affect positive social change. This
textbook first provides the tools necessary to understand the effective application of social marketing, and then offers 24 case studies exemplifying effective
social marketing efforts from all around the world. Specifically, Part I clearly and
concisely explains the principles of social marketing in five chapters: • Upstream
vs. downstream social marketing, SWOT, competition • Fundamentals of social
marketing, ethics • Formative and Evaluative Research • Theories applied in
social marketing • A historical perspective on social marketing Part II features 24
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social marketing case studies that demonstrate the application of social
marketing principles. All 24 cases follow a consistent structure that includes: •
Background • Positioning • SWOT • Research • Objectives • The 4 P’s • Target
audience • Evaluation • Barriers and benefits • Discussion • Competition This
format allows for students and professors to easily and effectively select
individual cases and compare between cases. This textbook also allows
instructors to encourage critical thinking by having students compare and
contrast not only the cases themselves, but the applications used. In addition,
teaching guides with answers to discussion questions, suggestions for activities
inside and outside of the classroom and further readings are available to assist
professors in teaching from this book.
The paper investigates empirically the determinants of economic growth for a
large sample of sub-Saharan African countries during 1981-92. The results
indicate that (i) an increase in private investment has a relatively large positive
impact on per capita growth; (ii) growth is stimulated by public policies that lower
the budget deficit in relation to GDP (without reducing government investment),
reduce the rate of inflation, maintain external competitiveness, promote structural
reforms, encourage human capital development, and slow population growth;
and (iii) convergence of per capita income occurs after controlling for human
capital development and public policies.
Now in its fifth edition, the hugely popular Digital Marketing Excellence: Planning,
Optimizing and Integrating Online Marketing is fully updated, keeping you in line
with the changes in this dynamic and exciting field and helping you create
effective and up-to-date customer-centric digital marketing plans. A practical
guide to creating and executing digital marketing plans, it combines established
approaches to marketing planning with the creative use of new digital models and
digital tools. It is designed to support both marketers and digital marketers, and
students of business or marketing who want a thorough yet practical grounding in
digital marketing. Written by two highly experienced digital marketing consultants,
the book shows you how to: Draw up an outline digital marketing plan Evaluate
and apply digital marketing principles and models Integrate online and offline
communications Implement customer-driven digital marketing Reduce costly trial
and error Measure and enhance your digital marketing Learn best practices for
reaching and engaging your audiences using the key digital marketing platforms
like Apple, Facebook, Google and Twitter. This new edition seamlessly integrates
the latest changes in social media technology, including expanded coverage of
mobile technology, demonstrating how these new ways to reach customers can
be integrated into your marketing plans. It also includes new sections on data
analytics, clearly demonstrating how marketers can leverage data to their
advantage. Offering a highly structured and accessible guide to a critical and farreaching subject, Digital Marketing Excellence, Fifth Edition, provides a vital
reference point for all students and managers involved in marketing strategy and
implementation.
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This unique book written by four world leaders in reputation research, presents
the latest cutting-edge thinking on organizational improvement. It covers media
management, crisis management, the use of logos and other aspects of
corporate identity, and argues the case for reputation management as a way of
overseeing long-term organizational strategy. It presents a new approach to
managing reputation, one that relies on surveying customers and employees on
their view of the corporate character and in harmonizing the values of both. This
approach has been trialled in a number of organizations and here the authors
demonstrate how improving reputation, merely by learning more about what a
company is already doing, is worth some five per cent sales growth. The book is
a vital, up to date resource for specialists in corporate communication, public
relations, marketing, HRM, and business strategy as well as for all senior
management. Highly illustrated with over eighty diagrams and tables, it includes
up to the minute illustrative case studies and interviews with leading authorities in
the field.
Global Innovation Index 2020Who Will Finance Innovation?WIPO
Master's Thesis from the year 2012 in the subject Business economics Marketing, Corporate Communication, CRM, Market Research, Social Media,
grade: 75%, University of Newcastle, course: Marketing management and
planning, language: English, abstract: This situational analytical approach on
Virgin Australia domestic business class product and its ambitious ‘Game
Change’ strategic plan elict a comprehensive descriptive research data of the
product, distribution, competition, target market and macro environmental
situations which are exploited with SWOT (Strengths, Weaknesses,
Opportunities and Threats) analysis. The objectives draw out three main
marketing issues- cost control, improvement to competitive advantage without
lowering pricing alone and strengthening its position as a full service carrier.
Those factors that affect the product’s performance can then generate new
insights and strategies about the product sustainability in the dynamic
characteristics of demand and the proliferation of the airline market segments.
The essence of the Game Change strategic plan involves activities that are
different from the incumbent airline. This differentiation is important in order to
knockout its competitive advantage over rivals. Virgin must compete using its
valuable tools and unique value based on a tailored mix of activities that
differentiate it from rivals but not lowering its pricing alone to attract travellers.
The ethos of Virgin Australia’s vision is the ‘choice of airline’ that must match
into the new business model in the marketing process. To support this view,
fundamental changes are being embedded and underway according to plan
which requires a different business model and interactions. Virgin has opted and
entered into the growth strategies of product development and diversification
through product/brand extension. The business class product is an example of
brand extension which will be discussed.
The global film industry has witnessed significant transformations in the past few
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years. Regions outside the USA have begun to prosper while non-traditional
production companies such as Netflix have assumed a larger market share and
online movies adapted from literature have continued to gain in popularity. How
have these trends shaped the global film industry? This book answers this
question by analyzing an increasingly globalized business through a global lens.
Development of the Global Film Industry examines the recent history and current
state of the business in all parts of the world. While many existing studies focus
on the internal workings of the industry, such as production, distribution and
screening, this study takes a "big picture" view, encompassing the transnational
integration of the cultural and entertainment industry as a whole, and pays more
attention to the coordinated development of the film industry in the light of
influence from literature, television, animation, games and other sectors. This
volume is a critical reference for students, scholars and the public to help them
understand the major trends facing the global film industry in today’s world.
This undergraduate textbook adopts the perspective of organizations - not
individuals - and clarifies the impact of social media on their different
departments or disciplines, while also exploring how organizations use social
media to create business value. To do so, the book pursues a uniquely multidisciplinary approach, embracing IT, marketing, HR and many other fields.
Readers will benefit from a comprehensive selection of current topics, including:
tools, tactics and strategies for social media, internal and external
communication, viral marketing campaigns, social CRM, employer branding, erecruiting, search engine optimization, social mining, sentiment analysis,
crowdfunding, and legal and ethical issues.
With sustainability having gained a lot of momentum over the last years and
companies implementing strategies to create corporate sustainability, there are
lots of opportunities for innovation. Thus, the two concepts of sustainability and
innovation should not be considered separately – they are closely interlinked with
one another. The main goal of sustainable innovation is to develop new products
and technologies that have a positive impact on the company's triple-bottom-line.
To meet this aim, they have to be ecologically and economically beneficial as
well as socially balanced. In order to help companies to improve their sustainable
innovation process practically, this book is structured into five possible phases of
a sustainable innovation process: Awareness of a sustainability problem,
Identification & Definition of the problem, Ideation & Evaluation of the solutions,
Testing & Enrichment of the solutions, Implementation of the solutions & Green
Marketing.
A new edition of the most popular book of project management case studies, expanded
to include more than 100 cases plus a "super case" on the Iridium Project Case studies
are an important part of project management education and training. This Fourth
Edition of Harold Kerzner's Project Management Case Studies features a number of
new cases covering value measurement in project management. Also included is the
well-received "super case," which covers all aspects of project management and may
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be used as a capstone for a course. This new edition: Contains 100-plus case studies
drawn from real companies to illustrate both successful and poor implementation of
project management Represents a wide range of industries, including medical and
pharmaceutical, aerospace, manufacturing, automotive, finance and banking, and
telecommunications Covers cutting-edge areas of construction and international project
management plus a "super case" on the Iridium Project, covering all aspects of project
management Follows and supports preparation for the Project Management
Professional (PMP®) Certification Exam Project Management Case Studies, Fourth
Edition is a valuable resource for students, as well as practicing engineers and
managers, and can be used on its own or with the new Eleventh Edition of Harold
Kerzner's landmark reference, Project Management: A Systems Approach to Planning,
Scheduling, and Controlling. (PMP and Project Management Professional are
registered marks of the Project Management Institute, Inc.)
This book provides an easy-to-follow roadmap for successfully implementing the
Balanced Scorecard methodology in small- and medium-sized companies. Building on
the success of the first edition, the Second Edition includes new cases based on the
author's experience implementing the balanced scorecard at government and nonprofit
agencies. It is a must-read for any organization interested in achieving breakthrough
results.
Human Resources topics are gaining more and more strategic importance in modern
business management. Only those companies that find the right answers to the
following questions have a sustainable basis for their future success: - How can we
attract and select the right talent for our teams? - How can we develop the skills and
behaviors which are key for our business? - How can we engage and retain the talent
we need for our future? While most other management disciplines have their standards
and procedures, Human Resources still lacks a broadly accepted basis for its work. operational perspective Both the structured collection of reflected real-life experience
and the multi-perspective view support readers in making informed and well-balanced
decisions. With this handbook, Springer provides a landmark reference work on
today’s HR management, based on the combined experience of more than 50 globally
selected HR leaders and HR experts. Rather than theoretical discussions about
definitions, the handbook focuses on sharing practical experience and lessons learned
from the most relevant business perspectives: - cultural / emotional perspective economic perspective - risk perspective
'Creating Value through Business Strategy' is the new edition of 'Creating Value:
Shaping Tomorrow's Business', winner of the MCA price for best management in 1997.
This new edition provides constructive guidelines to readers to open their minds to the
challenges of creating value. It extends and updates the reasons for the choice of the
individual offering as the strategy unit and intensifies and extends the challenges to
standard approaches and conventional thinking. Updates to all the material from the
first edition are included and new examples have been added throughout.
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