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Strategic Writing emphasizes the strategic, goal-oriented
mission of high-quality media writing with clear, concise
instructions for more than 40 types of documents relating
to public relations, advertising, sales, marketing, and
business communication. Rich with numerous examples
and a user-friendly "recipe" approach, Strategic Writing
is ideal for teaching you to write successfully and
strategically for various fields of business.
A high level of literacy in both print and digital media is
required for negotiating most aspects of 21st-century life,
including supporting a family, education, health, civic
participation, and competitiveness in the global
economy. Yet, more than 90 million U.S. adults lack
adequate literacy. Furthermore, only 38 percent of U.S.
12th graders are at or above proficient in reading.
Improving Adult Literacy Instruction synthesizes the
research on literacy and learning to improve literacy
instruction in the United States and to recommend a
more systemic approach to research, practice, and
policy. The book focuses on individuals ages 16 and
older who are not in K-12 education. It identifies factors
that affect literacy development in adolescence and
adulthood in general, and examines their implications for
strengthening literacy instruction for this population. It
also discusses technologies for learning that can assist
with multiple aspects of teaching, assessment,and
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accommodations for learning. There is inadequate
knowledge about effective instructional practices and a
need for better assessment and ongoing monitoring of
adult students' proficiencies, weaknesses, instructional
environments, and progress, which might guide
instructional planning. Improving Adult Literacy
Instruction recommends a program of research and
innovation to validate, identify the boundaries of, and
extend current knowledge to improve instruction for
adults and adolescents outside school. The book is a
valuable resource for curriculum developers, federal
agencies such as the Department of Education,
administrators, educators, and funding agencies.
In its third edition, Strategic Writing emphasizes the
strategic, goal-oriented mission of high-quality media and
public relations writing with clear, concise instructions for
more than 40 types of documents. This multidisciplinary
text covers writing for public relations, advertising, sales
and marketing, and business communication. Featuring
a spiral binding, numerous examples and a user-friendly
"recipe" approach, Strategic Writing is ideal for public
relations writing classes that include documents from
other disciplines.
An essential "how-to" primer, this book examines the
process of learning to write and shares evidence-based
instructional strategies for the primary grades. With an
emphasis on explicit instruction and scaffolding students'
learning, the authors explain when and how to teach
handwriting, spelling, foundational skills such as
sentence formation and editing, and composition in
specific genres. They present clear-cut techniques for
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assessment, differentiation, and supporting struggling
writers. The Common Core State Standards (CCSS) for
Writing are used as a framework for setting instructional
goals. Reproducible assessment forms, checklists, and
rubrics are provided; purchasers get access to a Web
page where they can download and print the
reproducible materials in a convenient 8 1/2" x 11" size.
The Common Core State Standards (CCSS) identify
three essential writing genres: narrative, persuasive, and
informative. This highly practical guide offers a
systematic approach to instruction in each genre,
including ready-to-use lesson plans for grades 3-5.
Grounded in research on strategy instruction and selfregulated learning, the book shows how to teach
students explicit strategies for planning, drafting,
evaluating, revising, editing, and publishing their writing.
Sixty-four reproducible planning forms and student
handouts are provided in a convenient large-size format;
purchasers also get access to a Web page where they
can download and print the reproducible materials. The
Appendix contains a Study Guide to support professional
learning.
Communications Writing and Design is an integrated,
project-based introduction to effective writing and design
across the persuasive domains of communication. Build
a strong foundation of core writing and design skills
using professionally-designed examples that illustrate
and reinforce key principles Readers learn and analyze
techniques by creating 15 projects in marketing,
advertising, PR, and social media with the help of
strategy suggestions, practical tips, and professional
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production techniques Written by an experienced
professional and teacher, with a focus on the crossdisciplinary nature of contemporary communication work
Learning is reinforced through a variety of pedagogical
features: learning objectives, helpful mnemonics, real-life
projects and applications, chapter references for further
study, and end-of-chapter summaries and exercises A
companion website with multimedia slides, exam
questions, learning videos, and design guides provides
additional learning tools for students and instructors
MediaWriting is an invaluable resource for students
planning to enter the dynamic and changing world of
media writing in the twenty-first century. With easy-toread chapters, a wealth of updated, real-world examples,
and helpful "How To" boxes throughout, this textbook
explains the various styles of writing for print, broadcast,
online, social media, public relations, and multimedia
outlets. Some of the features included in the book are: A
re-written Chapter 13, Writing and Reporting in the New
New Media, with updates to how social media is used
today Expanded chapters on print reporting methods and
the Associated Press Stylebook Updates to Chapters 5
and 6, Legal Considerations in Media Writing, and
Ethical Decisions in Writing and Reporting, discuss
recent court cases and current ethical issues
Explanatory "How To" boxes that help readers
understand and retain main themes Illustrative "It
Happened to Me" vignettes from the authors’
professional experiences Discussion questions and
exercises at the end of every chapter Designed to meet
the needs of students of print and broadcast media,
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public relations, or a wannabe jack-of-all trades in the
online media environment, this reader-friendly primer will
equip beginners with the skills necessary to succeed in
their chosen writing field.
FROM CONSTANT CRISIS TO SUSTAINABLE
SUCCESS BETTER CONTENT MEANS BETTER
BUSINESS. Your content is a mess: the website
redesigns didn’t help, and the new CMS just made
things worse. Or, maybe your content is full of potential:
you know new revenue and cost-savings opportunities
exist, but you’re not sure where to start. How can you
realize the value of content while planning for its longterm success? For organizations all over the world,
Content Strategy for the Web is the go-to content
strategy handbook. Read it to: Understand content
strategy and its business value Discover the processes
and people behind a successful content strategy Make
smarter, achievable decisions about what content to
create and how Find out how to build a business case for
content strategy With all-new chapters, updated material,
case studies, and more, the second edition of Content
Strategy for the Web is an essential guide for anyone
who works with content.
In its fourth edition, Strategic Writing emphasizes the
goal-oriented mission of high-quality public relations and
media writing with clear, concise instructions for more
than 40 types of documents. This multidisciplinary text
covers writing for public relations, advertising, sales and
marketing, and business communication. In addition, it
includes concise chapters on topics such as diversity,
ethics and the legal aspects of strategic writing.
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Featuring a spiral binding, examples for each document
and a user-friendly "recipe" approach, Strategic Writing
is ideal for undergraduate PR or advertising writing
classes that take an interdisciplinary approach. This new
edition devotes new attention throughout to social media
and writing in the digital realm, and features new and
updated online resources for students and instructors.
With a wealth of illustrations, examples, and practice
assignments, this book covers every key PR document
needed on the job: press releases, PSAs, annual
reports, newsletters, magazines, trade journals,
brochures, print ads, and speeches and presentations.
When you depend on users to perform specific
actions—like buying tickets, playing a game, or riding
public transit—well-placed words are most effective. But
how do you choose the right words? And how do you
know if they work? With this practical book, you’ll learn
how to write strategically for UX, using tools to build
foundational pieces for UI text and UX voice strategy. UX
content strategist Torrey Podmajersky provides
strategies for converting, engaging, supporting, and reattracting users. You’ll use frameworks and patterns for
content, methods to measure the content’s
effectiveness, and processes to create the collaboration
necessary for success. You’ll also structure your voice
throughout so that the brand is easily recognizable to its
audience. Learn how UX content works with the software
development lifecycle Use a framework to align the UX
content with product principles Explore content-first
design to root UX text in conversation Learn how UX text
patterns work with different voices Produce text that’s
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purposeful, concise, conversational, and clear
Public Relations Campaigns: An Integrated Approach
introduces you to the process of creating public relations
campaigns using a hands-on approach that emphasizes
the tools you will need when working in the industry.
Authors Regina M. Luttrell and Luke W. Capizzo present
real examples and current case studies to help you
develop practical skills for creating more effective PR
campaigns. You are given multiple opportunities to
practice and build your skills throughout the book by
learning how to incorporate the PESO model—Paid
media, Earned media, Social media, and Owned media.
The PESO model helps students understand the
importance of creating integrated campaigns that
coordinate PR efforts with both advertising and
marketing. Key Features The book offers a timely focus
on the PESO model and its use in integrated campaigns,
providing students with an understanding of today’s best
practices in PR. Numerous case studies and exercises
throughout the book aid in a deeper understanding of
how research, perspective, and insights can be
leveraged in public relations campaigns. Real-world
information including sample PR plans with budgets
prepare students for success in their future careers.
Conceived as the successor to Gregg and Steinberg's
Cognitive Processes in Writing, this book takes a
multidisciplinary approach to writing research. The
authors describe their current thinking and data in such a
way that readers in psychology, English, education, and
linguistics will find it readable and stimulating. It should
serve as a resource book of theory, tools and
Page 7/25

Where To Download Strategic Writing Multimedia
Writing For Public Relations Advertising And
More
techniques, and applications that should stimulate and
guide the field for the next decade. The chapters
showcase approaches taken by active researchers in
eight countries. Some of these researchers have
published widely in their native language but little of their
work has appeared in English-language publications.
"Chapter 1 contains a definition and explanation of genrebased strategy instruction with self-regulation for
kindergarten through grade 2. In Chapter 2, we discuss
writing purposes and the writing process, and we provide
explanations about how to make connections between
reading and writing under the larger umbrella concept of
genre. In Chapter 3, we explain the strategy for teaching
strategies, which is the instructional blueprint for using
this book and for the development of additional genrebased lessons. Chapters 4 to 6 are instructional chapters
and include the lessons and resources for responses to
reading, opinion writing, procedural writing, and story
writing. Chapter 7 includes guidelines for sentence
writing and application of oral language in grammar
instruction"-Featuring the original writing of noted experts in the field,
and selected by educators and former public relations
professionals, The Comprehensive Public Relations
Reader: Function and Practice gives students a
comprehensive overview of public relations. The
readings are organized into four sections. The first
provides foundational information on public relations,
including a clear definition of the field and insight into its
origins. Section 2 discusses careers in public relations in
articles on job preparation and the top public relations
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careers in areas such as health care, government, and
sports. In Section 3 readers learn about public relations
best practices. Specific topics include identifying
stakeholders, assessing the environment, and knowing
the tools of the trade. The final section is devoted to the
four-step public relations process, and explores how to
establish goals and objectives, and implement a strategic
plan. A thoughtful blend of writing on the theoretical and
the practical, background and application, The
Comprehensive Public Relations Reader is an ideal text
for introductory courses in the discipline. The anthology
is also well-suited to classes in advertising, marketing,
and strategic business communication. Bob "Pritch"
Pritchard, M.A., is a retired Navy Captain, with more than
25 years of public relations experience. He is faculty
adviser for the student-run advertising and public
relations agency in the Gaylord College at the University
of Oklahoma. Professor Pritchard is a member of the
Public Relations Society of America's College of Fellows,
a distinction shared by fewer than two percent of the
20,000 members. Jensen Moore, Ph.D., is a former
community relations director and advertising account
executive for the St. Paul Saints professional baseball
team, and team public relations director in the
Continental Basketball Association. Dr. Moore is
currently an assistant professor at the University of
Oklahoma Gaylord College of Journalism and Mass
Communication, where she teaches courses in public
relations, and researches social media and crisis
communication. She completed her Ph.D. from the
School of Journalism at the University of Missouri.
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With contributions from noted critics and film historians
from both countries, this book, first published in 1994,
examines some of the most innovative and disturbing
propaganda ever created. It analyses the conflicting
images of these films and their effectiveness in defining
public perception of the enemy. It also offers pointed
commentary on the power of visual imagery to enhance
racial tensions and enforce both positive and negative
stereotypes of the Other.
Mapping out a diverse journey through documentary
distribution, this book is a comprehensive global how-to
reference guide, providing insights into the landscape of
documentary distribution; targeting the right audiences to
expand the reach of your documentary; and building a
sustainable career. Detailing how to prepare your
documentary, strategies for crowdfunding, working with
documentary organizations and online platforms and outlining
the channels to consider, The Documentary Distribution
Toolkit demystifies the process of distributing your
documentary. Featuring case studies and interviews including
filmmaker Alice Elliot, representatives from public television
stations such as ARTE, ZDF, Al Jazeera, TRT (Turkey), NHK,
as well as drawing on author Rachel Gordon’s over 20 years
of experience working in documentary distribution.
Foregrounding documentaries for non-profit and educational
purposes, each chapter gives guidance on how to think
locally and globally, on money matters to consider, and
personal questions to answer before proceeding to help
filmmakers manage their time, money and energy wisely. This
book empowers the filmmaker to distribute their documentary
in an effective and strategic manner. Providing concrete
advice on how to navigate the documentary ecosystem
beyond the classroom, this is the ideal book for professional
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and emerging documentary filmmakers, as well as students
who are looking to distribute their documentary films.
"Show, don't tell is probably the single most-important piece
of advice given to writers. But many writers struggle to
understand this powerful principle or have difficulty applying it
to their own work. Even experienced authors sometimes don't
grasp the finer nuances of showing and telling. In this book,
Sandra Gerth draws on her experience as an editor and bestselling author to show you how to show and tell you when to
tell. Each chapter includes concrete examples and exercises
that will hone your writing skills." - Back Cover
From pitches and press releases to news and feature stories
to social media writing and more, this new book by author
Whitney Lehmann and a handful of experienced contributors
breaks down the most widely used types of public relations
writing needed to become a PR pro. The Public Relations
Writer’s Handbook serves as a guide for those both in the
classroom and in the field who want to learn, and master, the
style and techniques of public relations writing. Eighteen
conversational chapters provide an overview of the most
popular forms of public relations writing, focusing on media
relations, storytelling, writing for the web/social media,
business and executive communications, event planning and
more. Chapters include user-friendly writing templates,
exercises and AP Style skill drills and training. Whether
you’re a PR major or PR practitioner, this book is for you.
Lehmann has combined her industry and classroom
experience to create a handbook that’s accessible for PR
students and practitioners alike. A dedicated eResource also
supports the book, with writing templates and answer keys
(for instructors) to the end-of-chapter exercises in the text.
www.routledge.com/9780815365280.
As digital reading has become more productive and active,
the lines between reading and writing become more blurred.
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This book offers both an exploration of collaborative reading
and pedagogical strategies for teaching reading and writing
that reflect the realities of digital literacies. This edited
scholarly collection offers strategies for teaching reading and
writing that highlight the possibilities, opportunities, and
complexities of digital literacies. Part 1 explores reading and
writing that happen digitally and offers frameworks for thinking
about this process. Part 2 focuses on strategies for the
classroom by applying reading theories, design principles,
and rhetorical concepts to instruction. Part 3 introduces
various disciplinary implications for this blended approach to
writing instruction. What is emerging is new theories and
practices of reading in both print and digital spaces—theories
that account for how diverse student readers encounter and
engage digital texts. This collection contributes to this work by
offering strategies for sustaining reading and cultivating
writing in this landscape of changing digital literacies. The
book is essential for the professional development of
beginning teachers, who will appreciate the historical and
bibliographic overview as well as classroom strategies, and
for busy veteran teachers, who will gain updated knowledge
and a renewed commitment to teaching an array of literacy
skills. It will be ideal for graduate seminars in composition
theory and pedagogy, both undergraduate and graduate; and
teacher education courses, and will be key reading for
scholars in rhetoric and composition interested in composition
history, assessment, communication studies, and literature
pedagogy.
Law and Ethics for Today's Journalist offers aspiring and
working journalists the practical understanding of law and
ethics they must have to succeed at their craft. Instead of
covering every nuance of media law for diverse
communications majors, Mathewson focuses exclusively on
what's relevant for journalists. Even though media law and
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media ethics are closely linked together in daily journalistic
practice, they are usually covered in separate volumes.
Mathewson brings them together in a clear and colourful way
that practicing journalists will find more useful. Everything a
journalist needs to know about legal protections, limitations,
and risks inherent in workaday reporting is illustrated with
highlights from major court opinions. Mathewson advises
journalists who must often make ethical decisions on the spot
with no time for the elaborate, multi-faceted analysis. The
book assigns to journalists the hard decisions on ethical
questions such as whether to go undercover or otherwise
misrepresent themselves in order to get a big story. The
ethics chapter precedes the law chapters because ethical
standards should underlie a journalist's work at all times.
There may be occasions when ethics and law are not parallel,
thus calling for the journalist to make a personal judgment.
Law and Ethics for Today's Journalist is user-friendly, written
in clear, direct, understandable language on issues that really
matter to a working journalist. Supplementary reading of the
actual court cases is recommended and links to most cases
are provided in the text. The text includes a fine (but
purposely not exhaustive) bibliography listing important and
useful legal cases, including instructive appellate and trial
court opinions, state as well as federal.
First published in 2004. Routledge is an imprint of Taylor &
Francis, an informa company.
The Writing Center Director's Resource Book has been
developed to serve as a guide to writing center professionals
in carrying out their various roles, duties, and responsibilities.
It is a resource for those whose jobs not only encompass a
wide range of tasks but also require a broad knowledge of
multiple issues. The volume provides information on the most
significant areas of writing center work that writing center
professionals--both new and seasoned--are likely to
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encounter. It is structured for use in diverse institutional
settings, providing both current knowledge as well as case
studies of specific settings that represent the types of
challenges and possible outcomes writing center
professionals may experience. This blend of theory with
actual practice provides a multi-dimensional view of writing
center work. In the end, this book serves not only as a
resource but also as a guide to future directions for the writing
center, which will continue to evolve in response to a myriad
of new challenges that will lie ahead.
Winner of the 2019 Textbook & Academic Authors
Association’s The Most Promising New Textbook Award How
can public relations play a more active role in the betterment
of society? Introduction to Strategic Public Relations: Digital,
Global, and Socially Responsible Communication prepares
you for success in today’s fast-changing PR environment.
Recognizing that developments in technology, business, and
culture require a fresh approach, Janis T. Page and
Lawrence Parnell have written a practical introductory text
that aligns these shifts with the body of knowledge from which
the discipline of public relations was built. Because the
practice of public relations is rooted in credibility, the authors
believe that you must become ethical and socially responsible
communicators more concerned with building trust and
respect with diverse communities than with creating
throwaway content. The authors balance this approach with a
focus on communication theory, history, process, and practice
and on understanding how these apply to strategic public
relations planning, as well as on learning how to create a
believable and persuasive message. Key Features Chapteropening Scenarios capture your attention by discussing
current PR challenges—such as the Wells Fargo cross-selling,
VW emissions cover-up, and P&G’s “Like a Girl”
campaign—and thus frame the chapter content and encourage
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active reading. At the end of the chapter, you explore various
aspects of socially responsible communication to “solve” the
PR challenge. Socially Responsible Case Studies in each
chapter illustrate the key responsibilities of a modern public
relations professional such as media relations, crisis
communications, employee communications, applied
communications research, and corporate and governmentspecific communications. Each case features problem-solving
questions to encourage critical thinking. Social Responsibility
in Action boxes feature short, specific social responsibility
cases—such as Universals’ #NoFoodWasted, Nespresso in
South Sudan, and Merck’s collaboration with AIDS
activists—to highlight best practices and effective tactics,
showing the link between sound public relations strategy and
meaningful social responsibility programs. Insight boxes
spark classroom discussion on particularly important or
unique topics in each chapter. Personality Profile boxes will
inspire you with stories from PR veterans and rising stars
such as the U.S. CEO of Burson-Marstellor, the Chief
Communication Officer of the United Nations Foundation, and
the Executive VP at HavasPR.

This text helps students to develop the writing skills
they need to succeed in AS and A2 level English;
offers a step-by-step guide to approaching writing
tasks and structuring a response; looks at a range of
writing tasks, from argumentative essays to databased investigations; provides Personal Audit
Sheets (PASS) to help students assess their own
writing skills and make practical steps to develop
them; can be used as preparation for both
coursework and exams. Written by an experienced
teacher, author and AS and A2 level examiner,
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Writing for Assessment is an essential resource for
all students of AS and A2 level English Language,
English Literature, and English Language and
Literature
Strategic WritingMultimedia Writing for Public
Relations, Advertising, and MoreRoutledge
Aimed at students of public relations, this second
edition provides practical writing instruction for those
preparing to enter the public relations profession. It
uses a process approach to address a variety of
writing formats and circumstances.
As the online world of creative writing teaching,
learning, and collaborating grows in popularity and
necessity, this book explores the challenges and
unique benefits of teaching creative writing online.
This collection highlights expert voices who have
taught creative writing effectively in the online
environment, to broaden the conversation regarding
online education in the discipline, and to provide
clarity for English and writing departments interested
in expanding their offerings to include online creative
writing courses but doing so in a way that serves
students and the discipline appropriately. Interesting
as it is useful, Theories and Strategies for Teaching
Creative Writing Online offers a contribution to
creative writing scholarship and begins a vibrant
discussion specifically regarding effectiveness of
online education in the discipline.
The fourth edition of Watch Your Words incorporates
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current Associated Press style and a new guide to
basic editing principles. As an accessible handbook
for mastering baseline knowledge of punctuation,
grammar, and usage, it is ideal for quick use in the
classroom and the newsroom.
This book offers a unique approach to storytelling,
connecting the Enneagram system with classic story
principles of character development, plot, and story
structure to provide a seven-step methodology to
achieve rapid story development. Using the nine
core personality styles underlying all human thought,
feeling, and action, it provides the tools needed to
understand and leverage the Enneagram-Story
Connection for writing success. Author Jeff Lyons
starts with the basics of the Enneagram system and
builds with how to discover and design the critical
story structure components of any story, featuring
supporting examples of the Enneagram-Story
Connection in practice across film, literature and TV.
Readers will learn the fundamentals of the
Enneagram system and how to utilize it to create
multidimensional characters, master premise line
development, maintain narrative drive, and create
antagonists that are perfectly designed to challenge
your protagonist in a way that goes beyond surface
action to reveal the dramatic core of any story. Lyons
explores the use of the Enneagram as a tool not only
for character development, but for story development
itself. This is the ideal text for intermediate and
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advanced level screenwriting and creative writing
students, as well as professional screenwriters and
novelists looking to get more from their writing
process and story structure.
This unique book takes silence as its central concept
and questions the range of meanings and values
which inform the idea as it impinges on the creative
process and its content and contexts. The thematic
core of silence allows a consideration of silencing
and silence as opposite ends of a spectrum: one
shutting down, the other enabling and opening up.
As a multidisciplinary collection of essays derived
from the teaching and implementation of Creative
Writing at university level, the contributors consider
silence as strategic, both through the need for
silence and as something which compels resistance.
They explore how writing has employed images and
tropes of silence in the past, and used silence and
gaps technically. In considering marginalised and
forgotten voices, this book shows how writers bring
their diverse range of backgrounds and experience
to work with and against silence in Creative Writing
Studies. The first theoretical work on silence in
Creative Writing, this field-shifting book is an
essential read for both practitioners and students of
Creative Writing at the higher education level.
"Public Relations Writing and Media Techniques is
the most comprehensive and up-to-date public
relations writing text available. With real-world
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examples of award-winning work by PR
professionals, this new edition continues to help
students master the many techniques needed to
reach a variety of audiences in today's digital age.
The text thoroughly integrates new communication
technologies--the Internet, Webcasting, etc.--and
shows students the many techniques currently in use
to reach a variety of audiences. Clearly written and
well-organized, this book emphasizes the nuts and
bolts of writing, producing, and distributing public
relations materials through traditional and social
media. The author provides step-by-step procedures
illustrated by examples from actual campaigns to
engage today's students. This text also serves as an
invaluable resource for public relations practitioners
in the field."--Publisher's website.
The Basics of Media Writing: A Strategic Approach helps
readers develop the essential writing skills and
professional habits needed to succeed in 21st-century
media careers. This research-driven, strategy-based
media writing textbook digs deeply into how media
professionals think and write in journalism, public
relations, advertising, and other forms of strategic
communication. Authors Scott A. Kuehn and Andrew
Lingwall have created two comprehensive writing models
to help students overcome their problems in finding and
developing story topics by giving them "starting points" to
begin writing. The Professional Strategy Triangle model
shows students how to think critically about the
audience, the situation, and the message before starting
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a news story or persuasive piece and the FAJA fourpoint model asks students a series of questions about
their story type (Fact, Analysis, Judgment, or Action) to
guide them to the right angle or organizational structure
for their message. Rooted in classical rhetorical
methods, this step-by-step technique enables readers to
strategically approach each writing task, no matter the
format.
"The examples are excellent--right on target and easy to
understand and adapt. Even those who don't adopt the
entire procedure can profit from the parts, but the
greatest value will flow to those who adopt the whole."
--Carolyn Mulford, senior writer and editor of Writing That
Works "This is also a book that students can keep for
their professional libraries because it will increase in its
value to them after they leave class and face real life
experiences on the job. It is plain enough for them to
understand while they are learning, and at the same time
comprehensive enough to support them as
professionals." --Elizabeth Boling, Instructional Systems
Technology, Indiana University "It practices what it
preaches. Its guidelines are understandable and
appropriate; its examples clear. It contains exactly what
writers and editors need to know. It is the book that I
would have written." --Cynthia E. Spellman, Unisys The
#1 guide to excellence in documentation--now
completely updated! A systematic, proven approach to
creating great documentation Thoroughly revised and
updated More practical examples More coverage of topicbased information, search, and internationalization Direct
from IBM's own documentation experts, this is the
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definitive guide to developing outstanding technical
documentation--for the Web and for print. Using
extensive before-and-after examples, illustrations, and
checklists, the authors show exactly how to create
documentation that's easy to find, understand, and use.
This edition includes extensive new coverage of topicbased information, simplifying search and retrievability,
internationalization, visual effectiveness, and much
more. Coverage includes: Focusing on the tasks and
topics users care about most Saying more with fewer
words Using organization and other means to deliver
faster access to information Presenting information in
more visually inviting ways Improving the effectiveness
of your review process Learning from example: sample
text, screen captures, illustrations, tables, and much
more Whether you're a writer, editor, designer, or
reviewer, if you want to create great documentation, this
book shows you how!
Global Writing for Public Relations: Connecting in
English with Stakeholders and Publics Worldwide
provides multiple resources to help students and public
relations practitioners learn best practices for writing in
English to communicate and connect with a global
marketplace. Author Arhlene Flowers has created a new
approach on writing for public relations by combining
intercultural communication, international public
relations, and effective public relations writing
techniques. Global Writing for Public Relations offers the
following features: Insight into the evolution of Englishlanguage communication in business and public
relations, as well as theoretical and political debates on
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global English and globalization; An understanding of
both a global thematic and customized local approach in
creating public relations campaigns and written
materials; Strategic questions to help writers develop
critical thinking skills and understand how to create
meaningful communications materials for specific
audiences; Storytelling skills that help writers craft
compelling content; Real-world global examples from
diverse industries that illustrate creative solutions; Stepby-step guidance on writing public relations materials
with easy-to-follow templates to reach traditional and
online media, consumers, and businesses; Selfevaluation and creative thinking exercises to improve
cultural literacy, grammar, punctuation, and editing skills
for enhanced clarity; and Supplemental online resources
for educators and students. English is the go-to business
language across the world, and this book combines the
author’s experience training students and seasoned
professionals in crafting public relations materials that
resonate with global English-language audiences. It will
help public relations students and practitioners become
proficient and sophisticated writers with the ability to
connect with diverse audiences worldwide.
Social Media for Strategic Communication: Creative
Strategies and Research-Based Applications Second
Edition teaches students the skills and principles needed
to use social media in persuasive communication
campaigns. This book combines cutting edge research
with practical, on-the-ground instruction to prepare
students for the real-world challenges they’ll face in the
workplace. By focusing on strategic thinking and
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awareness, this book gives students the tools they need
to adapt what they learn to new platforms and
technologies that may emerge in the future. A broad
focus on strategic communication – from PR, advertising,
and marketing, to non-profit advocacy—gives students a
broad base of knowledge that will serve them wherever
their careers may lead. The Second Edition features new
case studies and exercises and increased coverage of
diversity and inclusion issues and influencer marketing
trends. INSTRUCTORS: Your students save when you
bundle Social Media for Strategic Communication,
Second Edition with Freberg?s Portfolio Building
Activities in Social Media, Second Edition featuring 125
real-world activities across various social media
platforms. Order using bundle ISBN 978-1-0718-6142-4.
Public Relations Writing: Principles in Practice is a
comprehensive core text that guides students from the
most basic foundations of public relations writingresearch, planning, ethics, organizational culture, law,
and design-through the production of actual, effective
public relations materials. Now published by Sage
Publications, this edition has been updated throughout to
include current events and Web addresses. Core content
includes such subject areas as news and features,
writing for print and broadcast, persuasive
communications, newsletters and employee
communication, annual reports, brochures, direct mail,
global communication and the Internet.
Public Relations Writing and Media Techniquesis the
most comprehensive and up-to-date PR writing text
available, with real-world examples of outstanding work
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by public relations professionals. The text thoroughly
integrates new communication technologies¿the Internet,
Webcasting, etc.¿and shows students the many
techniques currently in use to reach a variety of
audiences. Clearly written and well-organized, this book
places emphasis on the nuts and bolts of daily work in
public relations, giving students step-by-step procedures
for creating and distributing a variety of successful public
relations materials. An engaging and highly effective text
for students,Public Relations Writing and Media
Techniquesis also an invaluable resource for public
relations practitioners.
Writing Well in the 21st Century: The Five Essentials
provides students, career-builders, and professional
writers with the basic elements needed for writing in the
21st century. The book fully explains—and links—the five
essentials of good writing: punctuation, grammar, factchecking, style, and voice. Throughout history
technology has changed both language and writing.
Today in the digital age, language and writing are
changing at a phenomenal pace. Students, careerbuilders, and professional writers need this guide that
reviews those changes and connects the essentials for
creating good writing in the digital age. Writing Well in
the 21st Century: The Five Essentials gives writers the
tools needed today. Among other essentials, the book:
Resolves comma issues by explaining the Open and
Close Punctuation systems. Writers select which system
to use in their writing. Clarifies active and passive voice
verbs and advocates using strong, specific verbs in
writing. Provides guidelines for choosing credible online
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websites when searching for resources. Examines
attributes of essentials that contribute to a writing style
and urges a critical review of verbs. Connects elements
that combine to create a voice in a written piece.
Relevant and succinctly written, Writing Well in the 21st
Century: The Five Essentials gives readers the basics
they need to know to create well-written documents for
school, work and in their professional writing.
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