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The conference on ‘Interdisciplinary Research in Technology and Management” was a bold experiment in deviating from the traditional
approach of conferences which focus on a specific topic or theme. By attempting to bring diverse inter-related topics on a common platform,
the conference has sought to answer a long felt need and give a fillip to interdisciplinary research not only within the technology domain but
across domains in the management field as well. The spectrum of topics covered in the research papers is too wide to be singled out for
specific mention but it is noteworthy that these papers addressed many important and relevant concerns of the day.
"Hotels occupy a particular place in popular imagination. As a place of exclusive sociability and bohemian misery, a site of crime and murder
and as a hiding place for illicit liaison, the hotel has embodied the dynamism of the metropolis since the eighteenth century. Hotel Lounges
and Lobbies: The Architecture of Professional Hospitality explores the architectural significance of hotels throughout history and how their
material construction has reflected and facilitated the social and cultural practices for which they are renowned. Including case studies
addressing contemporary developments in hotel planning and design, and illustrated throughout, this volume is an innovative and insightful
contribution to architectural and interior design literature"-Hospitality and Tourism - Synergizing creativity and innovation in research contains 116 accepted papers from the International Hospitality
and Tourism Postgraduate Conference 2013 (Shah Alam, Malaysia, 2–3 September 2013). The book presents trends and practical ideas in
the area of hospitality and tourism, and is divided into the sections below: - Hospitality and tourism management - Hospitality and tourism
marketing - Current trends in hospitality & tourism - Technology, advancement and innovation in hospitality and tourism - Green hospitality
and tourism - Food service and food safety - Relevant areas in hospitality and tourism Hospitality and Tourism - Synergizing creativity and
innovation in research will be useful to postgraduate students, academia and professionals involved in the area of hospitality and tourism.
There has been a major transformation in the hotel type, from the traditional lobby space to the atrium style. This movement towards the use
of atriums in hotels has greatly affected hotel design and has also changed the function of hotels, both socially and as an economic
generator. The transformation in hotels has created new design opportunities, changed the psychological meaning of the hotels for many
people, and created a larger investment return. The addition of the atrium lobby has changed the goal of many hotels; it has allowed
architects to create a larger public space and a space in which to evoke and enhance positive human reactions and interactions. In addition,
atrium design allows natural items to be incorporated into the atrium, creating an outdoor plaza feel into the interior space. First, I will
research the origin of atriums in hotels. Specifically, I will trace the development of atrium hotel design, including: the design development of
French hotels in the 17 th century, the first hotels that used atriums (1800's), the changes from the early 1900's to the late 1990's, and ending
with my design for the 2000's. I will research and show the methods and development of hotels such as those by John Portman, that had a
significant impact on the development of hotel design. These studies will help me show and prove why the atrium design evolved and has
persisted. After this research I will uses the advantages of the existing hotels and project new developments in my own hotel design.
This book offers students a uniquely concise, accessible and comprehensive introduction to hotel accommodation management that covers
the range of managerial subjects and disciplines in the sector. The book focuses on enduring aspects of the accommodation management
function (front office management, housekeeping, revenue management); the changing context of hotel accommodation provision (the move
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to ‘asset light’, the supply of accommodation, trends in hotel investment and asset management, the challenges engendered by social
media and the collaborative economy to the hotel market); and the role of accommodation in additional and integrated facilities and markets
(spas, resorts, MICE markets). International case studies illustrating examples of practice in the industry are integrated throughout, along with
study questions and other features to aid understanding and problem solving. This is essential reading for all hospitality and hotel
management students.
One of the great pleasures of staying in a hotel is spending time in a spotless, neat, and organized space that you don’t have to clean. That
doesn’t, however, mean the work disappears—when we’re not looking, someone else is doing it. With Housekeeping by Design, David Brody
introduces us to those people—the housekeepers whose labor keeps the rooms clean and the guests happy. Through unprecedented access
to staff at several hotels, Brody shows us just how much work goes on behind the scenes—and how much management goes out of its way to
make sure that labor stays hidden. We see the incredible amount of hard physical work that is involved in cleaning and preparing a room,
how spaces, furniture, and other objects are designed to facilitate a smooth flow of hidden labor, and, crucially, how that design could be
improved for workers and management alike if front-line staff were involved in the design process. After reading this fascinating exposé of the
ways hotels work—or don’t for housekeepers—one thing is certain: checking in will never be the same again.

Tourism is much more than an economic sector, it is also a social, cultural, political, and environmental force that drives
societal change. Understanding, responding to, and managing this change will inevitably require knowledge workers who
are able to address a range of problems associated with tourism, travel, hospitality, and the increasingly complex
operating environment within which they exist. The purpose of this Handbook is to provide an insightful and authoritative
account of the various issues that are shaping the higher educational world of tourism, hospitality and events education
and to highlight the creative, inventive and innovative ways that educators are responding to these issues. It takes as its
central focus a dynamic curriculum space shaped by internal and external factors from global to local scales, a variety of
values and perspectives contributed by a range of stakeholders, and shifting philosophies about education policy,
pedagogy and teaching practice. A benchmark for future curriculum design and development, it critically reviews the
development of conceptual and theoretical approaches to tourism and hospitality education. The Handbook is composed
of contributions from specialists in the field, is interdisciplinary in coverage and international in scope through its
authorship and content. Providing a systematic guide to the current state of knowledge on tourism and hospitality
education and its future direction this is essential reading for students, researchers and academics in Tourism,
Hospitality, Events, Recreation and Leisure Studies.
The Role of the Hospitality Industry in the Lives of Individuals and Families explores the evolution of the hospitality
industry and the relationships between hospitality providers, their families, and the guests they serve. Focusing on the
human aspect of the business, this text will give hospitality providers a better understanding of the human relations
issues that they or their employees may face and show Page
them
how your services affect guests. Offering research and
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insight into customs and traditions that have influenced modern services, The Role of the Hospitality Industry in the Lives
of Individuals and Families will teach you how to better meet the needs of guests at the national or international level
while learning how the industry affects employees and their lives outside of work. The Role of the Hospitality Industry in
the Lives of Individuals and Families discusses many different themes that relate to the improvement of the profession for
both guests and employees, such as the spiritual, philosophical, and historical provisions of hospitality; the human
resource and work issues of employees in the industry; consumer and family demands; and marketing strategies for
hospitality organizations. In addition, this text discusses many issues that affect guests and that affect you as an
employer or employee, such as: responding to the needs of travelers for a “home away from home” dealing with the
social and health issues of guests recognizing the changing food habits of Americans and their impact on the hospitality
industry examining the frequently negative attitude of Americans toward service hospitality employees balancing a career
in the hospitality industry and family life researching the frequency of fast food patronage by older adults and the
importance of hotel/motel services to older adults to determine if areas of service need improvement protecting
employees from overly demanding guests balancing compassion, generosity, and idealism with the corporate profit
maximization mandate The Role of the Hospitality Industry in the Lives of Individuals and Families also examines the
cultural relationships fostered by the hospitality industry as a benefit and proof of quality services. Complete with ideas
for further research, this text will help you and your employees evaluate the personal effects of the hospitality industry
and help provide better services to guests.
The following study was undertaken by six Boston Architectural School students in October 1969 as preparatory research
for the subsequent design.
Previous editions published 1985 as Hotel planning and design.
In recent years the brand has moved squarely into the spotlight as the key to success in the hospitality industry. Business
strategy once began with marketing and incorporated branding as one of its elements; today the brand drives marketing
within the larger hospitality enterprise. Not only has it become the chief means of attracting customers, it has, more
broadly, become the chief organizing principle for most hospitality organizations. The never-ending quest for market
share follows trend after trend, from offering ever more elaborate and sophisticated amenities to the use of social media
as a marketing tool—all driven by the preeminence of the brand. Chekitan S. Dev’s award-winning research has
appeared in leading journals including Cornell Hospitality Quarterly, Journal of Marketing, and Harvard Business Review.
He is the recipient of several major hospitality research and teaching awards. A former corporate executive with Oberoi
Hotels & Resorts, he has served corporate, government, education, advisory, and private equity clients in more than forty
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countries as consultant, seminar leader, keynote speaker and expert witness. Hospitality Branding brings together the
most important insights from the author’s many years of research and experience, all in a single, affordably priced
volume (available in both print and eBook formats). Skillfully blending the knowledge of recent history, the wisdom of
cutting-edge research, and promise of future trends, this book offers hospitality organizations the advice they need to
survive and thrive in today’s competitive global business environment.
New Perspectives in Hospitality Management is a unique collection of articles that represent the very highest level of
scholarship in the sphere of hospitality research. The articles published in this collection identify some emergent themes
that have subsequently established themselves as key trends among academics in the field.
This is a user-friendly textbook that covers qualitative, quantitative and social media methods, providing tourism,
hospitality and events students and course leaders with an accessible guide for learning and teaching marketing
research. The book contains essential information on how to conduct research on visitor trends, experiences,
preferences and lifestyles, shedding light on customer preferences, product changes, promotional efforts and pricing
differences to ensure the destination is successful. It offers guidance on how to write, conduct and analyze the results of
surveys, or use qualitative methods such as focus groups, interviews, projective techniques and observation. It also
illustrates how social media can be used as a new means to determine visitor preferences by analyzing online data and
conversations. Other content includes suggestions and examples on turning research data into actionable
recommendations as well as advice on writing and presenting the final report. Integrated with a wide range of case
studies per chapter, this short and accessible textbook is essential reading for all students wishing to gain knowledge as
to what visitors want from the travel, hospitality and/or event experience.
Improve your hospitality and tourism research abilities with this impressive collection of research methods! The Practice
of Graduate Research in Hospitality and Tourism assists you in gaining insight into different facets of research design,
conceptual development, research methods, and conclusions drawn from research in hospitality and tourism. As a
professional, researcher, or graduate student in the hospitality and tourism field, you will benefit from this collection of
chapters that represent examples of research trials conducted by graduate students in hospitality and tourism and are
selected on the basis of the originality of the students’concepts, research methods, and interest of the work to graduate
students. This informative volume will provide you and your students with up-to-date and effective ideas for researching
topics within the field of hospitality. The Practice of Graduate Research in Hospitality and Tourism is an excellent
supplemental textbook for research methods classes in graduate hospitality and tourism programs. The wide variety of
chapters will stimulate discussions on research in hospitality and tourism from conceptual, secondary data, and primary
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data approaches. Some of the research articles you will explore in The Practice of Graduate Research in Hospitality and
Tourism are based on different statistical techniques, research designs, and trends of subjects. Topics include: selecting
service-oriented employees based on person-organization fit measuring the effectiveness of advertising on the Internet
examining factors that affect food expenditures of U.S. tourists when they are away from home explaining the competitive
structure of Japanese travelers’overseas destination plans determining the motivational needs of managers in the onsite foodservice segment providing adequate education on HIV and AIDS in the workplace for hospitality managers
identifying influential variables of employee turnover in the food and beverage industry The Practice of Graduate
Research in Hospitality and Tourism serves as an important forum for initiating research and new ideas internationally.
The carefully selected chapters of this essential text will provide you and your students with suggestions that will improve
research competency as well as hospitality services to patrons.
This introductory guide offers innovative ideas and strategies to students undertaking their first social science research
work. Academically rigorous yet accessible, it uses a systematic step-by-step approach to illustrate the research process
and its applications to the tourism industry. Students are presented with numerous examples and case studies, linking
theory with practice. The textbook provides a balanced coverage of both qualitative and quantitative methods,
accompanying students throughout the process of selecting a research topic and specifying research questions, aims
and objectives. A range of pedagogical features such as discussion questions, practical tips and examples enable
students to review the literature, understand models and methodologies, analyse and interpret data (quantitative and
qualitative) and ultimately write up their findings. Featuring contributions by a group of academics with expertise in their
respective fields, the book provides a comprehensive and engaging introduction to research methods. This is an
essential resource to tourism students and will also be of interest to researchers in any social science subject.
The aim of this book is to enhance theoretical and practical understanding of quality management in tourism and
hospitality. It provides a benchmark of current knowledge, and examines the range of research methods being applied to
further develop tourism and hospitality service management research. It is hoped that this book will stimulate new
research questions by highlighting tensions and challenges in the area.
"This textbook will be used to support undergraduate dissertation supervision. The book clearly sets out the research
philosophies, principles and practices relevant to conduct of fieldwork. A useful and informative text to aid the research
design and process." - Nazia Ali, Bedfordshire University "A key text for students studying research methods or
undertaking a research project in the hospitality and tourism industries." - Lisa Wyld, Westminster Kingsway College "An
excellent overview of primary research itself and its application in Hospitality and Tourism." - Jane Warren, SHRM
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College Hospitality and tourism is the fourth biggest industry in the world. What are the key research issues in the field?
What methods are particularly useful to answer questions of management, policy, strategy and general understanding?
This is the first comprehensive guide to research methods and issues for students engaged in hospitality and tourism
studies. Jargon-free, incisive and relevant, the book offers an uncluttered guide to key concepts and essential research
techniques. It is grounded in a real world approach that concentrates upon the issues that students will encounter in their
studies and work experience. It fills an enormous gap in the field providing students with the first dedicated introduction to
research methods for hospitality and tourism students.
From three design partners at Google Ventures, a unique five-day process--called the sprint--for solving tough problems
using design, prototyping, and testing ideas with customers.
Stay ahead of your customers as their service expectations change! In Current Issues and Development in Hospitality and Tourism
Satisfaction, experts from the field explore customer satisfaction strategies, examining both the long-term and short-term results. This vital
tool shows you new and effective approaches for understanding customer satisfaction and providing quality service at all levels of the
hospitality and tourism industry. Hospitality and tourism faculty and students as well as professionals will find this book useful for improving
and providing quality service management. This book illustrates the complex relationship between customer and service provider, offering
practical advice and techniques for maximizing consumer contentment. Current Issues and Development in Hospitality and Tourism
Satisfaction contains models for meeting—and even surpassing—consumer expectations to increase the value of the customer's experience.
This essential resource includes various methods for managers to anticipate consumer needs and perceptions, reducing dissatisfaction. This
book helps you: incorporate existing and alternative measurements of satisfaction measure and improve service quality create and maintain
social interaction linkages between staff and customer identify the destination performance of your hotel and other destinations or attractions
evaluate consumer satisfaction with lodging services increase cross-cultural service satisfaction and much more! Tables and figures
throughout the text help demonstrate the strategies, and bibliographies at the end of each chapter offer further reading. While there are other
books that focus on customer satisfaction, Current Issues and Development in Hospitality and Tourism Satisfaction is rare in that it covers
satisfaction issues as they apply to both hospitality and tourism.
Research Paper from the year 2010 in the subject Business economics - Business Management, Corporate Governance, grade: A, University
of Brighton (School of Service Management), course: International Hospitality Management, language: English, abstract: During the last
years, quality has become crucial factor in the hospitality industry as customers become more demanding and evaluate the received services
more critically. This research papers aims to identify and examine issues of service quality received in upscale hotels using the critical
incident technique. The academic literature, including books, journals and other sources will be critically evaluated with interest to service
quality and service failures. The findings are drawn from a survey conducted among students and lecturers. The results show a range of
satisfiers and dissatisfiers relating the service delivery in an upscale hotel. Lastly, conclusion and recommendations for future research are
given.
"Designing Sustainable Commercial Interiors: Applying Concepts and Practices is a core text that teaches students and designers how to
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apply sustainable principles to all stages of the design process for residential and commercial interiors. An overview of the types of design
projects emphasizes a three-pronged approach to sustainability: equity, economy and ecology. Through case studies for a range of project
types - including retail, healthcare, hospitality, corporate, adaptive reuse, civic and institutional, and residential - readers will learn how to use
a sustainable concept as the foundation for well-designed projects."-Hotel Design, Planning and Development presents the most significant hotels developed internationally in the last ten years so that you can
be well-informed of recent trends. The book outlines essential planning and design considerations based on the latest data, supported by
technical information and illustrations, including original plans, so you can really study what works. The authors provide analysis and theory to
support each of the major trends they present, highlighting how the designer’s work fits into the industry's development as a whole.
Extensive case studies demonstrate how a successful new concept is developed. Hotel Design, Planning and Development gives you a
thorough overview of this important and fast-growing sector of the hospitality industry.
Frameworks are the foundation of good scholarship. They structure, organize and communicate research, underpin individual studies and
shape the field of study as a whole. This book introduces students to the concept of frameworks in tourism research and provides a review,
discussion and critique of frameworks. Theoretical, conceptual, analytical and integrative frameworks are all covered in detail, with the
features, use, strengths and limitations of each from discussed and illustrated using a wide range of examples and applications across the
field of tourism studies. It is suitable for acade.
"Takes readers systematically through the entire research process from the formulation of the aim to the presentation of the dissertation... a
key subject-specific resource in our fields." - Dr Peter Lugosi, Oxford Brookes University "Currently the leading book of its kind... students and
other novice researchers will find it accessible and user-friendly. Highly recommended." - Professor Roy C. Wood, University of Macau Bob
Brotherton offers an uncluttered guide to the key concepts and essential research techniques in hospitality and tourism. By providing an
authoritative introduction, students are taken through the issues and decisions that need to be considered to conceive, plan, conduct and
write up a research project. With updates to every chapter and an array of practical examples, this new edition takes students step-by-step
through each decision and action stage of the research process, from identifying a topic and formulating the research question to carrying out
research and analysing findings. A companion website will provide a host of student resources including links to video and web resources,
suggested further reading, free to download journal articles, and test questions for each chapter.

The tourism industry is a multi-billion dollar enterprise, with more people from all cultures and nationalities choosing to spend their
leisure time traveling and visiting new locations. To exploit this burgeoning market, tourism agencies must carefully consider the
desires and goals of travelers from around the world. The Handbook of Research on Global Hospitality and Tourism Management
contributes to the body of knowledge on travel and tourism by presenting a global view of the hospitality industry, including
theoretical research into industry trends as well as case studies from around the world. This handbook provides travel agents,
owner-operators, and students and researchers in the hospitality industry with the latest research, findings, and developments in
the field. Within this handbook of cutting-edge research, readers will find chapters and cases on topics such as travel and tourism
in a global economy; local, glocal, and international hospitality; challenges in environmental management; cultural cuisine; and
destination management, among others.
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Whether it's sleek leather pants, a shiny new Apple computer, or a designer toaster, we make important decisions as consumers
every day based on our sensory experience. Sensory appeals are everywhere, and they are intensifying, radically changing how
Americans live and work. The twenty-first century has become the age of aesthetics, and whether we realize it or not, this
influence has taken over the marketplace, and much more. In this penetrating, keenly observed book, Virginia Postrel makes the
argument that appearance counts, that aesthetic value is real. Drawing from fields as diverse as fashion, real estate, politics,
design, and economics, Postrel deftly chronicles our culture's aesthetic imperative and argues persuasively that it is a vital
component of a healthy, forward-looking society. Intelligent, incisive, and thought-provoking, The Substance of Style is a
groundbreaking portrait of the democratization of taste and a brilliant examination of the way we live now.
A fully revised edition of the book architects and developers consider the bible of hotel design.
A special 25th year anniversary edition of The Design Hotels(tm) Book presents an in-depth look at 25 boutique properties around
the world that are changing the way we think about hospitality. For a quarter century, Design Hotels(tm) has been at the forefront
of a movement in hospitality, curating a global collection of independent, design-driven hotels that function as social hubs and
platforms for extraordinary experiences. In celebration of this benchmark, Design Hotels(tm) sent some of the world's leading
editorial and lifestyle photographers around the world to capture the unique character of 25 hotels at the vanguard of their handselected collection. Each hotel tells a story, rich with emotion and steeped in the history, culture, and nature of its local
environment. The new, special edition of the brand's wildly popular annual brings these stories to life through evocative photo
essays and reportage. This edition of The Design Hotels(tm) Book is a distillation of a quarter century of pioneering design and
original experiences, as well as a must-have for a worldwide community of travelers, likeminded in their pursuit of singular
aesthetic environments, genuine local culture, and transformative, boundary-pushing travel experiences that defy conventional
notions of luxury.
Marketing Research and Modeling addresses state of the art developments including new techniques and methodologies by
leading experts in marketing and marketing research. This work emphasizes new developments in Bayesian Decision Analysis,
Multivariate Analysis, Multidimensional Scaling, Conjoint Analysis, Applications of Conjoint and MDS technique, Data Mining,
Cluster Analysis, and Neural Networks.
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