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BUSINESS AND PROFESSIONAL COMMUNICATION IN A
DIGITAL AGE, First Edition, is a comprehensive instructional
package designed to build students' business and
professional communication competence. The interactive,
multimedia nature of this text emphasizes traditional and
contemporary topics germane to business and professional
contexts. The engaging online modules that accompany this
text create an interactive, media-enhanced experience in the
classroom, allowing students to develop an in-depth
understanding of business and professional communication in
the 21st century. Important Notice: Media content referenced
within the product description or the product text may not be
available in the ebook version.
An introduction to marketing concepts, strategies and
practices with a balance of depth of coverage and ease of
learning. Principles of Marketing keeps pace with a rapidly
changing field, focussing on the ways brands create and
capture consumer value. Practical content and linkage are at
the heart of this edition. Real local and international examples
bring ideas to life and new feature 'linking the concepts' helps
students test and consolidate understanding as they go. The
latest edition enhances understanding with a unique learning
design including revised, integrative concept maps at the start
of each chapter, end-of-chapter features summarising ideas
and themes, a mix of mini and major case studies to
illuminate concepts, and critical thinking exercises for
applying skills.
Negotiation is a core skill used in a variety of personal and
commercial settings and can be the key to success. Inventive
Negotiation demonstrates how to transform transactionPage 1/20
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oriented competitive or integrative bargainers into inventive
negotiators that focus on long-term commercial relationships.
Best Practices in International Business offers current
readings in the international business arena.
NOTE: This edition features the same content as the
traditional text in a convenient, three-hole-punched, loose-leaf
version. Student Value Editions also offer a great value; this
format costs significantly less than a new textbook. Before
purchasing, check with your instructor or review your course
syllabus to ensure that you select the correct ISBN. Several
versions of MyLab™ and Mastering™ platforms exist for each
title, including customized versions for individual schools, and
registrations are not transferable. In addition, you may need a
Course ID, provided by your instructor, to register for and use
MyLab and Mastering platforms. For courses in international
business. This package includes MyLab Management .
International business through theory and practice Balancing
authoritative theory and meaningful practice, International
Business engages readers on the subject of conducting
business in international markets. The authors’ descriptions
and ideas of international business are enhanced with
contemporary examples, scenarios, and cases that help
readers effectively apply what they’ve learned. Now in its
16th Edition, International Business remains one of the bestselling and most authoritative international business texts
available. As rigorous and practical as ever, this edition
remains current through updated author-¿written cases,
including seven entirely new cases, streamlined writing, and
expanded coverage of relevant global changes. Personalize
learning with MyLab Management MyLab™ Management is an
online homework, tutorial, and assessment program designed
to work with this text to engage students and improve results.
Within its structured environment, students practice what they
learn, test their understanding, and pursue a personalized
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study plan that helps them better absorb course material and
understand difficult concepts. 0134642295 / 9780134642291
International Business, Student Value Edition Plus MyLab
Management with Pearson eText -- Access Card Package
Package consists of: 0134201647 / 9780134201641
International Business, Student Value Edition 0134253345 /
9780134253343 MyLab Management with Pearson eText -Access Card -- for International Business
Algorithmic puzzles are puzzles involving well-defined
procedures for solving problems. This book will provide an
enjoyable and accessible introduction to algorithmic puzzles
that will develop the reader's algorithmic thinking. The first
part of this book is a tutorial on algorithm design strategies
and analysis techniques. Algorithm design strategies —
exhaustive search, backtracking, divide-and-conquer and a
few others — are general approaches to designing step-bystep instructions for solving problems. Analysis techniques
are methods for investigating such procedures to answer
questions about the ultimate result of the procedure or how
many steps are executed before the procedure stops. The
discussion is an elementary level, with puzzle examples, and
requires neither programming nor mathematics beyond a
secondary school level. Thus, the tutorial provides a gentle
and entertaining introduction to main ideas in high-level
algorithmic problem solving. The second and main part of the
book contains 150 puzzles, from centuries-old classics to
newcomers often asked during job interviews at computing,
engineering, and financial companies. The puzzles are
divided into three groups by their difficulty levels. The first fifty
puzzles in the Easier Puzzles section require only middle
school mathematics. The sixty puzzle of average difficulty and
forty harder puzzles require just high school mathematics plus
a few topics such as binary numbers and simple recurrences,
which are reviewed in the tutorial. All the puzzles are provided
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with hints, detailed solutions, and brief comments. The
comments deal with the puzzle origins and design or analysis
techniques used in the solution. The book should be of
interest to puzzle lovers, students and teachers of algorithm
courses, and persons expecting to be given puzzles during
job interviews.
Sixteen year-old Cheyenne Wilder is sleeping in the back of a
car while her mom fills her prescription at the pharmacy.
Before Cheyenne realizes what's happening, their car is
being stolen--with her inside! Griffin hadn’t meant to kidnap
Cheyenne, all he needed to do was steal a car for the others.
But once Griffin's dad finds out that Cheyenne’s father is the
president of a powerful corporation, everything changes—now
there’s a reason to keep her. What Griffin doesn’t know is
that Cheyenne is not only sick with pneumonia, she is blind.
How will Cheyenne survive this nightmare, and if she does, at
what price?

The text provides information on the core elements of the
subject of marketing without the depth that often
surrounds these to ensure that the basic concepts are
easily identifiable and accessible. Students on MBA
courses often do not have time to read a long text as
they are studying many subjects, therefore they require a
good, basic guide pitched at the appropriate level to be
able to be absorbed quickly but still provide enough of a
strategic element to stretch them. Written by a
successful author team, Management of Marketing
covers the key topics of the marketing component of an
MBA course and provides a good balance of theory and
application to ensure both aspects of the core concepts
are covered.
International Marketing presents an innovative,
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integrated approach to the course, in which marketing
concepts are explored in depth within the international
context. The authors identify five key factors that impact
any international marketing venture-culture, language,
political/legal systems, economic systems, and
technological/operational differences-and discuss them
in relation to the core marketing concepts of markets,
products, pricing, distribution (place), and promotion.
Uniquely, the book provides discussions of sustainability
and "bottom of the pyramid" concepts within each
chapter, and is richly illustrated with examples from both
multinational companies as well as smaller local
concerns. Setting the path for the future direction of this
course, the authors provide instructors and students with
the first truly international marketing textbook.
This reader deals with the environment, external and
internal strategic dimensions and implementation
considerations from the viewpoint of the new entrant into
the international market. Exporting, from the standpoint
of both smaller and medium-sized firms, is given primary
emphasis. Features: * Theoretical and pragmatic
viewpoints are reflected, to encourage a thorough
understanding of foreign market entry requirements,
opportunities and strategies. * The first section, on the
environment, outlines the growing interdependencies
and linkages that make all firms part of international
marketing. Trading blocs and international trade
relationships are illustrated using the EC, the former
communist bloc, the U.S. and Japan as examples. *
Government assistance to firms in the start-up phase of
international market entry is highlighted in the second
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section. These chapters include overviews of export
promotion, with detail on who is helped and who isn't. *
Chapter 8 presents a detailed study of a state
government's efforts in export promotion. * Part 3 studies
the factors affecting a firm's decision to internationalize
or not. It also deals with the challenges that might be
unfamiliar to
Book & CD. This book examines how consumer
behaviour is influenced in emerging markets by the
marketing strategies of global firms and analyses its
impact on market, culture and consumption that
contribute to the broader socio-economic development,
values and lifestyle of consumers around. The
discussions in the book analyse behaviour of consumers
as individuals, decision makers, players in subcultures,
and corporate associates in business performance of
global firms. Discussions in this book delineate
behavioural and relational factors of consumers in
emerging markets that affect overall business
performance of global firms. Strategies on building
customer life time value, customer relationship
management, and bottom of the pyramid consumer
strategies to assure the high business performance of
manufacturing, retailing and services sectors have also
been analysed in the book. Managerial applications of
consumer behaviour are also discussed in each chapter
emphasising consumer behaviour concepts which can
be employed to develop managerial strategy by the
firms.
International Marketing by Cateora, Gilly, and Graham
has been a pioneer in the field of international marketing.
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The authors continue to set the standard in this edition
with new and expanded topics that reflect the swift
changes of the competitive global market, as well as
increased coverage of technology's impact on the
international market arena. Now with over 100 new
academic articles and their findings integrated into this
16th edition! Providing a well-rounded perspective of
international markets that encompasses history,
geography, language, and religion as well as economics,
International Marketing helps students to see the cultural
and environmental uniqueness of any nation or region.
The 16th edition reflects all the important events and
innovations to affect global business within recent years,
while including several new and updated learning tools
and teaching resources.
The classic, bestselling marketing guide, updated for the
digital era Marketing For Dummies, 5th Edition is the
ultimate handbook for boosting your business. Whether
you're a small mom-and-pop shop, a local nonprofit, or a
mid-size business looking to grow, the right marketing
approach can make your company or organization stand
out from the crowd. This book shows you how to find,
reach, and engage with your customers in a way that
brings in business. This new edition, updated to align
with the latest marketing revolution, introduces you to
essential techniques including search engine, guerilla,
global, and behavior marketing. You'll learn where to find
your people, and how to give them what they want—how
they want it—using behavioral techniques. You'll discover
inexpensive online marketing and promotion tools,
proving that budget doesn't have to be an
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insurmountable obstacle. You'll find up-to-date marketing
plans, resources, and examples throughout to help you
get out there and get your business noticed today!
Today's marketing treats every aspect of customer
interaction—including customer service and the product
itself—as an opportunity to grow. This book shows you
how to harness the power of these techniques to drive
traffic, boost sales, and move your business forward.
Turn web visibility into real-world traffic and sales Reach
the right people at the right time Develop a cohesive
marketing plan for any budget Source locally, market
dynamically, and connect with your community Whether
you're looking for fundamental marketing skills, seeking
guidance on social media and analytics, or need a fullblown comprehensive web marketing strategy, this book
has you covered. Marketing For Dummies, 5th Edition
helps you open the door to a new, more successful
phase of business.
Bachelor Thesis from the year 2012 in the subject
Business economics - Marketing, Corporate
Communication, CRM, Market Research, Social Media,
grade: 1.7, University of Applied Sciences Essen,
course: Analysis of Cultural Differences and their Effects
on Marketing Products in the United States of America
and Germany with a Focus on Cultural Theories of Hall
and Hofstede, language: English, abstract: This thesis
aims at analysing cultural differences and their effect on
marketing products internationally. The United States of
America and Germany are used to exemplify this issue.
Today’s science provides numerous approaches to
making cultural differences visible and tangible. All of
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these solutions and dimensions give companies, and
people in general, a guide to becoming aware of and
understand differences and how to cope with them
appropriately. Trompenaars, a famous consultant for
intercultural communication, uses the allegory of a fish
and its habitat, water, to explain the characteristics of
culture: “A fish only discovers its need for water when it
is no longer in it.”2 Accordingly, culture can be seen as
the substance that surrounds a human being and makes
him unable to distinguish between different and normal.
Therefore, this thesis uses the cultural theories of
Edward T. Hall and Geert Hofstede, who both developed
approaches to cultural differences by using either a fouror five-dimensions model. These cultural dimensions will
be applied to the special circumstances and conditions
which a marketer has to deal with in the United States
and Germany and thus draws connections between
those two different fields of science. As already
mentioned in section 1.1, cultural differences play an
important role in today’s international marketing. It is
therefore important to examine if and how cultural
differences, according to Hall and Hofstede, affect parts
of the marketing mix for companies selling products in
the United States as well as in Germany. The following
questions can help to identify the necessary steps: What
cultural differences, in both the United States and in
Germany, could have an impact on marketing the
products of companies selling in those countries? What
impact do cultural differences have on parts of the
marketing mix? Which adaptions should marketers make
to their marketing mix due to the cultural differences? Is
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standardisation a successful method in both international
markets? The answers should help the marketer make
the right choice between adapting products to local
circumstances or selling and marketing the same product
all around the world. This thesis will attempt to answer
these questions by applying the above-mentioned
cultural theories, and will provide suggestions for how
companies from the USA or Germany should conceive
parts of their marketing mix. It will further provide
examples of culture–related marketing efforts.
International Marketing addresses global issues and
describes concepts relevant to all international marketers,
regardless of their international involvement. Notwithstanding
the extent of global perspective that firms may have, they are
affected by the competitive activity in the global marketplace.
It is this perspective that the authors bring into this edition of
the text. The text focuses on the strategic implications of
competition in different markets. The environmental and
cultural approach to international marketing permits a truly
global orientation. Thus the reader’s horizon is not limited to
any specific nation but the text provides an approach and
framework for identifying and analyzing the important cultural
and environmental uniqueness of any nation or global region.
Salient Features: ? 10 Indian cases included in the book ?
New sections on negative impact of new communication
tools, intellectual property rights in the international context,
Brexit, inventive international negotiation etc. ? Thoroughly
updated data, text, pictures and exhibits across the chapters
? More than 100 new academic articles and their findings
integrated and cited across the chapters
Global Marketing, 3rd edition, provides students with a truly
international treatment of the key principles that every
marketing manager should grasp. International markets
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present different challenges that require a marketer to think
strategically and apply tools and techniques creatively in
order to respond decisively within a fiercely competitive
environment. Alon et al. provide students with everything they
need to rise to the challenge: Coverage of small and medium
enterprises, as well as multinational corporations, where
much of the growth in international trade and global
marketing has occurred; A shift toward greater consideration
of services marketing as more companies move away from
manufacturing; A shift from developed markets to emerging
markets with more dynamic environments A focus on
emerging markets to equip students with the skills necessary
to take advantage of the opportunities that these rapidly
growing regions present; Chapters on social media,
innovation, and technology teaching students how to
incorporate these new tools into their marketing strategy; New
material on sustainability, ethics, and corporate social
responsibility; key values for any modern business; Short and
long cases and examples throughout the text show students
how these principles and techniques are applied in the real
world; Covering key topics not found in competing books,
Global Marketing will equip today’s students with the
knowledge and confidence they need to become leading
marketing managers. A companion website features an
instructor’s manual with test questions, as well as additional
exercises and examples for in-class use.
This edited Promotion and Marketing Communications book
is an original volume that presents a collection of chapters
authored by various researchers and edited by marketing
communication professionals. To survive in the competitive
world, companies feel an urge to achieve a competitive
advantage by applying accurate marketing communication
tactics. Understanding marketing communication is an
essential aspect for any field and any country. Hence, in this
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volume there is the latest research about marketing
communication under which marketing strategies are
delicately discussed. This book does not only contribute to
the marketing and marketing communication intellectuals but
also serves different sector company managerial positions
and provides a guideline for people who want to attain a
career in this field, giving them a chance to acquire the
knowledge regarding consumer behavior, public relations,
and digital marketing themes.
The new 9th edition of Sales Management continues the
tradition of blending the most recent sales management
research with real-life "best practices" of leading sales
organizations. The authors teach sales management courses
and interact with sales managers and sales management
professors on a regular basis. Their text focuses on the
importance of employing different sales strategies for different
consumer groups, as well as integrating corporate, business,
marketing, and sales strategies. Sales Management includes
current coverage of the trends and issues in sales
management, along with numerous real-world examples from
the contemporary business world that are used throughout
the text to illuminate chapter discussions. Key changes in this
edition include: Updates in each chapter to reflect the latest
sales management research, and leading sales management
trends and practices An expanded discussion on trust
building and trust-based selling as foundations for effective
sales management All new chapter-opening vignettes about
well-known companies that introduce each chapter and
illustrate key topics from that chapter New or updated
comments from sales managers in "Sales Management in the
21st Century" boxes An online instructor's manual with test
questions and PowerPoints is available to adopters.
A successful marketing department has the power to make or
break a business. Today, marketing professionals are
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expected to have expertise in a myriad of skills and
knowledge of how to remain competitive in the global market.
As companies compete for international standing, the value of
marketing professionals with well-rounded experience,
exposure, and education has skyrocketed. Global
Perspectives on Contemporary Marketing Education
addresses this need by considering the development and
education of marketing professionals in an age of shifting
markets and heightened consumer engagement. A
compendium of innovations, insights, and ideas from
marketing professors and professionals, this title explores the
need for students to be prepared to enter the sophisticated
global marketplace. This book will be invaluable to marketing
or business students and educators, business professionals,
and business school administrators.
The goal of marketing is simple: attract customers who will
purchase your product. Getting there, though, isn't so easy.
Real marketing success involves a strong foundation in
everything from planning, advertising, and publicity to Internet
strategies, database management, and more. Enter
Marketing DeMystified. Addressing every step of the process
in plain English, it helps you master all the tools at your
disposal to cultivate strong brand awareness, maximize
profits, and build lasting customer loyalty. Featuring realworld
examples, end-of-chapter quizzes, and a final exam,
Marketing DeMystified is the fuel you need to power up your
marketing machine and start producing results. This fast and
easy guide covers: Marketing’s four Ps . . . plus
three—planning, positioning, and people Tactics for organizing
a research-driven campaign Strategies for leading a
marketing team Techniques for branding from the inside out
Case studies of marketing successes and failures Simple
enough for a novice or student, but challenging enough for a
veteran marketing manager, Marketing DeMystified is the
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most thorough and simple shortcut to decoding key marketing
concepts and principles.
Effective marketing is essential for any successful sport
organization, from elite international teams to local leagues.
Now in a fully revised and updated third edition, Advanced
Theory and Practice in Sport Marketing is still the only text to
introduce key theory and best practice at an advanced level.
This new edition goes beyond the introductory marketing
course by exploring advanced marketing theories related to
social responsibility, global issues, information systems,
consumer behavior, product management, logistics, sales,
promotions, and social/digital/mobile media. New to the
edition are sections on branding, destination marketing, and
performance evaluation that demonstrate how to measure
impacts through sport marketing and how to use analytics to
determine sport marketing success. Every chapter contains
extended case studies and theory-to-practice insights from
marketing professionals around the world and a companion
website includes an impressive array of additional teaching
and learning resources. Advanced Theory and Practice in
Sport Marketing goes further than any other textbook to
prepare students for the real world of sport marketing. It is
essential reading for any upper-level undergraduate or
postgraduate course in sport marketing or sport business.
Universal UX Design: Building Multicultural User Experience
provides an ideal guide as multicultural UX continues to
emerge as a transdisciplinary field that, in addition to the
traditional UI and corporate strategy concerns, includes
socio/cultural and neurocognitive concerns that constitute one
of the first steps in a truly global product strategy. In short,
multicultural UX is no longer a nice-to-have in your overall UX
strategy, it is now a must-have. This practical guide teaches
readers about international concerns on the development of a
uniquely branded, yet culturally appealing, software endPage 14/20

Get Free International Marketing Cateora 16th
Edition
product. With hands-on examples throughout, readers will
learn how to accurately predict user behavior, optimize layout
and text elements, and integrate persuasive design in layout,
as well as how to determine which strategies to communicate
image and content more effectively, while demystifying the
psychological and sociopolitical factors associated with
culture. The book reviews the essentials of cognitive UI
perception and how they are affected by socio-cultural
conditioning, as well as how different cultural bias and
expectations can work in UX design. Teaches how to
optimize design using internationalization techniques
Explores how to develop web and mobile internationalization
frameworks Presents strategies for effectively reaching a
multicultural audience Reviews the essentials of cognitive UI
perception and the related effects of socio-cultural
conditioning, as well as how different cultural bias and
expectations can work in UX design
Pioneers in the field, Cateora, Gilly, and Graham continue to
set the standard in this 18th edition of International Marketing
with their well-rounded perspective of international markets
that encompass history, geography, language, and religion as
well as economics, which helps students see the cultural and
environmental uniqueness of any nation or region. The
dynamic nature of the international marketplace is reflected in
the number of substantially improved and expanded topics in
this 18th, including the following over 100 new academic
articles and their findings. All data, text, photos and images
have been updated for currency, as has the corresponding
content within McGraw-Hill Education’s Connect with
adaptive SmartBook. Additional updates include:NEW Cases:
New cases accompany the 18e, enlivening the material in the
book and class discussions while broadening a student’s
critical thinking skills. These cases bring forth many of the
topics discussed in the chapters and demonstrate how these
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concepts are dealt with in the real world. These cases can be
assigned in Connect and SmartBook. Optionally, a case
booklet can be create using McGraw-Hill CREATE. Crossing
Borders Boxes: These invaluable boxes offer anecdotal
company examples. These entertaining examples are
designed to encourage critical thinking and guide students
through topics ranging from ethical to cultural to global issues
facing marketers today. 4-Color Design: New color maps and
exhibits allow for improved pedagogy and a clearer
presentation of international symbols and cultural meanings in
marketing and advertising. In addition, photos that depend on
full color for maximum impact easily bring many global
examples to life.
Provides an understanding of the issues involved in
developing and managing overseas trade. Aimed at students
studying for the Institute of Export professional qualification
and practitioners involved in export and international trade,
this book providesboth 'textbook' information and accessible
guidelines for best practice.
The second edition of International Marketing includes
greater coverage of digital marketing, social and interactive
marketing.For example, Sri Lankan farmers connecting to
markets via mobile phones, Indonesia and intellectual
property rights violations and how high fashion is harnessing
the internet to become more accessible. It also benefits from
increased focus on ethics and sustainability as well as more
content relating to emerging markets as a direct result of
market feedback.In this era of rapid global economic growth
and change, an understanding of how marketing is impacted
by culture and society is vitally important.This leading text
provides a well-rounded perspective of international markets
that encompasses history, geography, language, and religion
as well as economics. Cateora helps students to see the
cultural and environmental uniqueness of any nation or
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region. This edition provides a particular focus on the
changing dynamics in the Asia Pacific region and their
importance in the wider global context.
Praise for this book:[Four stars] This book is required reading
for orthopedic and neurosurgical fellows and residents...very
highly recommend[ed]...outstanding.--Doody's ReviewThis
best-selling book returns in a second edition covering the
major procedures in spine surgery and the latest technical
innovations in the field. Retaining the comprehensive scope
and accessible presentation of the previous edition, the book
distills the basic elements of each procedure using concise
descriptions and simple line drawings. New sections of the
book cover minimally invasive exposure methods, motionsparing techniques, and the latest fixation
techniques.Highlights: Each chapter outlines the essentials of
the procedure in just a few pages Consistent presentation
throughout the book enhances ease of use Tips, pearls,
lessons learned, special considerations, pitfalls, and bailout,
rescue, and salvage procedures emphasize critical points to
help ensure a safe and effective procedure Nearly 500
illustrations demonstrate key technical points Concise and upto-date, this book serves as an invaluable quick reference
prior to surgery. It is ideal for clinicians and residents in spine
surgery, orthopedics, and neurosurgery.
International MarketingMcGraw-Hill Education
Designing strategies for global competition; Global marketing
programs; Organizing and controlling global marketing
operations; Special issues in global marketing.
Although the world's poorest inhabited continent, Africa has
recently shown signs of being a source of economic growth in
the coming decades, with increased foreign investment notably from China - and huge growth in GDP from a number
of African states. In contrast to the heaving weight of books
focusing on business opportunities in Asia, Eastern Europe
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and Latin America, Africa has been poorly served by
academic publishing. This compendium of scholarship offers
cutting-edge knowledge relating to business in Africa. The
objectives of this collection include: To shed new light on the
socio-cultural and historical underpinnings of business
practice in Africa and their implications for promoting
entrepreneurship and business behaviour in the region To
consider the important constraints on business activities in
Africa, and the emerging 'best practice' for redressing their
real and potential impacts To facilitate a better understanding
of contemporary business practice in Africa through the
application of relevant theories and models, including
emergent ones. The Routledge Companion to Business in
Africa is a comprehensive reference resource that provides
the perfect platform for embarking on research and study into
Africa from the business perspective.
The fourth edition of 'International Marketing' provides a
complete introduction to international marketing in the 21st
century.
"Hello, and welcome to Hunt, Mello, and Deitz's Marketing 3e.
Students, particularly non-marketing majors, want to know,
'Why does this course matter to me?' We designed our
product to emphasize the universal importance of marketing .
. . because everyone is a marketer"-Every day, customers see the results of companies where
fiefdoms have formed and silos create divisional or
departmental strife: poor sales and profits, and lackluster
products. It’s not hard to see that such companies are
headed for an early grave. Regardless of the manner in which
company fractures manifest themselves, tech leaders must
find a way to rid their workplaces of the divisions that threaten
to undermine their company’s productivity, profits, and
survival. That’s why, in Unite the Tribes: Leadership Skills for
Technology Managers, Christopher Duncan, bestselling
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author of The Career Programmer, provides corporate
leaders with a ten-point plan for joining their company’s
divided ranks together in a way that helps employees achieve
their goals while also accomplishing those of the company.
Using the metaphors of the company as empire and the
groups that form within companies as tribes, Duncan explains
that the formation of tribes within an empire is unavoidable.
After all, regardless of the situation in which they find
themselves, human beings are social creatures who align
themselves with those whose goals and motivations match
their own. That’s why the accountants hang together in the
break room, while developers talk shop and geek culture in a
watering hole down the street. Yet the job of leaders is to
build a cohesive, powerful, and enduring empire by bringing
all groups together in service to a shared, inspiring mission.
And that goes double for tech companies, where
breakthroughs create new landscapes on a daily basis. In
Unite the Tribes, you will learn: How to build alliances and a
spirit of unity across all levels of the company to achieve
higher employee morale, greater profits, and increased
productivity. How to come up with strategies that win market
share as well as the hearts and minds of your employees.
How to manage conflict. Why self-interest rules the day and
how knowing another’s wants and needs helps you achieve
goals of your own. Unite the Tribes will show you, the
visionary leader, how to establish an empire by convincing
your tribes of a simple but crucial truth: Alone, you are weak
and vulnerable. United, you are invincible.
Created through a student-tested, faculty-approved review
process, MR2 is an engaging and accessible solution to
accommodate the diverse lifestyles of today's learners. MR2
provides an exciting, innovative approach to Marketing
Research that provides the material needed for a successful
course. Attention CourseMate user: The CourseMate platform
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is being sunset and will not be sold with this title after
December 31st, 2019. Cengage will support existing users of
CourseMate through August 1st, 2020. Important Notice:
Media content referenced within the product description or
the product text may not be available in the ebook version.
Talks about the field of International Marketing. This title
includes coverage of technology's impact on the international
market arena and a comprehensive website, helping to
provide updates to text content in this continually changing
field.
An ingenious book of simple wardrobe solutions, clever tools,
and straightforward advice from a Hollywood costume
designer. A costume designer's styling kit is a magical bag of
tricks, built to solve every single wardrobe malfunction on
earth. TV and film productions wait for nothing, so a costume
designer's solutions have to work—and work fast. How to Get
Dressed is a fun, empowering style guide for women that
focuses on making the most of your wardrobe. Costume
designer and XOJane fashion columnist Alison Freer provides
real-world, no-BS style advice that covers everything a girl
could need to know: from determining if your clothes are
fitting properly to how to care for, maintain, and keep your
garments organized—plus what to do when the inevitable
fashion disaster strikes. Full of hundreds of insider tricks from
Freer's endless arsenal of tools and expertise, How to Get
Dressed teaches you to rethink your wardrobe like a fashion
expert—and proves once and for all that you don't need to
spend a ton of money to always look your best. You just need
to use the tricks the pros do!
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